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There  is  a  lot  of  talk  in  journalism  circles  about  building  credibility 
with  readers. 

We  replaced  talk  with  action. 

The  Gannett  Newspaper  Division  has  established  Principles  of 
Ethical  Conduct  for  Newsrooms. 

The  Principles  spell  out  clearly  and  directly  the  high  standards  our 
newspapers  expect  to  maintain  in  gathering  and  delivering  the  news. 

We  are  committed  to: 

•  Seeking  and  reporting  the  truth  in  a  truthful  way. 

•  Serving  the  public  interest. 

•  Exercising  fair  play.  ^  ■■■■■■ 

•  Maintaining  independence.  Action  on  Creaibilitv 

•  Acting  with  integrity.  m 

We  provided  elaboration  on  ^  ^  ^ 

each  point.  We  established  I  H  H  C  EA  P  I  H  P I Q  I O  6 

Protections  for  the  Principles  w  ■ 

i  through  recommended  prac-  m  ^  m  m  m  m 

\  tices  ranging  from  limiting  Qf  [t||j0g|  COnOUCt 

\  unnamed  sources  to  editing 
\  skeptically. 

\  The  Principles  and  Protections  were  developed  by  a  group 
\  of  Gannett  publishers,  editors,  reporters  and  corporate  represen- 
\  tatives.  They  were  aided  by  prominent  editors,  ethicists  and 
\  First  Amendment  attorneys  from  outside  the  company. 

\  Already  at  work  at  each  of  Gannett  s  73  community 
\  newspapers,  the  Principles  soon  will  be  shared  publicly  in  our 
\  communities. 

\  That,  in  turn,  will  assure  accountability  and  will  be  the 
\  ultimate  step  in  building  credibility  with  readers. 
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BSfP  CALENDAR 


4-7  Association  for  Education  in  Journalism 
and  Mass  Communications  Conference,  Sheraton, 
New  Orleans 

8-10  Newspaper  Human  Resources  Management 
Conference,  Inland  Press  Foundation,  Wyndam 
Chicago  Hotel,  Chicago 
19-21  Special  Sections  Conference,  Inland  Press  Foundation,  Hotel  Inter 
Continental,  Chicago 

22-27  Visual  Edge,  National  Press  Photographers  Association,  Bay  Front 
Hilton,  St.  Petersburg,  Ra. 
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5-8  WAN  3rd  International  Newspapers  in  j 

Education,  World  Association  of  Newspapers,  Hotel  | 
Nikko,  Paris,  France  [ 

9-1 1  SND  Annual  Workshop  &  Exhibition,  | 

Society  for  News  Design,  The  Bela  Center, 
Copenhagen,  Denmark 
12-14  Online  Classified  Industry  Symposium,  The  Editor  &  Publisher  ; 
Co.,  Hyatt  Regency,  Austin,  Texas  i 

16-18  IFPA  Fall  Conference,  Independent  Free  Papers  of  America,  I 

Double  Tree  Inn,  Kansas  City,  Mo.  i 

16-19  NLGJA  Convention,  National  Lesbian  and  Gay  Journalists 
Association,  Atlanta  Sheraton,  Atlanta  i 

22-23  WAN  1999  World  Fomm  on  Newspaper  Strategy,  World  Association 
of  Newspapers,  Chateau  de  Bellingslise,  Compiegne,  France 
22-23  SNA  Fall  Publishers  &  Retail  Ad  Directors  Conference,  Suburban 
Newspapers  of  America,  Park  Hyatt  at  Bellevue,  Philadelphia 
22-24  3rd  Annual  Technology  Conference,  Society  of  American  Business 
Editors  and  Writers.  Cavanaugh’s  on  Fifth  Ave.  Hotel,  Seattle 
29-2  NNA  1 14th  Annual  Convention,  National  Newspaper  Association,  ! 
Park  Plaza,  Boston 

29- 2  AASFE  Annual  Convention,  American  Association  of  Sunday  and 

Feature  Editors,  Pan  Pacific  Hotel,  Vancouver,  British  Columbia 

30- 3  Seybold  Seminars,  Moscone  Center,  San  Francisco 
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3-5  SPJ  National  Convention,  Society  of 
Professional  Journalists,  Westin  Hotel,  Indianapolis 
21  -23  A AF  American  Marketing  Conference, 
American  Advertising  Federation,  Marriott  Rancho 
Las  Palmas  Hotel,  Rancho  Mirage,  Calif.  | 

24  Minority  Job  Fair,  Inland  Press  \ 


Foundation,  Fairmont  Hotel,  Chicago 


24-26  1 14th  Annual  Meeting,  Inland  Press  Foundation,  Fairmont  Hotel,  i 


Chicago 


Note:  To  list  events,  please  fax  to  Calendar  Editor  at 
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HOT  TYPE 


Barnicle  sticks 
to  JFK  Jr.  story 

I  When  Edward  Kosner,  Sunday  editor  for 
the  New  York  Daily  News,  hired  Mike 
Barnicle,  former  columnist  for  The  Boston 
Globe,  earlier  this  year  to  write  a  column 
for  the  revamped  Sunday  Ne\i’s,  more  than 
a  few  criticisms  came  Kosner’s  way  for 
giving  Barnicle  a  job  just  months  after  he 
was  disgraced  for  alleged  plagiarism. 

But  when  John  F.  Kennedy  Jr.’s  plane 
went  down  July  16,  and  newspapers  around 
the  world  were  scrambling  for  an  inside 
peek  at  the  Kennedy  family  as  it  held  vigil 
in  Hyannisport,  Mass.,  Kosner’s  gamble  on 
Barnicle  paid  off.  Not  only  was  the  veteran 
columnist  in  the  Cape  Cod  area  when  the 
story  broke,  he  also  managed  to  get  inside 
the  Kennedy  home  because  of  his  longtime 
friendship  with  U.S.  Sen.  Ted  Kennedy. 

The  result:  a  column  in  the  July  18  paper 
with  an  exclusive  insider’s  view  of  the  way 
the  family  coped,  with  tidbits  ranging  from 
what  clothes  they  wore  to  how  pita  bread 
was  used  for  communion  at  a  family  Mass. 

“Mike  is  a  very  talented  guy,  and  any 
time  he  can  showcase  his  talent  is  good  for 
him,”  Kosner  says.  “He’s  the  only  one  who 
had  that  kind  of  access.” 

Does  Kosner  have  any  words  for  The 
Boston  Globe  about  losing  Barnicle ’s 
insider  status  at  such  a  crucial  time?  “What 
goes  around,  comes  around,”  he  says. 

When  asked  about  the  Barnicle  cover¬ 
age,  Globe  editor  Matthew  Storin  declined 
to  comment.  —  Joe  Strupp 

ACLU:  Stop  Chicago 
‘spying’  on  scribes 

Chicago  City  Hall  reporters  and  their 
sources  have  long  complained  privately 
about  bureaucrats  whose  chief  function 
seems  to  be  to  eavesdrop  on  their  conver¬ 
sations.  Now  the  American  Civil  Liberties 
Union  (ACLU)  is  going  to  court  to  make 
them  stop. 

Harvey  Grossman,  legal  director  of  the 
group’s  Illinois  chapter,  says  the  ACLU 
will  ask  a  federal  judge  this  week  to 
“order  an  end  to  the  practice  of  using 
employees  of  the  Mayor’s  Office  of 
Intergovernmental  Affairs  to  conduct  sur¬ 
veillance  on  conversations  between  news 
reporters  and  members  of  the  City 
Council  and  other  city  officials.” 

The  ACLU  says  it  was  prompted  by  a 
July  9  John  Kass  column  in  the  Chicago 
Tribune.  Kass  says  that  while  he  was  talk- 


^UOTE  of  the  WEEK:^ 

“If  you  don’t  want  to  write 
nasty  things  about  people 
who  you  may  deem  to  be 
completely  innocent,  get  out 
of  it.  Get  out  of  tabloids.  Get 
out  of  journalism.” 

-  Joe  Mullins,  ex-news  editor,  Globe  \ 

V  (Page  26)  .\ 

- —i) 

ing  with  the  commissioner  of  streets  and 
sanitation,  an  employee  of  the  Mayor’s 
Office  of  Intergovernmental  Affairs  loi¬ 
tered  nearby,  taking  notes.  Kass  wrote  that 
the  employee  freely  acknowledged  that  his 
job  was  to  report  the  questions  the  colum¬ 
nist  asked  to  his  department  head.  Kass 
writes  that  the  eavesdroppers’  real  goal  is 
not  to  intimidate  reporters,  but  the  City 
Hall  denizens  who  talk  to  them. 

ACLU’s  Grossman  says  the  practice 
violates  the  federal  consent  order  that  set¬ 
tled  litigation  over  the  surveillance  by  the 
city’s  Cold  War-era  “Red  Squad.” 

“It  is  a  cynical  and  unconstitutional  use 
of  city  funds  to  attempt  to  monitor  and  to 
control  what  aldermen  say  to  the  media.” 
Grossman  says.  —  Mark  Fitzgerald 

Dow’s  no  dog 
in  ARC  contest 

Dow  Jones  &  Co.  wanted  its  1998  annu¬ 
al  report  to  capture  the  intensity  of  the 
company’s  24-hour  worldwide  financial 
news  operations.  So  it  chronicled  Aug.  27, 


1998,  the  day  the  Russian  ruble  collapsed, 
in  fast-paced  color  photos.  “You  get  a 
sense  of  pace,  momentum,  and  a  little 
chaos,”  says  Valerie  Gerard,  director  of 
investor  relations,  who  led  the  project. 

Gerard,  who  commissioned  Belk  Mig- 
nogna  Associates  in  New  York  to  do  the 
report,  says  ultimately  she  wants  the  report 
to  impress  on  reporters,  analysts,  and 
investors  that  Dow  Jones  is  a  global  leader. 

Judges  for  the  International  ARC  (An¬ 
nual  Report  Competition)  Awards,  which 
celebrates  the  best  in  annual  reports,  pro¬ 
nounced  the  Dow  Jones  report  the  best  in 
the  publishing  category,  citing  its  solid 
look  and  energy.  The  awards  will  be  offi¬ 
cially  given  at  a  ceremony  July  29. 

The  corporate  annual  report,  often 
maligned  as  the  PR  version  of  a  yearly 
financial  statement,  is  growing  more  so¬ 
phisticated  as  companies  see  their 
reports’  potential  in  impressing  investors, 
says  Reni  L.  Witt,  founder  of  the  ARC. 

An  award-winning  report  requires  more 
than  a  dazzling  design.  Witt,  a  P.R.  veteran, 
says  a  strong  entry  will  have  an  eye-catch¬ 
ing  cover,  honest  president’s  letter,  read 
easily,  and  reflect  the  spirit  of  the  company. 

Ultimately,  she  hopes  the  ARC  awards 
will  encourage  openness  in  company 
reporting,  as  well  as  design  quality.  One 
of  this  year’s  big  winners  was  Nike,  which 
openly  addressed  its  recent  PR  problems 
in  its  1998  annual  report.  “It  actually 
printed  letters  of  complaint.”  she  says. 

—  Lucia  Moses 

Wanted:  Heir  for 
$375,000  estate 

Clayton  Goward  has  a  $375,000  estate 
and  no  one  to  give  it  to.  His  solution:  an 
ad  in  the  Minneapolis  Star  Tribune,  The 
Associated  Press  reports. 

“My  estate  is  sizable,  and  I  have  no 
worthy  heirs,”  the  July  1 1  ad  said.  “I  need 
a  solution  now.  If  you  have  had  this  same 
problem  and  have  found  an  answer, 
please  write.” 

Goward,  79,  is  divorced  and  has 
strained  relations  with  his  three  sons.  He 
has  had  colon  cancer  surgery  and  doesn’t 
know  how  long  he’ll  live. 

As  of  July  22,  he  had  received  32 
responses  to  the  ad,  some  containing 
advice,  others  from  churches  and  chari¬ 
ties.  None  has  moved  Goward  yet.  “I 
would  like  to  be  able  to  leave  it  to  some¬ 
one  who  loves  me,  but  1  haven’t  found 
anybody  like  that,”  he  says. 
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We  can  sell  your  newspaper 
as  professionally  as  you  run  it. 


W  hen  its  time  to  sell  your  company, 
you  want  the  process  to  reflect  your 
j  highest  standards  of  professionalism  and 
;  integrity.  That’s  the  only  way  to  maximize 
I  the  value  of  your  company  while  maintain- 
j  ing  its  core  values. 

i  As  the  leading  investment  bank  in  the  media, 
communications,  and  information  industries, 
I  Veronis,  Suhler  &  Associates  has  the  experi¬ 
ence  and  expertise  needed  to  sell,  value,  or 
refinance  your  company  in  a  manner  that 
achieves  your  highest  financial  goals  —  with¬ 
out  sacrificing  your  reputation  or  integrity. 

i 

I  •  We  are  brokers  with  years  of  experience 
i  selling  newspaper  properties  of  all  sizes  — 
including  major  and  small-market  dailies, 

1  suburban  and  alternative  weeklies,  legal 
I  publications,  and  business  journals. 


•  We  are  valuation  experts  with  a  reputation 
for  accuracy  and  int^tity. 

•  We  are  investment  bankers  who  offer 
newspaper  companies  a  broad  range  of 
financial  advisory  services,  including  mergers 
and  acquisitions,  debt  and  equity  financing, 
recapitalizations,  and  fairness  opinions. 

Our  team  of  professionals,  including 
two  managing  directors  dedicated  to  the 
newspaper  business,  represents  a  unique 
combination  of  senior  executives  from 
the  media  industry  and  lifelong  media 
and  communications  investment  bankers. 
Working  together,  we  maximize  the 
value  of  our  newspaper  clients’  businesses, 
from  multimillion  dollar  transactions  to 
sales  measured  in  billions. 


To  learn  more  about  our  firm  or  to  discuss  possible  initiatives 
in  complete  confidence,  contact: 


Veronis,  Suhler  &  Associates  Inc. 


350  Park  Avenue  •  New  York,  NY  10022  •  Tel  (212)  935-4990  •  Fax  (212)  935-0877 
Web  Site:  www.veronissuhler.com 


NEWS 

JFK  Jr.,  now ... 

Local  Cape  Cod  Times  leads  the  way  in  coverage 


by  David  Noack 

the  Cape  Cod  Times,  the  disap- 
hv  pearance  of  John  F.  Kennedy  Jr.’s 
I  plane  off  the  coast  of  Martha’s 
Vineyard  in  Massachusetts  was  a  local 
story  turned  global. 

Faced  with  an  onslaught  of  press  cover¬ 
ing  every  angle  of  the  initial  mystery  sur¬ 
rounding  the  whereabouts  of  Kennedy,  38, 
his  wife,  Carolyn  Bessette  Kennedy,  33, 
and  his  sister-in-law,  Lauren  Bessette,  34, 
and  the  subsequent  tragic  turn  of  events, 
the  paper  was  able  to  break  exclusives,  at 
the  same  time  culling  sources  and  taking 
advantage  of  an  intricate  knowledge  of  the 
area  to  pen  personal  stories  about  the 
Kennedy  family. 

The  Ottaway  Newspapers  Inc.-owned 
Times  —  in  a  string  of  stories  picked  up  by 
The  Associated  Press,  CNN,  and  ABC- 
TV’s  “Good  Morning  America,”  among 
others  —  was  the  first  to  report  the  JFK  Jr. 
plane’s  registration  papers  washing  ashore, 
the  fact  that  the  plane’s  engine  was  rebuilt, 
and  the  Kennedy  family’s  request  that 
autopsy  photographs  not  be  taken  for  fear 
they  would  wind  up  in  the  tabloids  and  on 
the  Internet. 

It’s  been  that  kind  of  week  for  the 
50,000-circulation  daily,  which  found  itself 
in  the  middle  of  the  biggest  story  of  the 
year  so  far. 

“We  have  to  plant  reporters  in  the  same 
places  that  the  mobs  are.  But  a  lot  of  times, 
these  [other  media]  organizations,  they  are 
not  thinking  outside  of  the  box.  They  are 
doing  all  the  typical  stuff.  For  us,  it’s  a 
global  and  hometown  story,  so  we  are  try¬ 
ing  to  put  a  human  face  on  it,  if  possible. 
We  won’t  tell  the  story  about  John  John, 
the  celebrity  in  New  York.  We’ll  tell  the 
story  about  John  John,  where  he  went 
swimming,  where  he  liked  to  kayak,  and 
what  he  was  like  on  the  Vineyard,”  says 
editor  in  chief  Cliff  Schechtman. 

That  said,  Schechtman  notes  the  exclu¬ 
sive  stories  the  Times  reporters  did  get 
were  not  handed  to  them  on  a  silver  platter. 

Schechtman  says  that  it’s  always  diffi¬ 
cult  to  compete  against  the  TV  networks 
and  major  newspapers,  but  boasts  that  the 
paper  is  holding  its  own  and  is  “kicking 
some  butt.  We’ve  had  stories  that  none  of 
the  others  have  had.  These  are  very  com¬ 
petitive  stories.  It’s  been  on  the  wires  and 


on  TV.  There  are  sources  who  will  talk  to  us 
more  readily  because  we  have  the  context.” 

He  attributes  the  comprehensive  and 
detailed  coverage  to  a  seasoned  staff  of 
reporters.  Its  average  age  is  42  years  old. 
Many  of  the  editorial  staffers  have  worked 
at  the  paper  for  more  than  a  decade.  In  all, 
18  reporters  and  photographers  covered 
the  story. 

“These  people  are  professionals.  They 
can  work  anywhere,  but  they  work  here 
because  this  is  Cape  Cod.  This  is  a  gor¬ 
geous  place,”  Schechtman  says. 

From  July  18,  the  day  after  the  story  that 
the  plane  was  missing  broke,  to  July  23,  the 
Times  had  run  between  35  to  40  local  sto¬ 
ries.  Since  the  story  started,  the  paper  has 
run  30  pages  of  Kennedy-related  stories  in 
all,  with  16  pages  being  added  to  accom¬ 
modate  the  blanket  coverage. 

“This  is  one  of  the  biggest  stories  that 


by  David  Noack 

In  the  blink  of  a  camera’s  eye,  Dan  Farrell 
captured  a  piece  of  history.  On  Nov.  25, 
1963,  Farrell,  then  a  32-year-old  photog¬ 
rapher  for  the  New  York  Daily  News  was  in 
the  nation’s  capital  for  the  funeral  of 
President  John  F.  Kennedy.  The  photo  he 
snapped  —  which  is  now  in  great  demand 
—  was  of  a  3-year-old  John  F.  Kennedy  Jr., 
saluting  his  father’s  passing  caisson. 

The  picture  took  up  most  of  the  front 
page  of  the  paper  on  Nov.  26,  1963,  and 
was  distributed  via  The  Associated  Press, 
which  Farrell  says  never  gave  him  credit 
for  the  photo. 

Following  the  July  16  disappearance  of 
JFK  Jr.’s  plane  en  route  to  Martha’s  Vine¬ 
yard,  Farrell’s  photo  once  again  appeared  in 
hundreds  of  newspapers. 

After  taking  pictures  of  the  funeral  pro¬ 
cession  from  the  Capitol  Rotunda  to  St. 
Matthew’s  Cathedral,  Farrell,  along  with 
dozens  of  other  photographers,  were  on  a 
flatbed  truck  snapping  photos. 

His  assignment  editor  then  asked  if  he 
wanted  to  stand  outside  the  cathedral  and 


any  of  [the  Times  reporters]  have  ever  cov¬ 
ered,  and  we’ve  gotten  such  attention  be¬ 
cause  it’s  in  our  hometown  and  because  of 
some  of  our  coverage  ...  It’s  great  for  the 
staff,”  Schechtman  says. 


see  what  he  could  find.  He  was  using  a  1000 
F-Hasselblad  camera  that  had  a  makeshift 
300  mm  lens. 

“I  got  the  camera  and  went  down  to  the 
church,  and  I  got  there  before  they  came  out 
of  the  church.  The  coffin  came  out  first,  fol¬ 
lowed  by  Mrs.  [Jacqueline]  Kennedy  and 
the  two  children  and  other  Kennedy  family 
members.  At  this  point,  they  were  Just 
standing  in  front  of  the  church  with  Mrs. 
Kennedy,  and  she  bent  down  to  John  and 
[told  him  to]  salute,”  says  Farrell,  now  68, 
who  lives  in  Oceanside,  N.Y. 

Farrell  was  already  looking  through  the 
camera  equipped  with  the  telephoto  lens 
and  could  read  her  lips  and  knew  what  was 
about  to  happen. 

“That’s  how  I  knew  that  this  was  going  to 
come  down,”  notes  Farrell,  who  retired 
three  years  ago  from  the  paper. 

He  admits  that  if  he  wasn’t  already 
looking  through  the  camera  lens,  he  would 
not  have  gotten  the  picture,  which  has 
appeared  in  hundreds  of  newspapers  since 
word  of  the  disappearance  of  JFK  Jr.,  his 
wife,  and  his  sister-in-law,  spread  over  the 
weekend  of  July  17-18.  HI 


...  JFK  Jr.,  then 

Daily  News  photog  recalls  the  picture  that  moved  a  nation 
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He  says  that  since  the  staff  has  been  on 
such  an  emotional  and  physical  high  in 
doing  the  story,  he  now  has  to  decide  how 
to  begin  to  cut  back  coverage,  get  back  to  a 
normal  routine,  and  let  reporters  and  edi¬ 
tors  take  some  time  off  and  take  care  of 
personal  business. 

That  sentiment  is  echoed  by  news  editor 
Mark  Mulcahy,  who  says  the  staff  has  been 
making  personal  sacrifices  by  working 
long  hours  over  the  last  week  and  basically 
put  their  lives  on  hold  to  cover  the  story. 

“Things  will  start  now  winding  down," 
says  Mulcahy. 

Anne  Brennan,  who  lives  an  hour  from 
the  newspaper,  showed  up  for  work 
Monday  at  6  a.m.  and  has  not  been  home 
since.  She  has  been  staying  with  colleagues 
and  putting  in  12-  to  14-hour  days.  She  has 
covered  the  Kennedys  from  time  to  time, 
including  the  weddings  of  Caroline 
Kennedy  Schlossberg  and  Maria  Shriver  as 
well  as  the  funeral  of  Rose  Kennedy. 

“I  think  our  sources  have  been  great  in 
giving  us  inside  information,  like  the  fact 
that  the  plane’s  registration  washed  up  on 
shore,  hours  after  the  plane  was  reported 
missing.  ...  I  had  some  sources  close  to  the 
family  who  told  me  how  Sen.  [Edward] 
Kennedy  was  handling  this  freshest  of 
tragedies  and  how  his  friends  were  helping 
him  through  this,”  says  Brennan. 

Reporter  Karen  Jeffrey  says  the  story 
about  the  plane’s  registration  papers  wash¬ 
ing  ashore  is  a  good  example  of  getting 
information  from  local  sources. 

“We  can  get  things  sometimes  that  other 
people  can’t  because  we  know  the  police, 
we  know  the  firefighters,  we  know  the  nor¬ 
mal,  everyday  people  whose  lives  are 
affected  by  a  big  event  like  this,”  says 
Jeffrey,  who  has  worked  at  the  paper  for  18 
years. 

She  says  that  just  before  the  story  broke, 
she  had  said  goodbye  to  house  guests  and 
was  planning  to  catch  up  on  cleaning  and 
laundry  —  and  then  the  phone  rang. 

“I  have  not  one  piece  of  clean  clothes 
left.  I  have  no  towels  left.  I  would  say  my 
[workjdays  have  been,  at  a  minimum,  15 
hours,”  she  says. 

The  tragedy  has  boosted  the  newspa¬ 
per’s  circulation  for  the  last  week.  In  fact, 
last  Sunday,  July  18,  the  first  day  that 
newspapers  were  able  to  tackle  the  story, 
the  paper  reached  a  new  circulation  record, 
selling  74,500  copies,  surpassing  a  Sunday 
circulation  record  set  this  Fourth  of  July, 
when  73,421  papers  were  sold.  On  week¬ 
days,  the  paper  also  sold  an  average  of 
5,900  copies  a  day  more  last  week  than  the 
week  before.  WjM 


Oral  sex  story  stirs  debate 

Post  article  meant  as  a  wake-up  call  for  parents 


by  David  Noack 

A  front-page  story  about  middle- 
school  students  having  oral  sex  was 
meant  by  The  Washington  Post  to 
be  a  wake-up  call  for  parents  about  the 
kinds  of  sexual  activities  kids  are  getting 
involved  in  these  days. 

But  the  article  did  more  than  simply 
set  off  alarm  bells  among  parents 
about  younger 
teens  engaging 
in  sexual  exper¬ 
imentation:  It 
also  led  to  the 
paper  receiving 
a  number  of  e- 
mail  messages 
and  telephone 
calls  —  both 
criticizing  and 
praising  the  sto¬ 
ry.  The  detract¬ 
ors  raised  ques¬ 
tions  about  the 
need  for  the  story,  objected  to  the  headline, 
asked  whether  there  was  any  real  news 
in  the  article  and  why  it  appeared  on  the 
front  page. 

The  headline  —  “Parents  Are  Alarmed 
by  an  Unsettling  New  Fad  in  Middle 
Schools:  Oral  Sex”  —  was  sure  to  be  an 
attention-grabber. 

Tucked  below  the  fold  in  the  July  8  issue 
of  the  Post,  reporter  Laura  Sessions  Stepp 
told  about  girls  and  boys  at  the 
Willamsburg  Middle  School  in  Arlington. 
Va.,  who  are  engaging  in  off-campus  oral 
sex  at  friends’  homes  and  elsewhere  as  kind 
of  a  halfway  measure  between  going  all  the 
way  and  abstinence. 

“1  frankly  see  this  as  a  good  thing 
because  I  think  there  is  a  lot  of  supersti¬ 
tion,  myth,  and  just ...  a  lack  of  knowledge 
on  the  part  of  most  people  about  sexual 
behaviors.  And  who  are  the  most  vulnera¬ 
ble?  Our  children.  In  the  research  that  I 
did.  I  learned  [things]  about  the  transmis¬ 
sion  of  viru.ses  that  I  didn’t  know,  and  I 
have  a  1 5-year-old.  We  need  to  have  a  dis¬ 
cussion  about  these  behaviors,  just  as  we 
did  with  AIDS,  so  that  we  have  the  right 
information  and  can  give  our  kids  the  right 
information,”  says  Stepp. 

And  Bob  Steele,  who  teaches  media 
ethics  at  the  Poynter  Institute,  based  in  St. 


Petersburg,  Fla.,  lauded  the  Post  for  running 
the  story. 

“I  think  when  we’re  talking  about  a 
societal  issue  dealing  with  health  and 
we’re  dealing  with  issues  of  values,  that 
that’s  very  important  information  and  very 
appropriate  for  newspapers  to  write  about. 
...  Journalism’s  job  is  to  shine  the  light  of 
scrutiny  on  important  topics  and  issues, 
and  that  seems  to  me  to  be  an  appropriate 
focus  here.” 
says  Steele. 

Before  the 
story  ran.  Post 
editors  debated 
the  tone,  words, 
and  placement 
of  the  story.  For 
the  Post,  as  for 
all  papers.  Page 
One  is  prime 
real  estate,  and 
some  editors 
say  the  story 
was  akin  to  a 
“public  service”  in  letting  parents  know 
what  their  kids  may  be  doing. 

The  article  quotes  school  officials, 
counselors,  nurses,  and  authors,  as  well  as 
unnamed  teens  describing  what  happens  at 
parties.  A  sidebar  also  appeared  in  the 
“Style  Plus”  section  about  why  there  are 
no  studies  on  this  issue  and  where  to  find 
additional  information  on  teen  sexuality. 

Special  reports  editor  Marc  Fisher,  who 
assigned  the  story,  says  there  was  a  range 
of  opinions  expressed  by  staffers,  but  one 
of  the  key  ones  was  how  the  subject  would 
be  handled  on  Page  One. 

“Most  of  the  questions  surrounded  how 
explicit  we  wanted  to  be  on  the  front  page, 
as  opposed  to  whether  we  should  do  the 
story.  Then  there  was  a  question  about 
whether  we  wanted  to  be  straightforward 
in  the  headline  or  not,  and.  eventually,  I 
think  there  was  a  consensus  that,  if  you’re 
going  to  tell  a  story  like  this,  you  need  to 
be  specific  so  people  know  what  you’re 
talking  about,”  says  Fisher. 

He  says  the  paper  reported  an  important 
story  in  as  tasteful  a  manner  as  possible. 

“We  felt  that  it  was  such  a  compelling 
story,  and  so  well-reported,  that  it  was 
going  to  be  as  startling  and  important  as 
anything  on  that  page  that  day.  We  played 
it  very  conservatively  on  the  page.  But  we 
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knew  it  was  a  well-done,  well-written 
story  that  really  spoke  to  how  kids  live 
today,  and  that’s  the  kind  of  piece  that 
should  be  on  the  front  page,”  says  Fisher. 

He  says  what  made  the  story  a  “talker” 
was  the  age  of  the  students,  12-  and  13-year- 
olds  engaging  in  this  kind  of  sexual  activity. 

David  Carr,  editor  of  the  Washington 
City  Paper,  a  local  weekly  alternative, 
says  he  was  surprised  that  Post  editors  did 
not  know  that  the  reporter’s  son  had 
attended  the  school  mentioned  in  the  arti¬ 
cle.  He  says  the  editors  should  have 
known  and  disclosed  that  in  the  story. 

Stepp  says  that  Peggy  Hackman,  the 
paper’s  “Style  Plus”  editor,  knew  that  her 
son  had  attended  the  school. 

Speaking  of  the  paper’s  front-page 
treatment,  Carr  adds,  “I  didn’t  think  it  was 
merited  by  this  weave  of  anecdotal,  soc¬ 
cer-mom  franticness.  It  didn’t  seem  to  me 
to  meet  the  general  criteria  of  a  Page  One 
story  in  the  Post.  I  think  it  might  have 
been  a  decent  story  in  ‘Style.’  ...  I  think 
that  when  you  put  it  in  that  size  type  and 
on  your  front  page  that  people  should  reli- 
1  ably  believe  that  something  important  is 
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afoot.  1  don’t  think  that  was  the  case.” 

Mary  Hadar,  assistant  managing  editor 
for  front-page  features,  says  the  age  angle 
was  the  news  peg  for  the  story. 

“I  think  after  substantially  more  report¬ 
ing,  she  [Stepp]  had  nailed  it.  She  had 
gotten  enough  people  who  are  in  a  posi¬ 
tion  to  know  to  say  that  they  have  sensed 
this  shift  over  the  last  few  years,”  says 
Hadar.  HI 

Child  abuse  trial 
opened  to  media 

A  Broward  County,  Fla.,  judge  ruled 
the  media  may  cover  the  trial  of  a  woman 
accused  of  making  her  12-year-old 
daughter  sick  as  a  way  to  get  attention, 
the  AP  reports.  Several  media  organiza¬ 
tions  had  argued  that  the  girl’s  medical 


by  Lucia  Moses 

Media  heavyweight  Conrad  Black 
will  have  to  find  another  entree 
into  the  New  York  media  market 
after  talks  of  a  possible  purchase  of  The 
New  York  Observer  recently  halted. 

Arthur  L.  Carter,  owner  of  the  Obser¬ 
ver,  a  weekly  niche  paper  covering  the 
city’s  political  and  social  elite,  says  sell¬ 
ing  to  Hollinger  International  Inc.,  where 
the  conservative  Black  is  chairman  and 
CEO,  might  compromise  the  Observer, 
which  leans  left.  Reacting  to  media 
reports  of  an  imminent  sale.  Carter  writes 
in  an  editorial  in  the  July  26  issue: 

“Over  the  past  several  years,  conversa¬ 
tions  were  held  with  Hollinger  that  might 
have  led  to  some  sort  of  transaction.  It  has 
become  apparent,  however,  that  any  com¬ 
bination  with  a  newspaper  conglomerate 
that  has  a  strong  political  tilt  would  soon 
contaminate  and  undermine  the  editorial 
process  and  would  eventually  impair  the 
integrity,  the  objectivity  and  the  authen¬ 
ticity  of  The  Observer.” 

Hollinger  officials  wouldn’t  say  why 
the  talks  ended.  Black  —  who  publishes 
the  Chicago  Sun-Times,  London’s  Daily 
Telegraph,  and  Canada’s  National  Post, 
and  has  longed  for  a  piece  of  the  New 
York  media  world  —  reportedly  was  con- 


records  were  already  made  public.  The 
judge  said  he  would  decide  later  whether 
to  permit  cameras  to  film  the  daughter,  if 
she’s  called  to  testify. 


A  New  York  judge  refused  to  release  a 
hearing  tran.script  from  a  racially  charged 
murder  case  upstate,  saying  news  cover¬ 
age  has  been  linked  to  copycat  killings 
and  school  shootings,  the  AP  reports. 

A  white  woman  was  raped  and  mur¬ 
dered  while  jogging  in  a  park  in  Sala¬ 
manca,  N.Y.  A  Native  American  teen  has 
been  charged  in  the  attack.  The  case 
heightened  racial  tensions  because  much 
of  the  town  lies  in  territory  owned  by  the 
Seneca  tribe,  and  the  town  pays  the  Sene¬ 
cas  to  live  there. 

Off 

round 

sidering  converting  the  pink-paged 
Observer  into  a  daily. 

Meanwhile,  talk  of  a  sale  at  the  Ob¬ 
server  has  changed  to  talk  of  expansion, 
as  Carter  plans  to  break  out  the 
Observer's,  business  coverage  in  a  third 
section,  starting  in  September.  The 
Obser\’er  claims  a  circulation  of  50,000. 

“It’s  grown  in  terms  of  editorial  con¬ 
tent  over  the  past  few  years,”  associate 
publisher  Elaine  Alimonti  says  of  the  2- 
year-old  business  pages.  The  separate 
section  will  provide  more  local  business 
and  finance  coverage. 

Carter  also  is  starting  a  monthly  maga¬ 
zine  for  suburban  upper-income  New 
Yorkers.  The  Westchester  County  Times 
Monthly,  like  his  existing  monthlies  in 
Connecticut’s  Fairfield  and  Litchfield 
counties,  will  be  a  free  tabloid  covering 
the  local  home  and  garden,  antiques, 
business,  and  people  scene.  It  will  be  pro¬ 
duced  by  Carter’s  weekly  Litchfield 
County  (Conn.)  Times  and  distributed  in 
parts  of  Fairfield  and  Westchester  coun¬ 
ties.  The  magazine  is  aiming  for  a  distrib¬ 
ution  of  35,000  and  32  pages  when  it 
debuts  in  October.  “We’re  definitely 
aimed  at  upscale,  well-educated,  and 
affluent  readership,”  says  Obsen'er  circu¬ 
lation  director  Kratos  Vos,  who  is  work¬ 
ing  on  the  5-month-old  project. 


N.Y.  Observer  sale 

Media  heavyweight  KO’d  in  the  bout’s  final 
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Newspapers  presented 
with  Christmas  in  Juiy 


by  Lucia  Moses 

It’s  Christmas  in  July  for  U.S.  newspa-  , 
pers.  Halfway  into  1999,  companies  are 
beating  earnings  expectations,  led  part¬ 
ly  by  ad  revenue  increases  into  the  mid¬ 
single  digits.  If  the  trend  continues  as 
expected,  1999  will  be  another  good  year 
for  newspapers. 

The  McClatchy  Co.’s  results  are  typi¬ 
cal.  The  company  posted  4.8%  ad  revenue 
growth  through  June  over  the  comparable 
six-month  period  a  year  ago,  and  expects 
to  maintain  that  level  through  the  rest  of 
the  year,  says  Elaine  Lintecum,  investor 
relations  manager.  The  strong  ad  revenues 
will  help  McClatchy  reduce  its  debt  load, 
she  says. 

“Right  now,  our  strongest  growth  area 
is  primarily  the  Northwest,  and  in  the 
California  region,  our  Bee  newspapers,”  i 
she  says. 


Other  gainers  are  Dow  Jones  &  Co.  — 
where  The  Wall  Street  Journal's  ad  linage 
increased  6.9%  in  the  second  quarter  and 
18.9%  in  the  month  of  June  over  the  com¬ 
parable  year-ago  periods  —  and  Gannett 
Co.  Inc.  —  where  pro  forma  newspaper  ad 
revenues  were  up  6%  in  the  second  quarter. 

The  better-than-expected  economy 
prompted  forecasting  guru  Robert  J.  Coen 
to  boost  his  ad  spending  estimate  to  6. 1  % 
for  the  year,  or  $213.9  billion,  up  from  his 
earlier  estimate  of  5.5%. 

Coen,  senior  vice  president  for  Mc- 
Cann-Erickson  Worldwide,  says  the  out¬ 
look  has  improved  since  December,  when 
he  made  his  last  forecast.  This  year  was 
expected  to  be  a  “hammock”  year,  when  ad 
spending  would  slow  between  1998  and 
2000,  big  years  for  election-  and  Olympics- 
related  spending. 

A  4.5%  first-quarter  increase  in  local 
newspaper  advertising  also  bodes  well  for 


the  rest  of  the  year,  and  newspaper  classi¬ 
fieds,  up  3.8%  in  the  first  quarter,  should 
pick  up  in  the  second  half  of  the  year, 
Coen  says. 

National  advertising  is  leading  the 
increase  at  newspapers.  In  the  first  quar¬ 
ter,  advertisers  increased  their  newspaper 
spending  by  a  surprising  12.5%  compared 
with  the  year-earlier  period.  Coen  looks 
for  national  ad  spending  to  grow  by  6.4% 
overall  and  6.1%  at  newspapers  in  1 999, 
outpacing  the  expected  growth  rate  of  the 
U.S.  economy. 

Rob  Clyde,  a  national  ad  buyer  for 
newspapers,  isn’t  surprised  by  national 
advertisers’  love  affair  with  newspapers. 

“TV’s  so  fragmented,  I  don’t  think  you 
find  the  larger  television  numbers  by  just 
buying  a  network  buy,”  says  Clyde,  who 
works  for  Newspaper  Partners  Inc.,  a 
company  formed  by  employees  of  the 
recently  closed  rep  firm  Sawyer  Ferguson 
Walker.  “When  they  look  at  numbers  for 
newspapers,  they  find  newspapers  target  a 
lot  of  the  demographic  characteristics  they 
want.” 

Clyde  says  several  newspapers  around 
the  country  tell  him  they’re  seeing  5%  to 
6%  growth  in  national  advertising. 
Millennium  car  models,  deregulation  in 


NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


7/21/99 

7/14/99 

*7/21/9^^ 

7/21/99 

7/14/99 

A.H.  Belo  Corp.  (NY)+ 

19.563 

19.063 

23.500 

Lee  Enterprises  Inc.  (NY) 

30.500 

29.813 

29.688 

Central  Newspapers  Inc.  (NY) 

41.000 

42.625 

66.500 

McClatchy  Co.  (NY) 

35.375 

34.875 

38.063 

Dow  Jones  &  Co.  Inc.  (NY) 

51.313 

52.375 

56.563 

Media  General  Inc.  (AM) 

52.750 

51.000 

50.063 

E.W.  Scripps  Co.  (NY) 

51.875 

51.625 

52.875 

New  York  Times  Co.  (NY)+++ 

39.625 

39.250 

36.500 

Gannett  Co.  Inc.  (NY) 

76.188 

72.813 

66.875 

News  Corp.  Ltd. 

36.063 

35.938 

33.000 

Gray  Comm.  Sys.  (NY) 

19.875 

19.938 

32.375 

Pulitzer  Inc.  (NY) 

46.313 

46.688 

87.500 

Harte-Hanks  Inc.  (NY)++ 

26.250 

27.000 

26.000 

Thomson  Corp.  (TSE) 

46.400a 

48.000a 

42.800a 

Hollinger  International  (NY) 

12.188 

12.812 

17.500 

Times  Mirror  Co.  (NY) 

61.000 

59.500 

61.125 

Journal  Register  Co.  (NY) 

18.438 

19.125 

18.563 

Tribune  Co.  (NY)* 

86.688 

86.875 

71.250 

Knight  Bidder  (NY) 

54.375 

54.938 

53.625 

Washington  Post  Co.  (NY) 

569.500 

552.000 

587.125 

*  Adjusted  for  2-for-1  stock  split 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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The  Outlook  For  1999  Total  Advertising 


%  Change 

$  (in  millions) 

Local  Newpapers 

+5.0 

40,834 

Local  TV 

+5.0 

12,777 

Local  Radio 

+9.0 

12,674 

Local  Yellow  Pages 

+5.0 

10,626 

Other  Local  Media 

+6.3 

10,441 

Total  Local 

+5.7 

87,532 

Total  National 

+6.4 

126,596 

Grand  Total 

+6.1 

213,948 

Soun  (' ,  Mi  ■Cann-Erii  ksi>n 


the  telecommunications  industry,  and  greater  interest  in  travel 
are  driving  spending,  he  says.  "The  biggest  spot  is  automotive 
advertising.  Travel  is  up.  Telecom  is  up.  The  down  spot  seems 
to  be  insurance  and  financial  services.” 

Alternative  weeklies,  which  get  a  relatively  small  but  grow¬ 
ing  chunk  of  national  advertising,  also  were  big  gainers  in  the 
first  half  of  the  year.  The  Alternative  Weekly  Network  (AWN), 
which  buys  national  ads  for  1 00  alternatives,  says  its  gross 
billings  for  the  first  half  of  the  year  were  $12.5  million,  up  36% 
over  the  first  half  of  1998.  The  AWN  projects  billings  of  rough¬ 
ly  $28  million  in  all  of  1999,  or  a  30%  Jump  over  the  previous 
year,  says  sales  director  John  W.  Morrison . 

Strong  categories  continue  to  be  tobacco,  beverages,  fashion, 
broadcast  media,  and,  increasingly,  e-commerce,  which  are 
after  the  alternatives’  young,  educated  readers. 

“Internet  companies  now  realize  that  they  have  to  use  tradi¬ 
tional  media  to  attain  any  degree  of  critical  mass,”  Morrison  says. 

Strong  ad  spending  is  expected  to  continue  into  20(K).  when 
the  millennium,  presidential  politics,  and  Summer  Olympics 
will  drive  spending.  Overall  ad  spending  should  increase  7.5% 
in  2(){K),  Coen  predicts. 

Community  papers  sold 

The  West  Yellowstone  News,  a  1,900-circulation  weekly  in 
Montana,  was  sold  to  Big  Sky  Publishing,  whose  parent.  Pioneer 
Newspaper  Group,  publishes  the  Bozeman  Daily  Chronicle. 
Bolitho-Cribb  &  Associates  represented  the  sellers,  Gary 
Stevenson  and  Agnus  Thuermer  Jr. 

Separately,  the  Peck  family,  which  owns  The  Riverton  (Wyo.) 
Ranger,  bought  the  Wyoming  State  Journal  in  Lander,  a  7.200- 
paid-circulation  paper  published  twice  weekly,  from  William 
and  Nancy  Sniffin.  The  deal  includes  another  weekly,  shopper, 
and  annual  travel  magazine.  Bolitho-Cribb  &  Associates  repre¬ 
sented  the  sellers.  Terms  of  both  deals  were  not  released. 

Paper  moves  to  weekend 

The  Daily  Times,  a  five-day,  22,(X)0-circulation  daily  in 
Blount  County,  Tenn.,  plans  to  add  Saturday  and  Sunday  edi¬ 
tions  starting  Aug.  28.  The  newspaper  also  plans  to  redesign  its 
front  page  and  add  news  coverage.  Subscribers  will  pay  35  cents 
a  week  extra  for  the  added  editions,  the  equivalent  of  the  daily 
newsstand  price.  The  Sunday  edition  will  cost  $1  at  newsstands. 

www.mediainfo.com 
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Microsoft’s  Sidewalk 
hits  the  bricks 

Microsoft  Corp.  chairman  Bill  Gates  now  knows  it’s  easier  to  amass  $100  bil¬ 
lion  in  personal  wealth  than  beat  newspapers  in  their  hometowns.  Last 
Monday,  Microsoft  called  it  quits  on  Sidewalk,  the  online  service  that  not 
so  long  ago  had  publishers  quaking  in  their  boots.  Microsoft  is  trading  Sidewalk’s 
city  guide  components  to  its  old  online  rival,  Ticketmaster  Online-CitySearch,  in 
exchange  for  a  9%  stake  in  the  USA  Networks-owned  service. 

Back  in  late  1996,  when  The  Wall  Street  Journal  first  revealed  Microsoft’s  plan 
to  create  online  sites  in  major  cities  across  the  country.  Sidewalk  looked  like  the 
Internet  bogeyman  newspapers  most  feared.  Backed  by  Microsoft’s  virtually  limit¬ 
less  resources.  Sidewalk  would  hire  away  the  newspaper  industry’s  most  energetic 
reporters  and  editors,  would  build  comprehensive  and  easily  accessed  arts,  enter¬ 
tainment,  and  shopping  guides  —  and  begin  stripping  away  the  local  paper’s  adver¬ 
tising  franchise,  starting  with  restaurants,  clubs,  and  movie  theaters.  Microsoft  also 
fueled  newspaper  paranoia  by  musing  aloud  about  posting  other  content  in  a  strate¬ 
gy  that  seemed  aimed  squarely  at  newspaper  classified  ads. 

Except  for  the  part  about  hiring  newspaper  Journalists,  it  didn’t  work  out  that 
way.  Microsoft  stayed  with  art  and  entertainment  content,  and  for  the  past  year  has 
been  crowding  out  even  that  with  lots  of  Internet  Yellow  Pages  and  other  e-com¬ 
merce  content.  Not  that  Microsoft  didn’t  give  it  its  best  shot.  By  some  estimates,  the 
software  giant  poured  $200  million  into  Sidewalk. 

What  Microsoft  rather  quickly  discovered  is  that  no  matter  how  much  it  plastered 
the  brand  name  “Sidewalk”  on  bu.ses,  subway  stations,  billboard,  and  even  the 
umbrellas  of  hot-dog  vendors,  in  the  end  both  tourists  and  locals  looking  for  listings 
of  New  York  salsa  clubs,  for  instance,  would  rather  get  their  information  from  the 
print  or  online  editions  of  The  Village  Voice,  The  New  York  Times,  New  York  Daily 
News,  New  York  Post,  or  El  Diario-La  Prensa  —  than  from  an  operation  run  out  of 
Redmond,  Wash. 

It  was  the  same  story  across  the  nation.  For  all  of  Microsoft’s  vaunted  “Business 
@  the  Speed  of  Thought”  nimbleness,  newspapers  beat  Sidewalk  into  every  market 
with  online  city  guides  they  built  on  their  own  —  such  as  the  Chicago  Tribune's, 
MetroMix  —  or  in  partnerships  with  CitySearch  or  AOL’s  Digital  Cities  service.  Of 
course,  in  a  more  important  sense,  it’s  also  true  that  most  metro  dailies  beat 
Sidewalk  into  their  markets  by  a  hundred  years  or  so.  The  credibility  and  trust  news¬ 
papers  have  earned  over  decades  is  not  easily  dislodged,  even,  or  perhaps  especial¬ 
ly,  in  the  anarchy  of  cyberspace. 

Newspapers  should  not  gloat.  Microsoft’s  belated  effort  to  turn  its  city  guide  into 
an  e-commerce  site  only  underscores  how  far  behind  newspapers  are  in  exploiting 
their  own  “transactive  content,”  to  use  online’s  latest  buzz  word.  It  was  heartening 
to  see  that  in  the  same  week  Microsoft  rolled  up  its  Sidewalk,  USA  Today 
announced  a  partnership  with  Auction  Universe  and  19  papers  will  offer  US  West’s 
Dex’s  Internet  Yellow  Pages. 

For  a  switch,  maybe  publishers  can  begin  to  give  Bill  Gates  sleepless  nights. 

The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 
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OFFICES:  (ieneral:  1 1  W.  19th  St.,  New  York,  NY  10011.  voice:  (212)  675-4380;  Editorial  fax:  (212)  691-7287; 
Advertising  fax:  (212)  691-69.39;  Circulation  fax:  (212)929-1894;  Corporate  e-mail:  edpub@mediainfo.com; 
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NPF  also  a  leader 
in  pro  development 

The  National  Press  Foundation  was  left 
out  of  your  two  recent  articles  (Cover 
story,  June  19,  p.  34)  on  professional 
development  opportunities  for  journalists. 
We  are  a  25-year-old  nonprofit  organiza¬ 
tion,  run  by  and  for  Journalists.  In  1998, 
our  revenues  were  $1.4  million,  and  our 
net  assets  were  $2.9  million.  Our  revenues 
have  doubled  since  1994,  when  they  were 
$758,965.  The  increase  is  due  in  no  small 
measure  to  the  growing  financial  support 
and  trust  of  more  than  80  U.S.  news  orga¬ 
nizations  and  news  professionals. 

All  four  of  the  news  chains  described  in 
your  article  regularly  send  people  to  us; 
10  of  the  20  newspapers  quoted  in  your 
articles  have  sent  Journalists  to  our  pro¬ 
grams.  One  of  the  top  editors  quoted  (Leo 
Wolinsky  of  the  Los  Angeles  Times) 
attended  our  conference  on  urban  issues 
several  years  ago.  Last  year,  more  than 
400  reporters,  editors  and  editorial  writers 
attended  our  programs,  which  take  the 
form  either  of  intensive  four-day  pro¬ 
grams  or  half-day  briefings. 

We  conduct  programs  in  Washington. 
New  York,  and  other  cities,  including  San 
Francisco,  Detroit.  Miami  and  Los 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  July  23. 1949 

The  Bureau  of  Advertising  published 
its  annual  expenditures  books,  a  60-page 
volume  reporting  investments  of  all 
national  advertisers  calculated  to  have 
spent  $25,000  or  more  in  newspapers. 
The  top  three  companies  in  newspaper 
expenditures  were  General  Motors 
Corp.,  Procter  &  Gamble  Co.,  and 
Colgate-Palmolive  Peet. 


Newspapers  in  Portland  are  ordered  to 
pay  a  city  license  fee  in  order  to  publish 
a  newspaper. 


The  Wood  Newspaper  Machinery 
Corp.  demonstrated  its  new  Cosmo¬ 
politan  Press  to  60  editors,  publishers, 
and  key  graphic  artist  industry  people. 
The  new  press,  designed  for  the  small¬ 
er-city  publisher,  features  a  24-page 
capacity  and  a  newly  developed  “In- 
trasertor,”  permitting  two-page  Jumps 
on  collect  runs. 


Angeles  (in  1996,  we  also  did  two  one- 
week  programs  in  Hong  Kong).  Details  of 
upcoming  programs  are  found  on  our  Web 
site,  http://www.natpress.org/. 

Bob  Meyers 
president 
National  Press  Foundation 


Harvey  Leonard  Gotliffe  [E&P,  June 
26,  p.  54]  mentions  the  "tumult”  that 
Bradley  R.  Smith’s  Committee  for  Open 
Debate  on  the  Holocaust  (CODOH)  has 
caused  at  many  college  newspapers. 

After  Smith’s  advertisement  appeared 
in  the  paper  I  edited,  letters  from  students 
and  an  outraged  history  professor  fol¬ 
lowed.  Not  to  be  outdone,  the  university’s 
admini-stration  requested  a  meeting  with 
the  paper’s  faculty  adviser  and  me  so  that 
we  could  transform  this  situation  into  a 
"teachable”  moment  for  the  university. 

But  CODOH ’s  ad  also  sparked  some¬ 
thing  far  more  valuable  —  student  discus¬ 
sion  and  interaction  in  classes  from  a  wide 
range  of  disciplines.  Hearing  those  differ¬ 
ent  opinions  benefits  students,  especially 
aspiring  reporters  who  must  learn  to  deal 
with  a  variety  of  viewpoints  each  day. 

Smith’s  attempt  to  cloak  his  anti-Holo- 
caust  message  with  First  Amendment 
rhetoric  is  certainly  reprehensible.  How¬ 
ever,  the  opportunity  to  learn  that  resulted 
from  the  CODOH  advertisement  made  it 
worth  running. 

Joshua  Tysiachney 
graduate  assistant 
The  Spectator 
Edinboro  University  of  Pennsylvania 


Re:  “Shop  Talk  at  Thirty  —  Under¬ 
standing  the  First  Amendment,”  by 
Harvey  Leonard  Gotliffe,  June  26. 1  thank 
Gotliffe  for  an  interesting  scenario. 

Bradley  R.  Smith  and  his  Committee 
for  Open  Debate  on  the  Holocau.st  thought 
they’d  found  the  perfect  ploy  to  propagate 
the  tired  lie  that  it  never  happened  —  ads 
in  college  newspapers  whining  about  First 
Amendment  rights  to  say  so.  A  clever  ob¬ 
fuscation  that  has  apparently  failed.  It’s  no 
surprise  that  the  ads  he  managed  to  place 
did  not  spark  the  debate  and  subsequent 


open  anti-Semitism  he  tongs  for.  The 
days  of  campus  protest  and  revolt  are 
long  over. 

Smith  also  underestimates  the  students 
he  seeks  to  influence.  Bom  long  after  the 
Holocau.st,  to  most  the  event  is  a  sad  piece 
of  ancient  history  with  little  relevance  to 
their  lives  in  the  1990s.  For  anyone  who 
needs  it.  Holocaust  confirmation  can  be 
found  in  abundance  at  the  U.S.  Holocaust 
Museum  in  Washington,  and  at  the  Yad 
Vashem  Holocaust  Museum  in  Israel: 
horrors  beyond  nightmares  documented 
by  the  Nazis  themselves. 

William  L.  Shirer’s  book.  "The  Rise 
and  Fall  of  the  Third  Reich.”  describes  lit¬ 
eral  tons  of  paper  and  photo  evidence 
found  at  the  end  of  World  War  II,  evidence 
the  Nazis  did  not  have  time  to  destroy. 
Much  of  it  exists  today  at  both  museums. 
Gotliffe  has  the  right  idea.  Although 
detestable.  Smith  should  be  allowed  print. 
The  most  effective  way  to  defeat  the 
armies  of  darkness  is  to  turn  over  their 
rocks  and  expose  them  to  the  light. 

June  Jurek 
Brockton.  Mass. 


I’m  Just  a  lowly  production  type  [who] 
enjoys  your  magazine,  but  I  have  to  point 
something  out  to  you  [that  was  published 
recently  in  connection  with  E&P's  exclu¬ 
sive  report  on  newspaper  Web  sites]. 

Here’s  the  problem:  On  page  27  of 
your  July  3,  1999,  issue,  look  at  "Gender 
of  newspaper  Web  site  users.”  "Gender” 
does  not  mean  “Sex,”  Just  as  “Sex”  does 
not  mean  “Sexual  Intercourse.”  Only 
words  have  gender  —  the  word  “He”  has 
masculine  gender  and  the  word  “She”  has 
feminine  gender  —  and  people  have  the 
sexual  designations  of  male  and  female. 

I  know  it’s  no  big  deal  (and  the  article 
was  excellent),  but  I  felt  that  you  might 
want  to  know. 

James  Eric  Justas 
assistant  foreman,  composing 
The  Dallas  Morning  News 


Due  to  an  editing  error,  Allan  Wolper’s 
“The  locals  are  restless”  in  E&P,  July  17, 
p.  50,  had  an  incorrect  dateline.  It  should 
have  been  Pindars  Comers,  N.Y.,  not 
Oneonta,  N.Y. 


Educational 

experience 


Annies  of  darkness 
exposed  to  the  iight 


Lack  of  ‘sex’ 
vexes  Tex 


Correction 
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CALIFORNIA 

Bob  Balzer  to  publisher  of  the  Inland 
Valley  Daily  Bulletin  in  Ontario  from  vice 
president  of  advertising  and  marketing  for 
the  Los  Angeles  Newspaper  Group.  Balzer 
succeeds  Mike  Ferguson,  who  was 
named  vice  president  and  chief  operating 
officer  of  Donrey  Media  Group’s  newspa¬ 
per  operations  last  month. 

Bruce  M.  Wood  to  publisher  of  the 
Los  Angeles  Independent  Newspaper 
Group.  Wood  remains  publisher  of 
National  Media  Inc.’s  .semiweekly  Palos 
Verdes  (Calif.)  Peninsula  News. 

Mike  Lynn  to  associate  publisher  of 
the  Peninsula  News  from  marketing  ser¬ 
vices  manager  at  the  Daily  Breeze  in 
Torrance,  Calif. 

COLORADO 

Robert  Hudson  to  general  manager 
of  the  daily  Journal-Advocate  in  Sterling 
from  advertising  at  the  Hannibal  (Mo.) 
Courier-Post. 

DELAWARE 

Ron  Fritz  to  sports  editor  at  The  News 
Journal  in  Wilmington  from  deputy  news 


The  Camden  Herald 


CUNNINGHAM 
THE  PALM  BEACH 
POST 


WEVURSKI 

SEATTLE  POST- 
INTELUGENCER 


g  THE  COURIg'GAZETTE 

I  Sales  skyrocket, 
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The  Warren  Family 

has  agreed  to  sell 

Rockland  (ME)  Courier-Gazette 
Camden  (ME)  Herald 
Belfast  (ME)  Republican  Journal 
Bar  Harbor  (ME)  Times 
EUsworth  (ME)  Weekly 
Augusta  (ME)  Capital  Weekly 
Lincoln  County  (ME)  Weekly 

(44,200  combined  paid  circulation) 
to 

American  Consolidated  Media,  Inc. 

of  Dallas,  Texas 

We  are  proud  to  have  represented 
the  Weirren  Family  In  this  transaction. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEU  5O5.82O.27OO  FAX:  5O5.82O.29OO 

E-mail:  i  n  fo@di  r  ks  v  a  n  ess  en  .com  http://www.dirksvanessen.com 


UEBELACKER 
THE  JANESVILLE 
GAZETTE 


KARWATH 

CHICAGO 

TRIBUNE 


editor.  Fritz  succeeds  Richard  Luna  (see 
Oregon  —  Statesman  Journal). 

FLORIDA 

Dan  Hoag  to  vice  president  and  direc¬ 
tor  of  marketing  for  Orlando  Sentinel 
Communications  from  development/clas- 
sified  senior  division  manager  in  advertis¬ 
ing  at  the  daily  Orlando  Sentinel. 

David  Lyons  to  law  editor  at  the 
Daily  Business  Review,  a  Miami  business, 
law  and  real  estate  daily,  from  legal  and 
business  reporter  at  The  Miami  Herald. 

Johannes  Werner  to  business  edi¬ 
tor  at  the  Business  Review  from  managing 
editor  at  The  Gulf  Coast  Business  Review 
in  Sarasota. 

Laura  Deck  Cunningham  to  mar- 
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keting  services  director  at  The  Palm  Beach 
Post  in  West  Palm  Beach  from  marketing 
communication  manager  at  the  Post. 

Gale  Howden  to  vice  president  of 
community  relations  and  marketing  at  the 
Post  from  director  of  community  relations 
and  educational  services. 

Linda  Murphy  to  vice  president, 
human  resources,  at  the  Post,  from  human 
resources  director. 

IDAHO 

Tom  Kurdy  to  president  of  the  com¬ 
munications  division  of  Hagadone  Corp. 
from  publisher  of  the  daily  Sioux  City 
(Iowa)  Journal.  Kurdy  will  assume  his 
new  duties  Aug.  1,  but  will  remain  pub¬ 
lisher  of  the  Hagadone-owned  Journal 
until  Nov.  1.  He  succeeds  Roy  Well¬ 
man,  who  is  retiring  after  40  years  with 
the  organization. 

ILLINOIS 

Dan  Miller  to  business  editor  at  the 
Chicago  Sun-Times  from  publisher  and 
senior  vice  president  at  the  Heartland 
Institute,  a  Chicago-based  think  tank. 
Miller  succeeds  Michael  Arnold,  who 
was  named  Sunday  editor  last  month. 

Rob  Karwath  to  general  manager  of 
the  Chicago  Tribune's  northwest  market 
area  team  from  northwest  editorial  bureau 
chief.  Karwath  succeeds  Howard  Hay 
(also  vice  president),  who  retired. 

MARYLAND 

Luwanda  Jenkins  to  director  of 
community  affairs  at  The  Sun  in  Balti¬ 
more  from  manager  of  organizational 
development  for  Reading  by  9. 

MICHIGAN 

Thom  Fladung  to  metro  editor  from 
news  editor  at  the  Detroit  Free  Press. 
Fladung  succeeds  Mike  Lupo. 

Laura  Varon  Brown  to  news  editor 
at  the  Free  Press  from  graphics  director. 
The  graphics  and  design  departments  have 
been  combined,  with  Steve  Dorsey  as 
the  director  and  Mark  Thompson- 
Kolar  as  deputy  graphics  editor. 

David  Blomquist  to  new-media 
director  at  the  Free  Press.  Blomquist  suc¬ 
ceeds  Laurie  Bennett. 
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MISSOURI 

Kate  Marymont  to  executive  editor 
at  the  Springfield  News-Leader  from 
managing  editor  at  the  daily.  Marymont 
succeeds  Randy  Hammer,  now  execu¬ 
tive  editor  at  the  Pensacola  (Fla.)  News 
Journal. 

NEW  JERSEY 

Harvey  Zucker  to  managing  edit¬ 
or/production  at  The  Jersey  Journal  in 
Jersey  City  from  sports  editor  at  the 
daily.  Zucker  succeeds  Pete  Wevurski 
(see  Washington  —  Seattle  Post-ln- 
telligencer). 

NEW  YORK 

John  C.  Green  to  vice  president  of 
market  development  at  The  Journal- 
News  in  suburban  New  York  from  vice 
president  of  advertising  at  the  daily. 
Green  succeeds  Michael  Kane,  who 
was  named  assistant  to  the  president  of 
Gannett  Co.’s  Atlantic  Newspaper  Group. 

Denise  F.  Warren  to  vice  president 
of  strategic  planning  from  vice  president, 
advertising  sales,  at  The  New  York  Times. 
Warren  succeeds  Scott  H.  Heekin- 
Canedy,  who  was  named  vice  president 
of  operations  recently. 

Jonathan  Landman  to  the  Times' 
metropolitan  editor  from  editor  of  the 
Sunday  “Week  in  Review”  section.  Land- 
man  succeeds  Joyce  Purnick.  who 
will  return  to  writing  a  twice-weekly  col¬ 
umn  on  politics  and  government. 

OKLAHOMA 

Ed  Kelley  to  the  newly  created  posi¬ 
tion  of  editorial  director  for  The  Daily 
Oklahoman  in  Oklahoma  City  from  man¬ 
aging  editor.  Kelley  will  oversee  daily 
management  of  the  paper,  allowing  edito¬ 
rial  page  editor  Patrick  B.  McGuigan 
to  write  personal  columns  more  fre¬ 
quently. 

OREGON 

Richard  Luna  to  managing  editor  of 
the  daily  Statesman  Journal  in  Salem 
from  sports  editor  at  The  News  Journal  in 
Wilmington,  Del.  Luna  succeeds  Kris¬ 
tin  Gilger,  who  left  in  May. 

WASHINGTON 

Nancy  Roberts  Trott  to  AP  news 
editor  in  Washington  state  from  abc- 
news.com  in  Redmond,  Wash.  Trott  suc¬ 
ceeds  John  Marlow,  who  was  recently 
named  a  regional  election  coordinator  for 
the  2000  elections. 

Pete  Wevurski  to  executive  sports 
editor  of  the  Seattle  Post-Intelligencer 


from  managing  editor/production  at  The 
Jersey  Journal  in  Jersey  City,  N.J. 

WISCONSIN 

Barbara  Uebelacker  to  managing 
editor  from  local  news  editor  at  the  daily 
Janesville  Gazette.  The  Gazette  has  been 
without  a  managing  editor  since  Grant 
VanderVelden  was  named  online  ser¬ 
vices  manager  in  1996. 

INTERNATIONAL 

Laurinda  Keys  to  news  editor  at 
The  Associated  Press  in  New  Delhi, 
India,  from  news  editor  in  Singapore. 
Keys  succeeds  Donna  Bryson,  who 
was  recently  named  chief  Middle  East 
correspondent  based  in  Cairo,  Egypt. 


OBITUARIES 


Charles  Bernard  Carey,  82,  long¬ 
time  photographer  for  The  Boston  Globe, 
died  July  19.  Carey,  who  took  up  photog¬ 
raphy  after  being  disabled  in  World  War 
II,  joined  the  Globe  staff  1946.  Carey 
served  as  staff  photographer  until  1979, 
wining  local  and  national  awards  for  his 
work  in  sports.  One  of  Carey’s  most 
memorable  shots  is  a  picture  of  Boston 
Red  Sox  outfielder  Tony  Conigliaro 
being  surrounded  by  his  teammates  after 
having  been  hit  in  the  head  with  a  fastball 
while  at  the  plate  during  the  Sox’  1967 
pennant-winning  season. 

Thomas  Carlin,  77,  former  publish¬ 
er  of  the  St.  Paul  (Minn.)  Pioneer  Press 
and  Dispatch,  died  July  15  of  cancer. 
Carlin,  publisher  from  1973  until  he 
retired  in  1985,  guided  the  Pioneer  Press 
and  Dispatch  during  a  $50-million 
expansion  into  a  new  production  plant. 
He  joined  the  newspapers  in  1953  as  an 
advertising  representative.  Carlin’s  32- 
year  career  with  the  St.  Paul  newspapers 
included  stints  as  assistant  to  the  pub¬ 
lisher,  business  manager,  and  general 
manager. 

Charles  D.  Harkins.  73,  former 
sports  editor  for  the  Casper,  Wyo.,  Star- 
Tribune,  died  July  13.  Harkins,  who 
served  as  sports  editor  from  1967  to 
1979,  was  instrumental  in  the  develop¬ 
ment  of  the  Wyoming  Baseball  Hall  of 
Fame  in  1981  and  the  Milward  Simpson 
Award,  which  honors  one  Wyoming 
high-school  boy  and  girl  each  year  for 
their  achievements  in  citizenship  and 
sportsmanship.  Harkins  played  minor 
and  major  league  baseball  in  the  1950s 
with  the  Washington  Senators  organiza¬ 
tion  and  semipro  ball  with  the  Worland 


_ ^EIVP.PFOPLE _ 

by  Jamie  Santo 

Indians  and  other  teams  in  Wyoming’s 
Big  Horn  Basin.  He  was  also  a  scout  for 
the  Minnesota  Twins  and  Kansas  City 
Royals. 

James  Mynatt  “Snuffy”  Smith, 

88,  former  editor  and  career  journalist, 
died  June  23.  Smith,  who  acquired  his 
sobriquet  from  the  Snuffy  Smith  comic 
strip  character,  was  editor  of  what  was 
then  The  Valley  Evening  Monitor  in 
McAllen,  Texas,  from  1936  to  1952. 
Smith  left  Texas  with  businessman  Leo 
Owens  to  run  The  Whittier  (Calif.)  Daily 
News,  where  Smith  served  as  the  editori¬ 
al  voice  for  38  years. 

Gail  Steele,  75,  longtime  editor  and 
publisher  of  the  weekly  Clatskanie  (Ore.) 
Chief  died  July  12.  Steele,  whose  parents 
were  publishers  and  editors  of  the  Chief 
grew  up  in  newspapers.  Steele  started  out 
writing  sports  in  the  eighth  grade, 
worked  on  various  papers  through  high 
school  and  while  at  Linfield  College,  and 
formally  joined  the  Chief  in  1951. 
Excluding  a  stint  at  the  Madras  (Ore.) 
Pioneer  from  1962  to  1968,  Steele 
worked  at  the  Chief  until  his  retirement 
in  1993. 


AWARDS 


The  Newspaper  Association  of 
America’s  Circulation  Federation 

has  named  Roger  Underwood,  vice  pres¬ 
ident  of  circulation  for  The  Dothan  (Ala.) 
Eagle,  Circulation  Executive  of 
the  Year.  In  1991,  the  Eagle  had  daily 
circulation  of  25,769  and  Sunday  circula¬ 
tion  of  28,952.  Underwood  has  been 
instrumental  in  helping  to  increase  the 
paper’s  daily  circulation  by  more  than 
9,000,  to  34,846,  and  increase  its  Sunday 
circulation  by  over  8,000,  to  37,379, 
through  September  1998.  Underwood 
increased  single-copy  sales  of  the  Eagle 
by  13%  in  1998  alone  and  established  a 
telemarketing  and  crew  sales  that  write  a 
combined  800  orders  a  month. 


E-mail  us: 

Send  your  calendar  items  to: 
calendar@mediainfo.com 
Send  your  letters  to: 
letters@mediainfo.com 
Send  your  news  tips/story  ideas  to: 

kimberlys@mediainfo.com 
Shop  Talk  queries  should  be  sent  to: 
shoptalk@mediainfo.com 
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COVER  STORY 


BY  JIM  MOSCOU 


Wherever  you  find  this  icon,  it  indicates  that  there  are 
taped  conversations  and  additional  information  relevant  to 
this  point  in  the  story.  The  information  is  posted  at 
http'.Hwww.  mediainfo.  com/ ephome! news/ shapiroaudio.  htm. 


re.  TABLOID 
TURNCOAT 


Scoops,  tactics  and  the  mainstream  media: 
An  inside  look  at  JonBenet  coverage 


When  he  drove  into 
Boulder,  Colo.,  on 
a  late,  wintery, 

March  evening  in  1997,  the 
rookie  reporter  was  flying 
high. 

He  had  $2,000  in  cash,  his 
first  real  assignment,  and  reju¬ 
venated  self-esteem.  He  was 
given  a  car,  an  apartment,  and 
$1,000  a  week  in  wages  plus 
expenses. 

He  was  only  23  and  a  year 
out  of  college. 

In  return,  he  had  just  one  job 
to  do  —  something  he  wanted 
to  do.  To  get  the  scoop:  Who 
killed  JonBenet? 

Along  the  way,  there  was 
some  success.  He  had  a  few 
high-profile  stories  and  tapped 
sources  that  most  of  the  hun¬ 
dreds  of  reporters  —  tabloid 
and  mainstream  — who  have 
come  to  cover  the  JonBenet 
Ramsey  murder  case  could 
only  dream  of. 

But  none  of  those  headlines 
or  contacts  would  matter.  The 
best  story  he  would  come  to  tell 
was  the  one  about  his  boss. 

Jeff  Shapiro  reaches  deep 
into  a  kitchen  cupboard  to 
retrieve  his  most  cherished  JonBenet  sou¬ 
venir. 

There,  squirrelled  away  on  the  top  shelf, 
sits  a  cheap,  tin  box  that  he  carefully  car¬ 


ries  over  to  his  desk,  just  a  few  steps  in  his 
tiny  Boulder  apartment  —  and  just  a  mile 
from  where  the  little  girl  was  slain. 
Flipping  it  open,  Shapiro  fights  an  unwit¬ 


ting  grin  before  revealing  the 
contents:  two  paperback  books 

—  and  a  letter. 

“John  sent  me  these”  he 

says,  referring  to  the  father  of 
the  child  beauty  queen  whose 
death  remains  an  unsolved 
mystery. 

Shapiro  dodges  the  books  — 
“How  to  Begin  the  Christian 
Life”  and  “Mere  Christianity” 

—  grabbing  the  letter  instead. 
It  is  a  note  scripted  on  “John 
B.  Ramsey”  stationery  and 
dated  Dec.  23,  1998,  two  days 
before  the  second  anniversary 
of  JonBenet' s  death.  And  it’s 
addressed  to  “Jeffrey” 

In  it,  Ramsey  conventionally 
thanks  Shapiro  for  the  flowers 
Shapiro  sent  several  weeks 
earlier  to  celebrate  the  mar¬ 
riage  of  Ramsey’s  eldest 
daughter,  Melinda.  It  was  a 
wonderful  wedding,  Ramsey 
added.  And  Shapiro’s  arrange¬ 
ment  had  come  to  decorate  the 
family-room  table. 

Then  Ramsey  politely  com¬ 
plimented  the  tabloid  reporter. 
“You  have  good  investigative 
skills”  he  writes,  “and  there  is 
so  much  wrong  in  the  world 
that  needs  help!’ 

Jeff  Shapiro  couldn’t  hold  it  back  any¬ 
more. 

He  finally  grins. 


KEY  CHARACTERS  FROM  SHAPIRO’S  TAPES 


Gtobe  News 

Former  Globe 

Globe  editor 

Former 

Boulder 

John  Ramsey 

Patsy  Ramsey  Burke  Ramsey  Bill 

Editor  Craig 
Lewis 

news  editor 
Joe  Mullins 

Tony  Frost 

Boulder 

detective 

Steve  Thomas 

District 

Attorney  Alex 
Hunter 

McReynolds 

DEALING  JONBENET 

From  the  outside  looking  in,  it  is  a  baf¬ 
fling  correspondence. 

Just  months  earlier,  Shapiro’s  paper,  the 
Florida-based  tabloid.  Globe,  led  with  a 
front-page  headline;  “Mom  and  Dad 
Guilty!”  In  the  weeks  surrounding  the 
arrival  of  the  Ramsey  letter,  there  were  sev¬ 
eral  other  “1-A”  shockers  that  included  dis¬ 
paraging  jabs  at  JonBenet’s  12-year-old 
brother,  Burke. 

Shapiro,  who  was  a  full-time,  free-lance 
contractor  and  the  Globe's  primary 
investigator  on  the 

JonBenet  case  for 

almost  two  years,  did  not 
behave  any  better, 
according  to  Boulder  law- 
enforcement  authorities 
and  journalists  who  dealt 
with  the  26-year-old. 

His  reporting  tech¬ 
niques  were,  at  the 
very  least,  ethically 
irksome. 

Upon  his  arrival  in 
Boulder  in  early  1997, 
the  rookie  reporter 
would  date  the  daughter 
of  a  Ramsey  family 
friend;  stalk  John  Andrew, 
the  Ramseys’  eldest  son 
who  attended  a  nearby  uni¬ 
versity;  be  issued  a  summons 
for  trespassing  and  harassment 
in  attempts  to  speak  with  a 
Ramsey  friend;  and  tell  the 
Ramseys’  priest  he  was  interested 
in  converting  from  his  Jewish  roots 
to  Christianity  —  all  with  the 
unabashed  intention  of  infiltrating  the 
Ramsey  family  and  getting  the  scoop. 

Shapiro  says  he  actually  takes  his  journal¬ 
ism  cues  from  the  most  dubious  of  mentors; 
actor  Chevy  Chase’s  character  in  the  movie 
“Fletch.”  Chase  plays  an  investigative  news¬ 
paper  journalist  who  dons  an  array  of  comic 
disguises  and  get-ups  that  helps  him  prove 
his  city’s  police  chief  is  corrupt. 

Still,  Shapiro  was  able  to  pierce  deeper 
and  tap  sources  closer  to  this  case  than 
almost  any  other  local  or  national  reporter 


and,  according  to  him,  without  offering  any¬ 
one  any  form  of  a  legendary  tabloid  payment 
for  infomiation.  From  top  police  investiga¬ 
tors  to  the  Boulder  County  district  attorney 
to  the  Ramseys  themselves,  Shapiro 
III  spun  stunningly  intimate 

contacts. 


A  sampling  of  the  Globe’s  coverage 
of  the  JonBenet  murder  investigation. 

His  success  left  many  scratching  their 
heads  —  including  a  core  group  of  main¬ 
stream  journalists  who  have  struggled  to 
tap  sources  in  this  case.  John  Ramsey,  for 
instance,  is  notorious  for  his  seclusion.  And 
Jeff  Shapiro  —  a  tabloid  reporter  —  just 
pulled  out  a  personal  note  from  him. 

Shapiro  credits  such  access  as  simply 
being  focused  on  finding  JonBenet’s  killer 
and  “investigating  a  good  case,”  rather  than 


trying  to  smear  reputations.  Loyalty  to  the 
Globe  came  a  distant  second,  he  says. 
That’s  why  Ramsey  and  others  opened  up 
to  him.  And  there  is  evidence  that  that  is 
somewhat  true. 

Yet,  Shapiro  has  an  uncanny  comprehen¬ 
sion  of  the  power  of  information.  At  the 
JonBenet  news  table,  informative  tidbits  and 
insights  are  played  like  a  round  of  poker 
—  and  in  a  game  where  su-spicion  among 
the  card  holders  runs  deep.  Shapiro,  in 
turn,  knows  how  to  play  his  cards  and 
sweeten  the  pot.  And  others  are  willing  to 
stay  in  the  game  just  to  see  his  hand. 

But  Shapiro  says  he  has  been  playing  a 
different  game  all  along.  And  he’s  about  to 
put  those  cards  on  the  table. 

His  poker  face  is 
cracking. 

There  he  goes 
again.  Up  from  his 
desk,  past  the  La-Z- 
Boy  chair,  over  to  the 
corner  where  a  guitar 
leans  on  the  ivory-white 
wall  and  two  portraits 
hang  above  the  fireplace: 
one,  a  nicely  framed  photo¬ 
graph  of  a  young  Grace 
Kelly;  the  other,  just  to  her 
side,  a  tasteful  sketch  of 
author  Ayn  Rand. 

Shapiro  turns,  heading  back 
now  toward  his  desk,  the  loom¬ 
ing  silence  the  only  notable 
sound.  For  a  moment,  this  sparse¬ 
ly  furnished  living  room  can  hard¬ 
ly  contain  him. 

Maybe  that’s  because  he  Just  agreed  to 
reveal  his  hand. 

“/  need  to  go  to  the  bank!’  he  says. 
“They’re  in  a  lock  bo.x!’ 

The  ne.xt  day,  Shapiro’s  cards  are  sitting 
there  in  his  Boulder  apartment  —  right 
ne.xt  to  his  desk — in  a  blue,  nylon  gym  bag. 

THE  SCHEME 

He  champions  it  as  his  “other  investiga¬ 
tion,”  but  it  is  actually  just  hours  of  taped 
telephone  conversations. 

In  February,  Shapiro  told  a  Denver  news¬ 
paper  that  he  secretly  recorded  nearly  a 
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year’s  worth  of  telephone  conversations  with 
his  Globe  editors  in  Rorida.  In  October,  he 
brought  those  tapes  —  56  unmarked  cas¬ 
settes  containing  nearly  100  hours  of  conver¬ 
sation  —  to  the  FBI  in  Denver. 

Shapiro  says  he  went  to  the  authorities 
because  he  feels  the  recordings  catch  a  plan 
by  the  Globe  to  blackmail  former  Boulder 
police  Detective  Steve  Thomas.  The  Globe 
had  obtained  family  pictures  of  Thomas  as 
a  child  along  with  information  his  mother 
may  have  committed  suicide.  Globe  editors 
conjectured  in  taped  conversations  that  the 
anguish  of  his  mother’s  death  led  to  his  res¬ 
ignation. 

“Flashbacks,”  Joe  Mullins,  Shapiro’s 
editor  at  the  Globe,  calls  it.  *1!?  1 

The  idea  was  to  let  Thomas  know  the 
tabloid  would  run  the  story  unless  he  vol¬ 
unteered  undisclosed  information  on 
JonBenet’s  murder.  The  FBI,  which  would 
confirm  only  that  a  representative  met  with 
Shapiro,  didn’t  pursue  the  investigation 
because  Thomas  didn’t  want  the  fight, 
according  to  Thomas’  attorney. 

The  Globe  has  told  other  media  that  it 
did  send  photographs  to  Thomas,  but 
denies  it  used  the  pictures  to  pressure  him 
into  revealing  information.  Thomas’ 
attorney  says  Thomas  did  not  reveal  any 
information  to  the  tabloid.  I 

Shapiro  says  he  isn’t  really 
aware  what  is  on  the  remaining 
tapes.  He  only  took  note  of  the 
scheme  to  pressure  Thomas 
because  he  had  come  to  view  the 
detective  as  an  “idol  and  hero.” 

So,  Shapiro  turned  over  what  he 
says  are  all  the  recordings  to 
Editor  &  Publisher  magazine 
under  the  condition  that  conver¬ 
sations  inadvertently  identifying 
sources  are  not  revealed. 

What  emerges  is  a  story  that 
goes  far  beyond  the  Thomas 
incident.  There  is  tittle  doubt  that  the  Globe 
considered  using  the  photographs  to  pres¬ 
sure  Steve  Thomas.  And,  according  to 
Shapiro,  those  tactics  may  have  been  used 
on  other  law-enforcement  officials  as  well, 
including  one  instance  where  Shapiro  says 
he  saw  old,  personal  photographs  of  a 
senior  Boulder  law-enforcement  official. 

But  the  Globe's  willingness,  with  some 
success,  to  move  beyond  the  bounds  of  eth¬ 
ical  Journalism  to  get  information  on  the 
investigation  had  another  effect. 

Shapiro  and  his  colleagues  became  ped¬ 
dlers  of  tidbits  to  mainstream  reporters,  eras¬ 
ing  the  already  thin  line  that  separates  the 
two  news  genres.  Also  lining  up  for  a 
glimpse  of  the  latest  JonBenet  rumors  are  the 
police,  the  district  attorney,  and  the  Ramseys 
—  all  willing  to  drink  from  the  Globe's  vats. 

Meanwhile,  these  splashes  of  half  truths 


that  Shapiro  and  his  colleague  Craig  Lewis 
picked  up  along  the  way  often  become 
enough  to  “stand  up”  jaw-dropping  head¬ 
lines  —  banners  that  ravaged  the  lives  of 
chance  players  in  this  drama. 

For  the  most  part,  according  to  the  tapes 
and  Shapiro,  Lewis  —  who  was  a  general 
editor  for  the  Globe  and  based  in  Boulder 
at  the  time  —  seemed  to  handle  the  dubious 
dealings  of  alleged  payments  for  informa¬ 
tion  and  pressure  tactics.  Covering  the 
Ramsey  case  was  so  important  to  the 
Globe,  the  tabloid  kept  Lewis  in  Boulder 
full  time.  He  was  also  one  of  Shapiro’s 
bosses. 

Shapiro  is  clearly  an  accomplice,  but 

I  sounds  on  the  tapes 


‘  r 


Ik 

John  Ramsey 
took  note  of  thanking 
Shapiro  for  the  flow¬ 
ers  he  sent  to  his 
daughter’s  wedding. 


like  a  confused  young  man  whose  own 
reporting  shreds  ethical  barriers.  There  are 
moments  where  he  doubts  —  and  stands  up 
to  —  his  editors  aiming  to  smear  innocent 
Ramsey  bystanders.  And.  especially,  when 
his  editors  aimed  to  embarrass  his  hero. 

THE  CONFERENCE  CALL 

It’s  the  National  Enquirer  —  the 
Globe's  competitor  —  that  starts  the  ball 
rolling  toward  Steve  Thomas. 

On  Aug.  19,  1998,  the  Globe  learns  the 
National  Enquirer  is  breaking  a  story 
detailing  the  Ramseys’  91 1  call  to  police  on 
the  morning  JonBenet  is  first  reported 
missing.  The  National  Enquirer  says  the 
tapes  expose  a  lie:  The  Ramseys  always 
claimed  that  JonBenet’s  brother  Burke  — 
who  was  9  years  old  at  the  time  —  was 


asleep  during  the  911  call.  A  laboratory 
analysis  of  the  tape  revealed  the  brother’s 
voice  in  the  background,  according  to  the 
Enquirer's  article.  Boulder  officials  dispute 
the  tabloid’s  claim. 

The  National  Enquirer  story  sends 
Globe  editor  Tony  Frost,  the  flamboyant 
newsroom  boss,  into  a  tirade  —  and  even¬ 
tually  on  a  collision  course  with  his  young 
reporter.  To  reprimand  his  reporters  for 
missing  tlie  story.  Frost  arranges  a  confer¬ 
ence  call  with  his  Boulder  reporters:  Sha¬ 
piro  and  Lewis.  T!!9  2 

“Maybe  we’re  not  being  clever  enough  in 
how  we  get  to  people,  you  know?”  Frost 
asks  on  the  tapes.  “Steve  Thomas,  maybe 
we’re  not  being  clever  enough  there?” 
Lewis,  who  was  recently  promoted  to 
^  ^  news  editor  at  the  Globe,  suggests  the 
Thomas  family  photos  are  the  “best 
i  way  to  get  into  him”  and  a  means  of 
“backing  him  into  a  comer  in  a  nice 
way.” 

/  At  first,  it’s  an  idea  that  Frost  seems 
I  more  inclined  not  to  use.  The  pressure 
I  tactic  could  backfire.  But,  events  can 
/  unfold  quickly  on  the  Ramsey  beat,  and, 
I  several  days  later,  Shapiro  calls  Lewis  to 
I  tell  him  he  had  no  luck  in  reviving 
Thomas  as  a  source.  Unbeknown  to 
Shapiro,  Lewis  had  already  sent  the  photos 
to  Thomas  by  Federal  Express  on  or  about 
Aug.  27.  55  3 

Lewis:  You  see,  you  —  Just  by  hav¬ 
ing  the  pictures,  we  make  a  statement. 

Shapiro:  Right. 

Lewis:  We  don't  have  to  say  any¬ 
thing.  . . .  So,  Just  leave  him  alone  for 
a  little  while.  Let  this  stew  and  see  if  I 
can  get  anywhere  with  him.  ... 

Shapiro:  What  if  it  doesn’t  work?  . . . 

Lewis:  Pm  sure  we'll  try  other 
things. 

Lewis  adds  that  he’s  sure  the  pho¬ 
tographs  will  “freak  [Thomas]  out,”  and  it 
“won’t  be  amusing  to  him  to  imagine  the 
tabloids  with  pictures  of  his  mother” 
(Later,  when  this  incident  became  public, 
Lewis  told  the  Denver  Rocky  Mountain 
News  Feb.  16,  1998,  “I  thought  he  [Thom¬ 
as]  might  enjoy  seeing  them”). 

The  plan  quickly  unravels.  Thomas  calls 
his  attorney.  Peg  Miller,  who  sends  a  letter 
to  both  Lewis  and  Shapiro  warning  that  if 
they  contact  Thomas  again,  a  restraining 
order  would  be  filed. 

Shapiro  claims  he  went  to  Thomas’ 
house  around  this  time  to  warn  the  detec¬ 
tive  of  the  plan  and  informed  the  detective 
that  he  had  the  scheme  on  tape. 

Miller  says  Shapiro  visited  her  client’s 

Continued  on  Page  22 
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Continued  from  Page  20 

house  at  least  twice  in  the  days  that  fol¬ 
lowed  that  conference  call  and  asked  for  a 
story  in  exchange  for  thwarting  the  Globe's 
piece  on  his’mother. 

“When  you  think  about  it,  he’s  saying, 
‘If  you  don’t  talk  to  me,  they  are  going  to 
[publish]  this  information.’  Is  that  a  warn¬ 
ing?”  Miller  asks. 

The  situation  grew  worse  for  Shapiro. 
After  Thomas  received  the  letter,  Lewis  got 
word  that  Shapiro  had  told  Fox  News  cor¬ 
respondent  Carol  McKinley  that  he  warned 
the  detective.  Revealing  a  tabloid  tactic  is  a 
serious  betrayal  in  that  business. 

During  a  phone  call  on  or  about  Sept.  1, 
Shapiro  asks  Lewis  what  Thomas’  reaction 
is  to  receiving  the  photographs.  Lewis 
downplays  the  package  at  first,  claiming 


that  he  “didn’t  do  anything.”  Later,  he  trips 
himself  up:  4 

Lewis:  /  wouldn't  have  told  you  as 
much  as  Joe  [Mullins}  told  you  [about 
the  plan  to  send  photographs  to 
Thomas}.  Tm  pissed  at  Joe  for  telling 
you.  ...  You’re  running  over  there 
warning  Steve,  ‘Oh,  here  comes  the 
mean  old  tabloids!  You  warned  Steve. 
You  told  her. 

Shapiro  says  he  remembers  only  one 
other  time  when  the  Globe  intended  to  use 
I  photographs  to  press  for  information  in  the 
Ramsey  case. 

In  September  1997,  Shapiro  says  Lewis 
showed  him  pictures  of  Boulder  District 
Attorney  Alex  Hunter  with  a  woman 
Shapiro  did  not  recognize.  Hunter  has  been 


married  four  times,  and  Shapiro  is  led  to 
believe  it  is  an  ex-wife. 

“Lewis  says,  ‘We’re  going  to  let  him 
know  we  got  them  in  case  we  have  to  use 
them,”’  Shapiro  recounts.  “And  then  Lewis 
winked  at  me.” 

Through  his  spokeswoman  Suzanne 
Laurion,  Hunter  says  the  idea  that  the  Globe 
used  personal  photographs  in  a  veiled  pres¬ 
sure  tactic  is  “far-fetched  and  false.” 

Lewis  and  Frost  would  not  comment  on 
any  of  the  information  revealed  in  Sha¬ 
piro’s  tapes. 

Frost  told  The  Associated  Press  in  April, 
“There  was  not  a  threat  to  blackmail  any¬ 
one.”  And,  Lewis  said:  “The  only  person 
who  ever  says  anything  to  Thomas  about 
his  mother  was  Jeff  Shapiro.” 

Continued  on  Page  24 


‘Information  brokers’  busted 


Sellers  of  private 
data  face  charges, 
tied  to  media 

by  Jim  Moscou 

Jeff  Shapiro  is  sitting  in  his  editor’s 
car  in  Boulder,  Colo.,  when  he  hears 
“Dirty  Deeds  Done  Dirt  Cheap”  for 
the  first  time.  That’s  the  name  of  the  pri¬ 
vate-detective  firm  Shapiro  says  his  edi¬ 
tor,  Craig  Lewis,  then  a  general  editor  for 
the  Globe  tabloid,  used  to  obtain  John 
and  Patsy  Ramsey’s  credit-card  informa¬ 
tion  and  photographs  of  the  JonBenet 
Ramsey  crime  scene. 

Shapiro  can’t  believe  it. 

“He  kept  on  saying,  ‘I’m  serious! 
That’s  what  they’re  called:  Dirty  Deeds 
Done  Dirt  Cheap,”’  says  Shapiro,  who 
worked  for  the  Globe  as  a  free-lance 
reporter  covering  the  Ramsey  case  for 
nearly  two  years. 

Lewis,  who  has  since  been  promoted 
to  Globe  news  editor,  apparently  was 
serious.  Last  month,  the  owners  of  “Dirty 
Deeds  Done  Dirt  Cheap”  —  an  alias  for  a 
Denver-based  company  called  Touch 
Tone  Information  Acquisition  Inc.  (TTI) 
—  were  indicted  on  Colorado  racketeer¬ 
ing  charges  that  stemmed  partly  from 
their  obtaining  of  the  Ramseys’ American 
Express  and  Visa  credit-card  statements 
and  receipts. 

James  J.  Rapp,  39,  and  his  wife, 
Regana,  29,  both  face  up  to  24  years  in 


prison  and  $1  million  in  fines  should  they 
be  convicted.  The  pair  operated  as  “infor¬ 
mation  brokers,”  for-hire  private  investi¬ 
gators  skilled  in  ferreting  out  an  individ¬ 
ual’s  or  company’s  private  financial  and 
personal  information.  Colorado  investiga¬ 
tors  say  James  allegedly  handled  the 
investigations,  while  Regana  allegedly  did 
most  of  the  clerical  work,  in  an  operation 
that  garnered  up  to  $5,000  a  day. 

Officials  say  they  have  confiscated  a 
database  maintained  by  the  Rapps  of  1,200 
clients,  containing  mostly  names  of  private 
investigators  who  were  hired  by  the  likes 
of  banks,  businesses,  stalkers,  and  media 
—  both  tabloid  and  mainstream. 

Shapiro  says  he  has  never  heard  of 
TTI,  but  was  told  on  at  least  two  occa¬ 
sions  by  Lewis  that  the  Globe  used 
“Dirty  Deeds  Done  Dirt  Cheap”  to 
acquire  Ramsey  financial  information  as 
well  as  pictures  taken  by  the  Ramseys’ 
attorneys  of  the  JonBenet  crime  scene. 
Those  pictures  were  published  in  the 
Globe. 

Shapiro  says  Lewis  attempted  to  use  the 
information  as  a  quid  pro  quo  with  police 
and  prosecutors.  Shapiro  says  Lewis  gave 
copies  of  the  Ramseys’  credit-card  state¬ 
ments  —  documents  otherwise  obtainable 
only  with  a  search  warrant,  which  Boulder 
authorities  have  not  asked  for,  according  to 
Boulder  district  attorney  spokeswoman 
Suzanne  Laurion  —  to  a  Boulder  detective 
working  the  case.  Copies  of  the  photo¬ 
graphs  were  also  given  to  pwlice  in  an  effort 
by  Lewis  to  curry  favor,  Shapiro  says. 

Lewis  and  Globe  officials  would  not 


comment.  Shapiro  no  longer  works  for  the 
Globe  and  has  gone  public  with  efforts  to 
expose  the  tabloid’s  tactics  (see  “The 
Tabloid  Turncoat,”  p.  18).  Ramsey  attor¬ 
neys  did  not  return  messages. 

Robert  Brown,  the  investigator  in 
charge  of  the  Rapp  case  for  the  Colorado 
Bureau  of  Investigation  (CBI),  confirms 
TTI  did  obtain  the  Ramseys’  credit-card 
reports  and  some  receipts.  The  indict¬ 
ment  lists  14  Ramsey-related  items  the 
Rapps  offered  for  sale,  including  John 
and  Patsy’s  cell-phone  bill,  information 
on  airline  flights  taken  by  the  couple,  and 
the  personal  address  and  phone  number 
of  a  Boulder  detective. 

“We  already  know  who  the  end  users 
are,”  Brown  says.  “We  know  the  clients. 
We’ve  identified  them.  The  question  is: 
‘Did  the  end  user  know  how  the  Rapps 
got  their  information?”’ 

Brown  says  that  several  private  inves¬ 
tigators  who  represented  media  organiza¬ 
tions  and  used  the  Rapps  for  information 
are  cooperating  with  the  CBI.  Brown 
would  not  identify  the  media  organiza¬ 
tions  currently  being  investigated.  But 
Colorado  prosecutors  say  some  media 
organizations  could  end  up  in  the  court¬ 
room  before  this  case  is  closed. 

The  pending  questions  are  whether 
any  of  the  media  organizations  used  TTI 
directly  and  whether  any  of  them  knew 
that  its  information  was  illegally 
obtained,  says  Dennis  Hall,  the  Jefferson 
County  deputy  district  attorney. 

If  so.  Hall  adds,  charges  could  be 
brought  against  those  organizations. 
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Frost  faxed  this  statement  to  E&P:  “1  am 
not  interested  in  anything  Shapiro  has  to 
say.  In  the  weekly  drama  of  tabloid  jour¬ 
nalism,  Shapiro  had  but  a  small  walk-on 
part.  His  knowledge  of  tabloids,  and  jour¬ 
nalism  in  general,  can  be  written  on  the 
back  of  a  postage  stamp,  still  leaving  room 
for  the  Lord’s  Prayer.” 

Joe  Mullins  did  not  return  phone  calls. 
Steve  Thomas  is  currently  working  on  a 
book  about  the  Ramsey  case  and  refused  to 
comment. 

Meanwhile,  the  tapes  rolled  on,  snag¬ 
ging  more  insights  of  a  tabloid’s  ways. 

VANITY  SCOOP 

In  the  summer  of  1997,  JonBenet  cover¬ 
age  is  still  at  its  peak.  And  Vanity  Fair  mag¬ 
azine  had  a  scoop:  The  monthly  is  set  to 
publish  the  undisclosed  full  text 
of  the  Ramsey  ransom  note.  . 

Shapiro  says  that  around 
September  1997,  Lewis  told 
him  he  went  to  Chicago  and 
bought  for  $200  a  copy  of  the 
Vanity  Fair  issue  off  the  print¬ 
ing  press  days  before  it  hit  the 
stands.  Lewis  refused  to  respond 
to  questions  from  F&P.  ^ 

According  to  the  tapes.  Vanity 
Fair  sent  an  angry  letter  to  the 
tabloid.  Lewis  and  Shapiro  discuss 
the  purchase  nearly  a  year  later  in  an 
Aug.  10  telephone  conversation,  ■*'- 
where  Lewis  quipped  over  the  maga¬ 
zine’s  accusations  that  the  Globe  swiped  an 
issue  from  the  magazine’s  printing  press. 

“It  actually  hurt  my  feelings,”  Lewis 
smirks. 

Shapiro  adds  that  he  and  Lewis  brought 
the  Vanity  Fair  story  to  Alex  Hunter  in  a 
failed  effort  to  barter  for  information.  It’s  not 
known  what  Hunter  —  who  is  portrayed 
negatively  in  the  Vanity  Fair  story  —  did 
with  the  piece.  Hunter  wouldn’t  comment. 

Beth  Kseniak,  public-relations  director 
for  Vanity  Fair,  says  the  magazine  wrote 
the  Globe  inquiring  how  it  obtained  a  copy 
of  the  Ramsey  story  issue.  Kseniak  says  the 
Globe  responded  that  it  was  given  a  copy  of 
the  issue. 

Shapiro  says  the  list  of  shady  dealings 
and  behavior  he  witnessed  by  the  Globe 
and  other  tabloid  reporters  goes  on.  In  one 
instance,  Shapiro  says  a  free-lance  photog¬ 
rapher  who  works  for  both  mainstream  and 
tabloid  organizations  tapped  into  the  cell 
phone  calls  of  Fleet  White,  a  neighbor  who 
was  with  John  Ramsey  when  JonBenet’s 
body  was  discovered.  6 

That’s  a  tactic  the  Globe  has  been  con¬ 
nected  to  before.  On  May  17,  a  California 


court  found  a  free-lance  reporter  working 
for  the  Globe  guilty  of  intercepting  a  cell 
phone  argument  between  actor  Tom  Cruise 
and  his  wife,  Nicole  Kidman.  The  tabloid 
was  not  indicted  in  the  case,  but  the 
reporter  was  sentenced  to  six  months  in  a 
halfway  house,  fined,  and  ordered  to  per¬ 
form  community  service. 

In  a  less  publicized  instance  in  which  the 
Globe  obtained  information  typically  off- 
limits,  Shapiro  says  Lewis  acquired  the 
Ramseys’  old  credit-card  bills  and  Ramsey 
“defense  team”  photos  of  the  crime  scene. 
Shapiro  says  he  was  told  by  Lewis  that  the 
buy  was  made  from  a  Denver-based  com¬ 
pany  called  “Dirty  Deeds  Done  Dirt 
Cheap.” 

Shapiro’s  accusation  got  a  boost  three 
weeks  ago  when  James  and  Regana  Rapp, 
private  inves- 
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The  Ramseys’  photographs  of  the 
JonBenet  crime  scene  published  by  the 
Globe,  Shapiro  says. 

tigators  who  operated  a  company  called 
Touch  Tone  Information  Acquisition  Inc., 
were  indicted  by  a  Jefferson  County,  Colo., 
grand  jury  on  state  racketeering  charges. 
Touch  Tone  operated  under  several  pseudo¬ 
nyms,  including  “Dirty  Deeds  Done  Dirt 
Cheap.”  The  couple  faces  up  to  24  years  in 
prison  and  up  to  $1  million  in  fines  (See 
sidebar  Page  22). 

Colorado  investigators  say  the  Rapps 
allegedly  used  illegal  methods  in  obtaining 
credit-card  and  other  related  information 
on  John  and  Patsy  Ramsey. 

Bob  Brown,  the  investigator  in  charge  of 
the  Rapp  case  for  the  Colorado  Bureau  of 
Investigation,  says  he  has  identified  main¬ 
stream  and  tabloid  media  organizations  that 
used  Ramsey  information  gathered  by  the 
Rapps,  typically  via  private  detectives 
hired  by  those  organizations.  Brown  will 
not  comment  on  which  organizations  have 
been  noted,  but  does  add  that  CBl  is  inves¬ 
tigating  whether  those  media  outlets  are 
aware  how  the  information  was  obtained. 

Brown  says  CBl  has  the  cooperation  of  a 
key  figure  in  the  Ramsey  case  who  may 


have  been  victimized  by  the  Rapps.  He 
adds  that  CBl  is  also  looking  into  whether 
any  Boulder  officials  have  been  targets  of 
TTl  or  the  media  outlets  using  information 
purchased  from  the  Denver-based  informa¬ 
tion  broker. 

Meanwhile,  Lewis  brought  copies  of  the 
purchased  credit-card  information  and  pho¬ 
tographs  to  the  Boulder  police  as  a  good¬ 
will  gesture,  Shapiro  says. 

In  all  of  these  instances,  the  tabloids 
stayed  one  step  ahead  of  trouble.  Shapiro 
says  the  Globe  prefers  free-lancers  and  pri¬ 
vate  investigators  since  their  actions  carry 
little  liability  for  the  paper.  The  Globe  stan¬ 
dard,  he  adds,  is  to  be  able  to  deny  any 
involvement  in  any  questionable  activity. 


THE  PRODIGAL  SON 

“I  was  in  Washington,  D.C.,  after  col¬ 
lege,  and  [the  movie]  ‘Fletch’  came 
on  [TV],”  Shapiro  says  one  recent 
afternoon  in  a  Boulder  coffee  shop, 
his  preferred  place  for  meetings. 
“And  1  said,  ‘This  is  what  1  want  to  be 
'  doing.’  And  there  is  nothing  that  I  did 
in  this  case  that  basically  wasn’t  what 
Fletch  did  in  that  movie. 

“Of  course,  now  I  realize  half  the 
things  he  did  in  that  movie  were  ille¬ 
gal,”  Shapiro  adds.  “But  1  think  under¬ 
cover  journalism  is  legitimate  when  it’s 
a  legitimate  story.  Diane  Sawyer  did  it. 
They  went  undercover  to  expose  Food 
Lion.  ...  I  mean,  here  a  little  girl  was 
murdered.” 

The  Chevy  Chase  character  —  a  slapstick, 
but  heroically  successful,  newspaperman 
who  uses  an  array  of  undercover  disguises 
—  not  only  inspired  him  but  became 
Shapiro’s  beacon  for  investigative  journal¬ 
ism.  And,  it’s  not  a  surprise  that  Shapiro  took 
Fletch  as  his  role  model.  In  so  many  ways, 
Shapiro  is  a  product  of  modem  media  and 
Hollywood.  When  he’s  off  on  a  point,  his 
speech  flows  like  a  climactic  soliloquy  taken 
from  a  major  motion  picture.  A  pounding 
fist,  a  nodding  head,  a  steady  glare  all  adds  to 
the  drama.  And  he’s  never  happier  than  when 
wallowing  in  anything  that  smells  of  cloak 
and  dagger.  He’ll  often  use  the  names  of 
Hollywood  characters  as  a  cover. 

He  does  have  an  incessant  enthusiasm 
and  some  skill  “to  investigate  things.” 
While  reporting  for  the  Globe,  he  discov¬ 
ered  the  Boulder  store  where  the  cord  used 
to  strangle  JonBenet  was  probably  pur¬ 
chased.  Shapiro  also  broke  a  story  that 
detailed  an  account  by  a  Ramsey  neighbor 
who  heard  a  scream  during  the  night  Jon¬ 
Benet  was  murdered. 

But  Shapiro  will  also  tell  people  that 
joining  the  tabloids  is  as  selective  and  as 
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difficult  as  joining  the  CIA.  While  working 
the  case,  he  introduced  himself  as  a 
“licensed  professional  investigative  report¬ 
er”  to  sources,  referring  to  his  new 
Colorado  Press  Association  ID  card. 

It  is  that  mixed  style  that  seemingly 
impressed  Tony  Frost.  In  early  1996,  Frost 
was  introduced  to  Shapiro  in  Boca  Raton, 
Fla.,  by  Shapiro’s  uncle.  Frost  and  the 
uncle  were  next-door  neighbors. 

Shapiro  explained  to  Frost  that,  although 
he  never  took  a  journalism  class,  he  had  a 
passion  for  investigating  conspiracy  theo¬ 
ries  —  from  the  Kennedy  assassination  to 
Area  51,  a  secretive  government  base  in 
Nevada  that  has  long  been  rumored  to  be 
home  to  a  captured  UFO. 

During  his  classwork  at  Florida 
State  University  —  where  he  majored 
in  political  science  —  Shapiro  wrote  a 
paper  on  what  he  claims  was  a  govern¬ 
ment  setup  in  the  John  DeLorean  case, 
the  famed  automaker  who  was  caught 
in  a  cocaine  deal.  Then,  after  gradua¬ 
tion  in  1995,  he  went  to  Los  Angeles  to 
independently  investigate  the  O.J. 
Simpson  case.  He  says  he  uncovered 
information  that  proved  evidence  in  the 
case  was  tampered  with. 

His  resume  and  interview  were 
enough  for  Frost  to  hire  the  inexperi¬ 
enced  reporter  and  ship  him  off  to 
Boulder. 

For  Shapiro,  those  early  experi¬ 
ences  taught  him  how  to  make  friends 
with  high-profile  and  powerful  play¬ 
ers:  DeLorean,  former  Los  Angeles 
police  Detective  Mark  Fuhrman,  for¬ 
mer  presidential  candidate  Michael 
Dukakis,  former  FBI  profiler  John 
Douglas,  and  ABC  News  executive 
producer  Shelley  Ross  are  among  the 
names  one  can  glimpse  in  Shapiro’s 
Rolodex. 

And  now  John  Ramsey. 

49  MINUTES 

During  three  conversations  with 
John  Ramsey,  which  sources  have  con¬ 
firmed,  Shapiro  apologized  for  the  Globe, 
saying  that  he  is  "...  sorry  for  all  the  things 
that  have  been  done  to  you.”  He  tells 
Ramsey  that  he  is  “in  a  really  bizarre  posi¬ 
tion  ...  trying  to  balance  right  and  wrong 
every  single  day  between  the  people  I  work 
for  and  what  I  really  feel.” 

Ramsey  doesn’t  say  much.  (He  also  says 
that  he  has  no  concrete  theories  on  who 
killed  his  daughter.)  And,  though  he  never 
tells  Ramsey  he  is  recording  his  editors, 
Shapiro  did  offer  his  testimony  should  the 
parents  be  cleared  by  the  Boulder  grand  jury 
and  decide  to  sue  the  Globe. 


But  the  Ramsey  conversations  reveal 
another  telling  Shapiro  insight. 

Shapiro  spoke  to  Ramsey  in  May  1998. 
Yet  he  doesn’t  tell  Mullins  until  early 
September  —  only  days  after  being  disci¬ 
plined  by  Lewis  for  warning  Thomas  about 
the  photographs,  and  after  Tony  Frost’s 
dressing-down  of  his  Boulder  team. 

So  in  early  September,  Shapiro  calls 
Lewis  and  asks  to  meet  at  a  Boulder  coffee 
shop  where  he  reveals  his  secret  contact 
with  Ramsey.  Later  that  day,  Shapiro 
tells  Mullins:  5?  8 

Shapiro:  What  do  you  make  of 
that,  Joe? 

Mullins:  What  do  I  make  of  it?  I 
think  you  betrayed  us.  I  think  you’re 
taking  money  under  false  pretenses.  If 


you  really  have  a  problem  with  what 
we  do,  then  you’re  going  to  make  your¬ 
self  ill.  Get  out  of  it. 

Shapiro  wants  to  keep  his  editors  happy  but 
doesn’t  want  to  bum  Ramsey.  Mullins  tells 
Shapiro  that  by  revealing  the  conversation 
to  him,  his  editor,  it  is  no  longer  confiden¬ 
tial:  that  the  conversation  is  not  off  the 
record  if  it  is  with  the  father  of  JonBenet 
and  nearly  50  minutes  long.  Mullins 
demands  that  Shapiro  file  his  notes. 

Shapiro  says  he  never  does.  Mullins, 
who  has  since  left  the  Globe  and  works  as  a 
free-lance  writer,  did  not  return  phone  calls. 


The  struggle  between  what  Shapiro  felt 
is  right  and  what  his  editors  told  him  is 
right  are  sprinkled  throughout  the  tapes.  In 
one  instance  caught  on  the  tapes,  Shapiro  is 
concerned  the  Globe  is  aiming  to  smear  a 
group  of  lottery  winners  in  Indiana. 
Mullins  says  it  is  not,  but  adds:  “If  you 
don’t  want  to  write  nasty  things  about  peo¬ 
ple  who  you  may  deem  to  be  completely 
innocent,  get  out  of  it.  Get  out  of  tabloids. 
Get  out  of  journalism.”  ^I!5l1 

THE  DEVIL’S  DANCE 

“Shapiro  is  just  one  of  dozens  of 
‘Believe  It  or  Not’  characters  that  have 
emerged  in  this  story,”  says  Daniel  Glick,  a 
special  correspondent  for  Newsweek  maga¬ 
zine  who  has  covered  the  Ramsey  case 
since  the  day  after  JonBenet  was  killed.  In 
October,  Glick  wrote  a  short  article 
on  Shapiro  for  Newsweek  titled, 
“Tab  Man:  Old  School,  New 
Moves.”  S2i2 

“Everybody  who  is  in  this  case 
knows  who  this  guy  is,”  Glick  adds. 
“He  insinuated  himself  into  virtual¬ 
ly  every  comer  of  the  story.” 

Those  close  to  Shapiro  watched 
him  pound  the  pavement  and  work  the 
phones  at  an  incessant  rate.  One 
Colorado  reporter  says  he  got  Caller 
ID  because  of  Shapiro.  Once  engaged, 
Shapiro  charmingly  —  skillfully  — 
probes  to  find  common  ground  with 
an  interviewee  and  rarely  allows  an 
awkward  moment  of  silence  to  pass. 

Fox  News  correspondent 
McKinley,  who  also  has  been  on  the 
case  since  the  beginning,  says 
Shapiro  got  “dmnk”  with  JonBenet, 
yet  did  tap  remarkable  sources.  In 
turn,  that  created  a  disturbing  jour¬ 
nalism  reality  when  tabloids  and 
mainstream  crossed  paths,  she  says. 
;  “A  lot  of  mainstream  media  did- 
=  n’t  have  their  own  sources,”  she 
^  says.  “So  the  way  they  would  get 
and  verify  information  is  they 
would  call  their  tabloid  buddies 
who  would  help  them  out.  But  it 
was  at  a  price.  In  return,  they  want  some¬ 
thing  from  you.  And  you  end  up  in  the 
swamp.  ”^13 

It  is,  she  calls  it,  a  “devil’s  dance.” 

Denver  Rocky  Mountain  News  reporter 
Charlie  Brennan,  who  assisted  in  the 
research  of  Lawrence  Schiller’s  new  Jon¬ 
Benet  Ramsey  book,  “Perfect  Murder, 
Perfect  Town”  (Harper  Collins),  says 
Boulder  authorities  are  the  impetus  behind 
that  “dance.”  Since  JonBenet  was  killed, 
city  and  county  officials  have  been 
extremely  wary  of  releasing  information. 

Continued  on  Page  28 


Shapiro  recorded  nearly  100  hours  of  conversations 
with  his  Globe  editors. 
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Brennan  says.  With  olficials  not  talking, 
reporters  are  left  asking  each  other  for 
leads  and  insights.  And,  he  says,  the 
Ramsey  tabloid  reporters,  even  with  their 
questionable  conduct,  like  payments  for 
information  and  falsely  representing  them¬ 
selves,  were  some  of  the  hardest  workers 
on  the  beat. 

“Any  [journalist]  who  ignored  them  did 
so  [to]  their  own  detriment,”  Brennan  says. 

Regardless  of  the  slew  of  critiques  and 
critics  —  and  there  are  many  —  Shapiro 
knew  the  suspicion  among  the  Ramsey  play¬ 
ers  would  keep  them  knocking  at  his  door. 
In  more  than  one  case,  Shapiro  takes  a 
nugget  of  information  and  spins  it  to  the 
police,  the  district  attorney,  media  cohorts, 
maybe  the  FBI,  or  the  Ramseys  —  all  before 
his  editors  at  the  Globe  are  called.  Shapiro 
says  he  called  the  Ramseys  to  warn  them  the 
Globe  had  discovered  the  location  of 
Melinda’s  wedding.  And,  when  the  National 
Enquirer's  9 1 1  story  broke,  he  faxes  a  yet- 
unpublished  copy  to  the  police  and  warns 
the  Ramseys,  according  to  taped  conversa¬ 
tions  with  his  editors. 

In  October,  Shapiro  uncovers  an  old  let¬ 
ter  that  Patsy  Ramsey  had  signed  with  a 
heart  next  to  her  name.  JonBenet  reported¬ 
ly  had  a  heart  drawn  on  her  hand  when  her 
body  is  discovered.  No  one  knows  how  it 
got  there. 

Shapiro  passes  the  letter  along  to  the 
police  before  he  even  tells  his  editors. 
When  Mullins  finds  out,  he’s  infuriated.  It 
could  have  made  a  good  tabloid  story. 

“You  mustn’t  be  f - giving  things  to 

other  people  before  we’ve  seen  them!” 
Mullins  yells.  '5*?  14 

SELLING  INNOCENCE 

It  is  the  bottom  line  that  shapes  Globe 
news  coverage,  Shapiro  says.  And,  often, 
it’s  innocence  that  sells. 

During  the  August  conference  call.  Frost 
notes  that  the  National  Enquirer  smartly 
recognized  “that  the  only  thing  that  sold  on 
JonBenet  right  now  is  by  pointing  at  the 
brother.”  In  the  coming  months,  the  Globe 
runs  at  least  four  stories  with  Burke  in  the 
headlines.  Shapiro  says  that’s  not  a  coinci¬ 
dence. 

Shapiro  adds  the  Globe  will  not  run  a 
story  with  a  John  or  Patsy  angle  that  does 
not  somehow  implicate  them  in  the  crime. 

On  Aug.  28,  a  tip  came  in  to  Lewis  that  a 
Ramsey  friend  had  a  theory  on  who  killed 
JonBenet.  Lewis  sent  Shapiro  to  check  it  out. 
Later,  Shapiro  calls  Lewis  to  tell  him  that  it’s 
just  another  “intruder  theory.”  15 

Lewis:  Well.  That’s  worthless.  Did 

she  say  anything  that  we  can  use  about 


[the  Ramseys]?  Anything  bad? 

Shapiro:  Nope. 

Lewis:  Well.  It  was  a  long  shot. 

On  the  tapes,  Mullins  says 
repeatedly  that  the  Globe  would 
never  make  up  a  source.  But  the 
tabloid  does  try  to  find  off-the- 
cuff  remarks  that  can 
be  used  to  hang  a 
headline.  And,  some¬ 
times,  Shapiro  says, 
the  Globe  will  pay 
an  “expert”  to  say 
all  the  right 
things. 

Shapiro  adds 
he  was  willing  to 
play  along  with 
the  skewed  sto¬ 
ries  and  headlines 
for  a  good  reason. 

John  and  .{t 
Patsy  Ramsey 
had  to  eat.  And 
in  nearly  every 
supermarket  in 
the  country  resides 
a  tabloid  paper 
rack.  If  the  Ramseys 
are  guilty,  the  head¬ 
lines  and  stories  could 
keep  the  pressure  on 
couple. 

“I  felt  like,  look, 
if  the  Globe  is  play¬ 
ing  this  out  by  placing 
pressure  on  the  Ram¬ 
seys  to  sort  of  smoke  out 
the  killer  and  see  that  jus¬ 
tice  is  done,  then  that’s  a 
moral  process,”  Shapiro  says. 

“Even  though  it’s  journalisti¬ 
cally  unethical,  in  the  big  pic¬ 
ture,  in  God’s  eyes,  it’s  moral.” 

For  Bill  McReynolds,  it’s  devas¬ 
tating. 

THE  SANTA  CLAUS  SCENARIO 

McReynolds,  a  69-year-old  retired  jour¬ 
nalism  professor  from  the  University  of 
Colorado,  played  the  role  of  Santa  for  area 
children  since  1993.  With  a  naturally  thick, 
white  beard  and  a  demeanor  that  rivals  the 
mythical  Claus,  McReynolds  is  invited  to 
appear  at  the  Ramsey  house  on  Dec.  23, 
1996  —  two  days  before  the  murder. 

Unfortunately  for  McReynolds,  Jon¬ 
Benet  is  killed  sometime  after  she  went  to 
bed  Christmas  night.  The  holiday  peg  is  too 
tantalizing  for  the  Globe. 

In  December,  Shapiro  learns  McRey¬ 
nolds  is  on  a  list  of  nearly  30  suspects  com¬ 
piled  by  Lou  Smit,  a  fomier  homicide  detec¬ 
tive  who  is  hired  by  the  district  attorney’s 


the 


office  to  assist  in  the  investigation.  Smit 
worked  the  case  for  more  than  a  year  and 
resigned  in  September,  after  saying  he 
believes  the  police  are  neglecting  investigat¬ 
ing  intruder  suspects  and  that  the  police  are 
wrongly  focusing  on  the  Ramsey 
family. 

On  the  Smit  list  is 
McReynolds.  ??*16 

Mullins:  Jeff, 
we're  going  to  go 
for  the  headline, 
“Santa  Did  It!'  What 
we  need  to  do  is  to 
stand-up  that  headline. 
The  next  day,  Shapiro 
calls  Mullins  to  check  on 
the  status  of  the  story. 
Mullins:  It’s  being  writ¬ 
ten  ...  The  gist  of  the  story 
will  be  ...  fingers  are  being 
pointed,  but  [McReynolds]  is 
still  innocent.  He  didn’t  do  it. 

Shapiro:  What’s  the 
headline  going  to  be? 

Mullins:  'Santa  Did  It! 

McReynolds  says  the  treat¬ 
ment  he  received  from  the 
tabloids  and  mainstream 
media  “horrified”  him.  He 
and  his  wife  fled  from 
Boulder  and  found 
anonymity  in  another 
state.  Since  the  murder, 
he  cropped  his  beard 
and  says  he  will  never 
play  the  role  again. 
As  for  Christmas 
itself,  he  cele¬ 
brates  it  a  week 
earlier.  The  actual 
holiday  has 
become  too 
painful,  he  .says. 

Meanwhile, 
Burke’s  Atlanta- 
based  attorney  (the  Ramseys  have  since 
relocated  from  Boulder  to  the  Georgia 
city),  Jim  Jenkins,  says  he  has  made 
numerous  written  requests  to  all  the 
tabloids  demanding  they  retract  many  of 
the  Burke  stories. 

In  mid-May,  the  Star  tabloid  ran  a  head¬ 
line,  “JonBenet  was  killed  by  brother 
Burke.”  The  article  claimed  the  boy  was 
being  investigated  by  police,  though  he  was 
classified  as  a  witness  in  February  1998. 
Mainstream  media  picked  up  the  story, 
sending  “Burke  coverage”  into  a  new 
fevered  pitch.  Days  later,  the  Boulder  dis¬ 
trict  attorney’s  office  issued  a  press  release 

Continued  on  Page  30 


A  sam¬ 
pling  of  the 
tabloids’  coverage 
of  Burke  Ramsey. 
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stating  Burke  is  not  on  the  suspect  list,  a 
move  in  direct  response  to  the  tabloid  head¬ 
lines,  spokeswoman  Suzanne  Laurion  says. 

Then,  in  a  rare  tabloid  confession,  last 
month  the  Star  publicly  retracted  its  story 
with  a  front-page  headline,  “Brother  Burke 
cleared  —  we  were  wrong.” 

‘ARE  YOU  TAPING  US?’ 

Shapiro  says  he  taped  his  editors  be¬ 
cause  he  was  scared  —  scared  he  would  get 
sued  and  accused  of  dirty  dealings  or 
become  the  prey  of  law  enforcement. 

“I  accept  an  element  of  culpability  as  far 
as  having  contributed  to  their  process,” 
Shapiro  adds. 

Meanwhile,  Shapiro’s 
final  days  working  with  the 
Globe  are  tense.  By  mid- 
February,  the  new  JonBenet 
book  by  author  Lawrence 
Schiller,  who  wrote  The  New 
York  Times  best-seller  O.J. 

Simpson  book,  “American 
Tragedy,”  is  going  to  reveal 
Shapiro  went  to  the  FBI 
about  the  plan  to  pressure 
Thomas.  Shapiro  knew  that 
once  the  book  hit  the  stores, 
it  would  end  his  relationship 
with  the  Globe.  He  was  com¬ 
ing  clean.  Shapiro  says  he 
also  knew  from  the  Vanity 
Fair  article  that  the  Globe 
had  ways  of  getting  impor¬ 
tant  publications  before  they 
hit  the  shelves. 

But  it  was  a  local  newspa¬ 
per  that  started  the  beginning 
of  the  end  of  Shapiro’s 
tabloid  career.  On  Feb.  13,  Lewis  calls,  ask¬ 
ing  if  an  article  he  read  in  the  Denver  Rocky 
Mountain  News  detailing  Shapiro’s  conver¬ 
sations  with  the  FBI  is  true.  The  paper 
obtained  an  advance  copy  of  Schiller’s 
book  and  took  note  of  Shapiro’s  visit  to  the 
federal  authorities. 

Shapiro  tells  Lewis  his  visit  to  the  FBI  is 
true.  Lewis  is  stunned:  22!  17 

Lewis:  I  don't  like  the  fact  that  you 
include  me  in  some  bull —  e.xtortion 
story.  ’Cause  I  know  what  was  done 
and  wasn’t  done. 

Shapiro:  Well,  when  you  guys  say 
you  were  going  to  use  this  to  back  him 
jThomasI  into  a  corner  to  try  and  get 
an  interview,  what  does  that  mean? 

Lewis:  (silence)  Tm  through  with 
this  conversation. 

Shapiro:  Tm  not  surprised. 

Lewis:  F —  off.  (Lewis  hangs  up.) 


Next  came  a  call  from  Tony  Frost  and  a 
Globe  attorney.  It  amounts  to  Shapiro’s  offi¬ 
cial  firing.  2?18 

Frost:  Jeff.  Are  you  taping  us? 

Shapiro:  No. 

Frost:  ...  Tell  me  now,  have  I 
instructed  you  to  do  anything  illegal? 

Shapiro:  It  is  my  belief,  Tony,  that 
you  and  a  lot  of  other  people  have 
been  accomplices  to  things  that  were 
illegal,  and  I  feel  I  was  placed  in  very 
uncomfortable,  very  uncomfortable 
positions  that  really,  to  be  straight 
with  you,  Tony,  you  should  have 
stopped.  And  Tm  quite  disappointed 
that  you  didn’t. 

Frost:  Stop  what? 


Shapiro:  Well,  I  think  I  should  talk 
to  a  lawyer  before  I  continue  this  con¬ 
versation. 

Frost:  All  right . . .  Well,  you  made 
your  bed,  you  must  lie  in  it,  Jeffrey. 

Shapiro:  I  don’t  know  what  that 
means. 

Frost:  It  means  quite  apparent 
from  this  conversation  that,  uh,  you 
are  not  trustworthy  from  my  point  of 
view  of  using  you  as  a  free-lancer  or 
any  other  capacity.  ...I’m  very  disap¬ 
pointed  in  you,  Jeffrey. 

Shapiro:  Well,  Tm  disappointed  in 
you,  Tony.  And  Tm  disappointed  in  a 
lot  of  people  who  committed  the 
unethical  and  criminal  acts  that  I  was 
a  witness  to  while  /  worked  at  Globe. 
They  are  very  upsetting  to  me. 

Frost:  (Silence)  I  have  no  idea 
what  you  are  talking  about,  Jeffrey. 

Shapiro:  Well,  maybe  that’s  because 
you  have  a  selective  memoiy,  Tony. 


Finally,  on  Feb.  14,  Mullins  calls  Shapiro 
to  simply  say  he  thought  Schiller’s  book 
portrays  the  reporter  positively: 

Mullins:  ...If  someone  makes  a 
movie  on  the  book,  somebody  would 
have  to  play  you.  And  I  suppose  it 
would  be  the  most  interesting  role. 

Shapiro:  You’re  kidding  me! 

Mullins:  No. 

Shapiro:  Am  I  that  much  of  a  char¬ 
acter? 

Mullins:  Yeah,  there’s  a  Shapiro 
theme  throughout  it.  ...  /  think  it 
would  certainly  surprise  people  that 
you  —  a  tabloid  guy  —  were  at  the 
center  of  things. 

What  has  surprised 
many  who  have  come  to 
know  Shapiro  over  the 
past  two  years  is  his  latest 
resume  additions. 

A  few  months  after 
revealing  his  recordings  in 
Schiller’s  book  and  ensu¬ 
ing  media  interviews, 
Shapiro  became  a  stringer 
for  Time  magazine,  help¬ 
ing  the  renowned  news 
weekly  to  cover  the 
Columbine  shooting  and 
the  Ramsey  ca.se.  In  the 
July  issue  of  Washington 
Monthly,  Shapiro  penned 
a  first-person,  cover-story 
account  of  his  time  work¬ 
ing  for  the  Globe.  And 
several  weeks  ago  Shapiro 
sat  in  a  Denver  TV  studio 
as  a  panelist  on  CNN’s 
“Burden  of  Proof’  to  dis¬ 
cuss  the  Ramsey  case. 

Somewhere  along  the  line,  Jeff  Shapiro 
went  mainstream. 

Shapiro  jokes  he’s  a  “recovering  tabloid 
reporter,”  but  is  serious  when  he  says  he 
was  always  mainstream. 

“What  I’m  recovering  from  is  the  public 
stigma  from  being  labeled  a  tabloid 
reporter,”  he  says.  “But  1  always  felt  that 
the  tactics  my  employer  used  were  unethi¬ 
cal.  The  only  thing  I  ever  did  was  go  under¬ 
cover.” 

Meanwhile,  Mullins’  final  comment 
proved  prophetic. 

On  July  1,  Shapiro  received  a  visitor  at 
his  Boulder  apartment.  It  was  a  Hollywood 
screenplay  writer.  The  pair  sat  down  at  a 
local  coffee  shop  for  several  hours,  as  the 
writer  absorbed  Shapiro’s  character  for  a 
TV  movie  based  upon  Schiller’s  book, 
“Perfect  Murder,  Perfect  Town.” 

It’s  expected  to  be  completed  by  mid- 
2000.  ■ 


From  his  Boulder,  Colo.,  apartment,  Shapiro  covered  the  JonBenet 
case  as  a  freelance  contract  reporter  for  the  tabloid.  Globe. 
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Making  ‘Connections’ 
to  serve  the  market 


Mixing  and  matching 
print  and  Web  products 
was  on  the  minds  of  many 
at  NAA’s  Connections  ’99 

by  Mark  Fitzgerald 
and  David  Noack 

CHICAGO  —  As  the  Web  has  grown  in 
strength  and  importance,  analysts  have 
consistently  predicted  the  demise  of  the 
print  newspaper.  But  today,  more  analysts 
are  talking  about  ways  that  newspapers 
can  combine  print  and  online  media  to 
serve  their  markets.  This  topic  was  clearly 
on  the  minds  of  many  of  the  nearly  700 
attendees  at  the  Newspaper  Association  of 
America’s  (NAA)  Connections  ’99  con¬ 
ference  held  here  July  15-18.  This  year’s 
new  media  conference  focused  on  “Print 
and  Online:  The  Power  of  the  Package.” 

WORKING  TOGETHER 

Many  newspaper  executives  and  editors 
who  attended  Connections  feel  that  news¬ 
paper  Internet  divisions  need  to  divorce 
themselves  from  the  parent  company  and 
become  stand-alone  units,  as  has  happened 
at  A.H.  Belo  Corp.  of  Dallas.  The  New  York 
Times  Co.,  and  Tribune  Co.  of  Chicago. 
Others  criticize  tf  is  move  as  merely  a  tactic 
to  please  analysts  and  shareholders,  who 
want  to  see  the  money-losing  ventures 
swept  off  of  the  main  companies’  spread¬ 
sheets  and  who  also  fancy  the  idea  of  News- 
paperCompany.com  IPOs. 

Joycelyn  Marek,  vice  president  of  mar¬ 
keting  and  electronic  products  at  the  Hous¬ 
ton  Chronicle,  says  her  newspaper  can  best 
face  competitive  challenges  by  creating 
synergy  between  print  and  Web  staffs,  not 
by  separating  them. 

Conference  attendees  afso  suggested  that 
newspapers  should  be  patient  with  their 
fledgling  Web  efforts.  Charlene  Li,  a  senior 
analyst  with  Forrester  Research  Inc.  of 
Cambridge,  Mass.,  says  the  dominance  a 
newspaper  may  enjoy  in  print  does  not 
always  translate  into  a  similar  position  on¬ 
line.  For  example,  while  most  people  in  the 
Boston  market  read  The  Boston  Globe,  the 


newspaper’s  main  Web  site,  boston.com, 
has  only  a  16%  penetration  rate,  Li  says. 

William  Drewry,  equity  research  analyst 
with  Donaldson.  Lufkin  and  Jenrette,  tells 
newspapers  to  take 
heart.  He  says  there 
is  still  time  to  capture 
a  greater  share  of  the 
market.  “When  you 
combine  that  16% 
penetration  with  the 
print  newspaper,  I 
argue  that  the  news¬ 
paper  has  actually 
increased  audience 
over  the  last  three  or  four  years.”  he  says. 

Lincoln  Millstein,  CEO  of  boston.com 
and  the  new  president  of  the  NAA’s  New 
Media  Federation,  says  combining  the 
reach  of  the  two  mediums  creates  a  tremen¬ 
dous  market  hold  for  the  Globe.  Since  its 
launch  in  1995,  Millstein  says,  Web  site 
traffic  grew,  but  in  1998  it  began  to  level 
off.  “It  worried  us,”  he  admits.  “We  did  not 
know  what  was  going  on.  In  1999,  we  real¬ 
ly  wanted  to  address  how  to  increase  traf¬ 
fic,  and  we  embarked  on  a  strategy  that 
includes  content  that  is  not  newspaper 
content.” 

To  boost  traffic,  auctions  were  intro¬ 
duced.  generating  a  greater  increase  in  vis¬ 
itors  than  all  the  previous  projects  aimed  at 
getting  users  to  the  site.  And  the  feature 
doesn’t  cost  the  newspaper  a  lot  of  money 
or  other  resources,  because  users  create  the 
content.  “We  are  thinking  more  and  more 
along  the  lines  of  user-created  content,  and 
I  don’t  know  if  our  newspaper  content  has 
hit  a  wall  or  not,”  Millstein  says. 

Millstein  also  says  that,  without  the 
power  of  the  Globe's  brand,  boston.com 
would  not  be  successful.  “The  marketing 
and  promotion  that  we  get  from  the  Globe 
is  tremendous.  We  get  shared  services  with 
the  Globe  that  really  help  us.” 

E-COMMERCE  OPPORTUNITIES 

Web  sites  eventually  will  have  to  support 
themselves,  of  course.  One  Internet  re¬ 
searcher  says  newspapers  are  missing  a 
huge  source  of  e-commerce  revenue  be¬ 
cause  most  are  not  yet  offering  the  total 
online  shopping  packages  that  will  attract 


local  retail  and  small-business  advertisers. 

“So  far,  newspapers  have  not  offered 
the  total  solution  —  taking  orders,  offer¬ 
ing  credit  card  [purchases],  hosting  sites, 
distribution,  and  management  —  actually 
taking  charge  of  the  management  of 
online  shopping  sites,”  says  Nicole 
Vanderbilt,  director  of  Jupiter  Comm¬ 
unication’s  executive  research  program. 
“That  makes  them  not  as  much  of  a  com¬ 
pelling  offer  to  the  local  and  small  busi¬ 
nesses.” 

Even  as  Ama¬ 
zon.com,  Yahoo!, 
and  other  huge  e- 
commerce  sites  ramp 
up  their  online  offer¬ 
ings,  papers  still  have 
an  edge  in  converting 
local  retailers  and 
service  providers  to 
e-commerce  sites 
operated  by  newspapers,  Vanderbilt  says. 
“As  much  as  Yahoo!  can  sell  the  solutions,  I 
think  they’ll  have  a  harder  time  in  getting  in 
front  of  those  folks  and  actually  selling 
them  on  online  shopping  than  local  [news¬ 
papers]  will,”  she  says.  New  York-based 
Jupiter  estimates  online  shopping  will  reach 
$12  billion  in  sales  this  year  and  $40  billion 
by  2002,  when  it  will  surpass  sales  from 
direct-mail  catalogs. 

Some  newspapers  are  already  offering 
local  retailers  online  shops.  The  Cape  Cod 
(Mass.)  Times  earlier  this  year  launched 
Cape  Cod  Shops,  an  online  collection  of 
local  stores  selling  products  unique  to  the 
tourist  destination.  The  newspaper  oper¬ 
ates  the  sites  using  a  software  package 
developed  by  Internet  Tradeline  Inc.  of 
New  York. 

“We  have  a  moral  obligation  to  protect 
the  local  retailers,”  adds  Robert  S.  Cau- 
thom,  technology  director  of  Tucson  News¬ 
papers’  StarNet  Tucson  in  Arizona.  “If  we 
protect  them,  they  will  advertise  with  us.” 
StarNet  hosts  the  online  shops  of  about  20 
large  area  retailers,  and  arranges  delivery  of 
their  products  in  as  little  as  one  hour. 

HOME  DELIVERY  MODEL 

Another  way  that  newspapers  can  serve 
advertisers  and  themselves  is  by  adopting 
the  print  newspaper’s  home-delivery  model 
for  the  Web,  says  Yahoo!  Inc.’s  chief  mar¬ 
keter.  Seth  Godin,  vice  president/direct 
marketing  for  the  Web’s  most  visited  portal, 
argues  the  traditional  newspaper  subscrip¬ 
tion  model  is  exactly  the  kind  of  “permis¬ 
sion  marketing”  that  works  on  the  Internet. 
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In  Godin’s  view  of  permission  marketing, 
a  business  convinces  consumers  to  let  it 
contact  them  on  special  or  regular  occa¬ 
sions  to  deliver  an  “anticipated,  personal, 
and  relevant”  sales  message. 

Rather  than  using  permission  market¬ 
ing,  newspapers  online  are  currently  imi¬ 
tating  the  vast  majority  of  commercial 
sites  by  trying  to  create  cool  or  glitzy  Web 
sites,  Godin  says.  “The  things  that  made 
newspapers  viable  —  anticipated,  person¬ 
al,  relevant  home  subscriptions  —  aren’t 
there  online,”  says  the  executive  from 
Santa  Clara,  Calif.-based  Yahoo!. 

The  newspaper  industry’s  current  ap¬ 
proach  to  the  Web  won’t  work,  Godin 
argues.  “Advertising  offline  has  got  a 
problem,”  he  says.  “Why  do  we  think  it  is 
going  to  work  online?  There  are  37  mil¬ 
lion  Web  sites.  There  are  only  80  million 
people  online.  It  is  the  single  most  clut¬ 
tered  medium  in  the  history  of  mankind.” 

Huge  e-commerce  sites  such  as  Ama¬ 
zon.com  or  CDNow  grow,  Godin  argues, 
through  a  process  akin  to  dating:  They  and 
their  customers  get  to  know  each  other 
gradually  and  begin  to  contact  each  other 
more  frequently.  By  using  each  sale  to 
create  a  new  sales  message  that  is  wel¬ 
comed  by  the  customer,  these  sites  market 
more  and  more  successfully. 

“CDNow  says  it  gets  40%  of  sales  from 
people  who  have  given  them  permission 
to  sell  them  a  CD,”  Godin  says.  And  with 


its  10  million  e-mail  addresses,  “Amazon 
could  stop  marketing  to  strangers  tomor¬ 
row  and  they  would  still  be  doing  great.” 

Newspapers  should  invest  sufficiently 
for  a  big  pre.sence  in  the  Internet  and  then 
repeat  its  messages  frequently  using  per¬ 
mission-marketing  techniques,  Godin 
says.  Newspapers  need  to  collect  readers’ 
e-mail  addresses  and  use  them  selectively 
to  build  relationships,  he  argues. 

“The  problem  with  most  media  is  that 
frequency  is  too  expensive,”  he  says.  “But, 
on  the  Internet,  frequency  is  free,  if  you 
have  permission  to  talk  to  people  over  and 
over  and  over  again.  And  today  is  the  good 
old  days  when  it  is  cheap  to  go  out  and 
build  a  presence.” 

COMMUNITY  PUBLISHING 

Many  newspapers  are  finding  that  com¬ 
munity  publishing  —  creating  online 
space  for  local  clubs.  Little  League  teams, 
churches,  PTAs,  and  veterans  organiza¬ 
tions  —  draws  traffic  to  their  sites. 
Sessions  on  community  publishing  drew 
some  of  the  heaviest  attendance  at  this 
year's  Connections. 

“Community  publishing  really  fits  this 
medium  very  well,”  says  Fred  Mann,  gen¬ 
eral  manager  of  Philly.com,  the  new- 
media  venture  of  The  Philadelphia 
Inquirer  and  The  Philadelphia  Daily 
News.  “If  you  build  a  site  that  is  at  all  easy 
to  use,  people  will  come  to  it.” 

That’s  what  Community  Newspaper 
Co.,  the  Needham,  Mass.-based  chain  of 
about  120  daily  and  weekly  papers,  found 
when  it  created  its  “Community  Con¬ 
nections”  program  on  its  Town  Online 
Web  site.  The  program  is  typical  of  news¬ 
paper  community  publishing  initiatives:  It 
offers  local  groups  a  free  Web  site  com¬ 
plete  with  e-mail  and  other  features.  The 
chain,  which  uses  the  KOZ.com  Com¬ 
munity  Publishing  System,  holds  weekly 
training  sessions  on  how  to  build  and 
maintain  the  sites. 

Town  Online  now  hosts  more  than  900 
community  publishing  sites,  and  the  num¬ 
ber  is  growing  20%  every  month,  says 
Mary  Jo  Meisner,  editor  in  chief  of  the  Web 
site.  The  sites  are  clearly  popular:  They  get 
200,000  page  views  a  month.  Meisner  says, 
with  the  average  visit  lasting  15  minutes. 

In  Raleigh,  N.C.,  some  1,500  groups 
have  signed  up  for  Web  sites  on  NCneigh- 
bors.com,  the  community  publishing  pro¬ 
gram  of  The  Neva's  &  Ohsen’er.  “Even  with 
only  intermittent  promotion  in  the  newspa¬ 
per  and  with  the  TV  station  that  is  partner¬ 


Ad  Tracking, 
and  more... 

Xpance  improves  every  aspect  of 
ad  production,  from  ad  creation 
through  archiving.  No  other 
production  system  offers  you  all  this: 

•  Ad  Assignments  for  Scheduling 

•  Structured  File  Management 

•  Complete  Spec  Ad  Integration 

•  Automatic  Ad  Sizing 

•  Automated  Font  Management 

•  Automatic  Proof  Generation 

•  Production  Status  Reports 

•  Full  Sized  Ad  Previews 

•  Automatic  Archiving 

•  Over  200  automated  features 

xpance 

cl  morcof  softtuare  solution 
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ing  with  us,  we  got  1 ,500  sites,”  says  Bruce 
Siceloff,  content  director. 

In  the  year  that  New  Jersey  Online 
(NJO)  has  offered  its  Community 
Connections  program,  some  4,000  groups 
have  put  up  Web  sites  using  its  Internet 
publishing  template.  NJO  promotes  the 
service  heavily  with  full-page  ads  in  The 
Star-Ledger  in  Newark  and  The  Times  in 
Trenton,  plus  radio  spots  and  brochures 
distributed  in  libraries  and  bookstores. 
When  its  initial  targeting  of  youth  soccer 
teams  was  yielding  only  slow  results,  NJO 
hired  a  full-time  “soccer  Mom”  to  evan¬ 
gelize  the  service,  says  editor  in  chief 
Sara  Glines. 

Newspaper  community  publishing  ini¬ 
tiatives  are  often  met  with  skepticism  at 
first,  these  executives  say.  “We  had  one 
totally  unanticipated  question.  People  said, 
‘That’s  great,  guys.  But  what’s  in  it  for 
you?”’  reports  Robert  R.  Olsen,  business 
development  manager  for  The  Depot.com 
operated  by  the  News  &  Record  in 
Greensboro,  N.C. 

“Instead  of  Jumping  up  and  down  at  the 
opportunity  to  build  a  Web  site,  the  people 
in  New  Jersey  said,  ‘What’s  the  catch?  Are 
you  going  to  charge  me  for  this  eventual¬ 
ly?’  recalls  NJO’s  Glines.  “We  told  them, 
‘Yes,  there  is  a  catch:  We  want  to  keep  you 
in  our  site,  increase  our  page  views  and 
increase  our  traffic,”’  she  says. 

Community  publishing  also  opens  up 
editorial  opportunities,  Glines  says.  “They 
have  great  content  on  a  very  local  level.  We 
include  Community  Connection  sites  in 
stories  about  local  resources.  When  we  did 
Veterans  Day  coverage,  we  included  the 
veterans’  groups  sites,”  she  says. 

“We  see  [community  publi.shing)  as  an 
extension  of  our  promotion,”  Town  Online’s 
Meisner  .says.  “It's  the  online  equivalent  of 
a  public  service  announcement.” 

Like  a  PSA,  it  is  not  a  big  money-maker, 
even  its  fans  acknowledge:  “You  have  to  be 
very  clear  about  why  you  are  doing  this, 
becau.se  this  is  not.  in  my  experience  and  in 
the  experience  of  others  who  have  done 
this,  a  huge  revenue  producer,”  says  The 
Depot.com 's  Olsen. 

Neither  is  it  very  expensive. 
Newspapers  typically  budget  fewer  than 
two  full-time  employees  to  community 
publishing  initiatives,  executives  say. 
KOZ.com,  which  has  made  a  name  for 
itself  as  a  community-publishing  software 
provider,  says  it  will  now  focus  on  finding 
ways  for  papers  to  make  more  money  from 
community  sites.  Hi 
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Conspicuous  consumption 
site  produces  for  watchdogs 


U.S.  Consumer  Gateway 
has  the  goods 
on  the  baddies 
in  the  market 

by  Charles  Bowen 

very  new  wave  of  young  reporters 
seems  to  think  that  consumerism  was 
bom  in  its  generation,  that  the  not-so- 
gentle  art  of  standing  up  against  scams. 


http://www.consumer.gov  and  click  on  an 
icon  at  the  top  of  the  introductory  screen, 
choosing  from  10  categories: 

•  “Food.”  Here  are  news  and  links  about 
fmits  and  vegetables,  meat  and  poultry, 
seafoods,  pesticides,  food  labeling,  prod¬ 
uct  recalls,  nutrition,  and  safety. 

•  “Product  Safety,”  with  data  covering 
cars,  children’s  products,  cosmetics, 
household  goods,  health  products,  poisons 
and  product  recalls. 

•  “Health.”  Come  here  for  news  and 
announcements  regarding  aging  and  elder 
care,  smart  buying  tips,  health  care  deci¬ 


(and  when  aren’t  you  on  a  deadline?). 
Suppose  you  are  writing  an  article  about  an 
airline  that  is  beginning  service  in  your 
region,  and  you  want  to  locate  any  materi¬ 
al  about  potential  government  court  actions 
against  the  company.  Using  the  site,  you 
can  search  specifically  among  press  releas¬ 
es  or  generally  among  all  federal  govern¬ 
ment  databases. 

To  hunt  for  specific  material,  select 
“Search”  from  the  option  buttons  at  the  left 
of  the  introductory  screen.  In  the  resulting 
screen,  enter  a  word  or  phrase,  then  select 
either  “Any  combination  of  words  entered,” 
“All  the  words  entered,”  or  “Exact  word 
phrase  entered.”  Also,  from  drop-down 
menus  you  can  specify  the  number  of  doc¬ 
uments  to  retrieve  (10,  25,  or  50)  and  the 
database  you  wish  to  search  (federal  con¬ 
sumer-related  sites.  Year  2000  sites,  all  fed¬ 
eral  government,  news-  and  press-release 


slams,  and  rip-offs  just  came  into 
being.  Actually,  though,  even  before 
Ralph  Nader  —  the  granddaddy  of  all 
watchdogs,  who  burst  onto  the  scene  in 
1%5  with  his  expose  of  the  car  indus¬ 
try,  “Unsafe  of  Any  Speed”  —  the  term 


sites,  freedom-of-information  sites, 
kids-related  sites  and  so  on). 

Click  on  the  “Begin  Searching”  but¬ 
ton  to  start.  Your  “hits”  are  listed  with 
summaries  and  dates  along  with 
hyperlinked  headlines  that  you  can 


“consumerism”  already  was  being  used  by 
journalists,  commentators,  and  other  social 
observers. 

Much  of  our  history  since  the  end  of 
World  War  II  could  be  told  in  terms  of  con¬ 
sumerism.  At  the  heart  of  it  is  a  simple  prin¬ 
ciple:  buying  goods  confers  certain  inalien¬ 
able  rights  upon  the  buyer.  It  has  become  so 
ingrained  in  our  collective  psyche  that,  in 
our  lifetime,  we’ve  seen  the  terms  “citizen” 
and  “consumer”  become  virtually  inter¬ 
changeable.  And  these  days,  it  is  assumed 
that  one  of  the  shared  roles  of  the  govern¬ 
ment  and  the  media  is  to  warn  us  about 
potential  swindles,  to  alert  us  to  dangerous 
products,  and  to  teach  us  ways  to  make 
wiser  investments  and  better  purchases  of 
goods  and  services. 

So,  for  the  2 1  st-century  reporter  and  edi¬ 
tor,  consumer  news  is  no  longer  a  beat. 
Instead,  consumerism  is  an  integral  part  of 
almost  all  beats,  from  health  to  education, 
from  sports  to  entertainment.  And,  on  the 
Web,  the  government  itself  provides  a  good 
starting  point  for  background  information. 

The  U.S.  Consumer  Gateway,  operated 
with  the  cooperation  of  nearly  three  dozen 
federal  agencies,  is  a  growing  collection  of 
links  to  a  broad  range  of  information,  such 
as  news  of  relevant  court  actions,  product 
recalls,  and  advisories  from  assorted  regula¬ 
tory  agencies  and  safety  administrations.  To 
use  this  tool,  simply  visit  the  site  at 


sions,  weight-control  information,  various 
diseases,  and  age-specific  conditions. 
Also  here  is  information  on  drugs,  exer¬ 
cise,  fitness,  and  insurance. 

•  “Home  &  Community,”  with  topics  such 
as  disasters  and  emergencies,  energy  ques¬ 
tions,  the  environment,  home  improve¬ 
ments,  product  recalls,  real  estate  and  mort¬ 
gages,  rental  property,  crime,  and  safety. 

<•  “Money,”  covering  banking,  consumer 
protection,  credit,  investing,  pensions, 
retirement,  treasury  securities,  taxes,  and 
related  topics. 

•  “Transportation,”  with  data  on  cars, 
bicycles,  product  recalls,  and  safety  issues. 
’  “Children.”  Articles  and  links  here 
deal  with  child  care,  scholarships,  health 
and  immunization,  nutrition,  accident  pre¬ 
vention,  and  relevant  recalls. 

•  “Careers  &  Education,”  with  material 
on  job  opportunities,  financial  aid,  and 
related  subjects. 

•  “Technology.”  Here  is  coverage  on 
online  subjects,  electronic  mail  scams  and 
spams,  telephone  topics,  and  Year  2000 
issues. 

•  “Etc.”  This  catchall  category  covers 
issues  as  diverse  as  unsafe  products,  out¬ 
door  recreation,  privacy  information,  trav¬ 
el  subjects,  government  directories,  and 
ZIP  code  finders. 

Browsing  is  fine,  if  you  have  time,  but 
searching  is  better  if  you’re  on  a  deadline 


click  on  for  the  complete  story. 

Other  considerations  for  using  U.S. 
Consumer  Gateway  in  your  work: 

IThe  material  comes  from  more  than  30 
different  federal  agencies,  from  the 
Administration  on  Aging  to  the  depart¬ 
ments  of  agriculture,  education,  and  veter¬ 
ans  affairs  to  lesser-known  units,  such  as 
the  redundantly  named  Agency  for  Toxic 
Substances  and  Disease  Registry  Agency. 
For  a  full  list,  click  on  the  “About  This 
Site”  button  on  the  introductory  screen. 

2  Current  news  and  recent  government 
statements  are  linked  throughout.  The 
biggest  collection  is  in  the  “In  the 
Spotlight”  section  on  the  introductory 
page,  a  list  of  headlines  hyperlinked  to 
complete  stories. 

3  For  other  government  resources  for 
consumer  reporting,  click  on  the 
introductory  page’s  “Directory  Assis¬ 
tance”  button  on  the  left  column  to  reach 
links  to  the  Consumer  Resource  Hand¬ 
book  from  the  General  Services  Admini¬ 
stration,  the  Federal  Blue  Pages,  the 
Older  People’s  Resource  Directory,  and 
related  guides.  HI 


Bowen  (charlesbowen@compu 
serve.com)  is  a  West  Virginia  journal¬ 
ist  and  30-year  veteran  of  newspa¬ 
pers.  He  is  host  of  the  daily  “Internet 
News”  syndicated  radio  show. 
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ABC  board  launches  readership  audits 


by  Joe  Nicholson 
and  Mark  Fitzgerald 

CHICAGO  —  Taking  a  dramatic  step 
some  hope  will  add  billions  of  dollars  to 
newspaper  advertising  revenue,  the  Audit 
Bureau  of  Circulations  (ABC)  announced 
recently  that  it  will  go  beyond  its  traditional 
circulation  audits  by  offering  readership  au¬ 
dits  as  regular  service. 

ABC’s  board  voted  unanimously  to  ven¬ 
ture  into  the  new  territory,  which  will  include 
documenting  the  buying  power  of  pass-along 
readers  who  consistently  read  newspapers 
even  though  they  may  never  buy  them. 

“The  big  change  is:  We’re  talking  about 
readers.  We’re  not  talking  about  just  people 
who  buy  it.  That’s  the  biggest  change,”  says 
David  Daugherty,  director  of  research  ser¬ 
vices  at  the  Gannett  Co.  Inc.  in  New  York. 

Daugherty  spoke  in  an  interview  with 
Editor  &  Publisher  and  at  a  forum  last  week 
at  the  marketing  conference  of  the 
Newspaper  Association  of  America  (NAA) 
here,  where  ABC’s  decision  was  announced. 

“In.stead  of  advertisers  looking  at  circula¬ 
tion  to  make  their  buying  decisions,  they  are 
now  going  to  be  able  to  look  at  a  consistent 
measure  of  readership  from  paper  to  paper, 
[with  survey  questions]  all  asked  the  same 
way  and  all  presented  in  the  same  way,” 
says  Daugherty. 

“1  believe  the  [readership]  data  demon¬ 
strate  the  strength  of  newspapers.  1  think  it 
will  help  newspapers,”  says  Daugherty. 

“Newspapers  have  not  been  able  to  con¬ 
sistently  demonstrate  their  strength,  particu¬ 
larly  in  single-copy  [sales]  and  pass- 
along[s].  1  think  this  will  underline  for  ad¬ 
vertisers  how  many  different  things  newspa¬ 
pers  can  do  for  them.  1  expect  it  to  help.” 

Newspaper  advertising  revenue  currently 
exceeds  $40  billion  a  year,  and  some  indus¬ 
try  experts  expect  readership  audits  to  give 
it  an  upward  bump. 

Although  readership  surveys  were  not  a 
regular  service  until  now,  ABC  has  conduct¬ 
ed  about  10  readership  surx'eys  in  past 
months  to  refine  the  process  and  lay  the 
groundwork  for  its  board  to  approve  them 
for  addition  to  its  services.  Those  early 
audits  led  ABC  experts  to  establish  a  61- 
step  process  for  readership  audits. 

The  readership  audits  require  newspaper 
surveys  to  include  these  questions:  gender; 
age;  level  of  education;  household  income; 
marital  status;  number  of  adults  and  number 


of  children  in  household;  race  or  ethnicity; 
employment  status;  whether  employed 
women  work  part  time  or  full  time;  type  of 
occupation;  and  whether  the  respondent  is  a 
home  owner  or  a  renter. 

Differing  from  circulation  audits,  ABC 
requires  that  readership  audits  begin  before 
the  beginning  of  a  readership  survey  and  con¬ 
tinue  through  the  period  of  the  survey  so 
auditors  can  monitor  the  survey  as  it  is  being 
done.  Auditors  want  to  be  able  to  listen  to 
survey  interviews  with  readers  as  well  as  call 
other  interviewed  readers  subsequently  to 
verify  their  interview  answers. 

Now,  with  board  approval  of  the  new  ser¬ 
vice,  ABC  plans  to  conduct  25  readership 
surveys  this  fall  and  another  50  next  spring. 

ABC’s  readership  surveys  are  being 
offered  to  newspapers  of  all  sizes.  The  price 
is  S6,(X)()  for  papers  with  up  to  50,000  cir¬ 
culations,  and  extends  to  $12,500  for  news¬ 
papers  with  circulations  exceeding 
250,000.  Pricing  for  reports  will  reflect 
several  factors  including  quantity  and 
degree  of  detail. 

The  ABC  board  voted  to  approve  the  new 
service  at  a  meeting  in  Bemiuda  July  17,  with 
32  of  its  34  members  present  and  all  of  them 
voting  in  favor  of  the  change,  according  to 
John  R.  Payne,  ABC’s  senior  vice  president 
for  member  services  and  strategic  planning. 

Payne  reported  the  vote  at  the  NAA  mar¬ 
keting  conference  here,  describing  his  com¬ 
ments  as  “the  official  launch  an¬ 
nouncement”  and  saying  the  service  would 
begin  immediately. 

In  comments  at  the  conference  and  in  an 
interview  with  E&P,  Payne  said  the  new 
service  was  designed  to  standardize  news¬ 
paper  readership  surveys  and  provide  them 
with  unprecedented  credibility. 

“The  main  benefit  [of  the  readership  sur¬ 
veys  is]  the  comparability  and  the  credibili¬ 
ty,”  says  Payne.  “That’s  what  this  is 
designed  to  do.” 

The  results  of  readership  audits,  says 
Payne,  will  be  to  “presumably,  hopefully, 
make  newspapers  a  more  attractive  medi¬ 
um.  That’s  the  goal.” 

A  representative  of  one  of  the  biggest 
newspaper  advertisers.  Sears,  Roebuck  and 
Co.,  appeared  on  a  forum  panel  with  Payne 
and  Daugherty.  Matt  Spahn,  the  firm’s 
director  of  media  planning  and  analysis, 
spoke  in  a  strongly  positive  tone  about  the 
readership  audits. 

Spahn  expresses  one  concern  of  advertis¬ 


ers,  however,  pointing  out  that  the  ABC 
readership  audit  rules  allow  each  newspaper 
to  select  the  geographic  area  that  its  reader- 
ship  survey  will  cover  —  even  if  the  area 
does  not  entirely  coincide  with  the  newspa¬ 
per’s  entire  circulation  area. 

“1  would  Just  hope  it  is  not  just  people 
with  incomes  of  $250,(XX)-plus  because  it  is 
a  specific  quadrant”  where  a  newspaper 
audits  its  readership,  says  Spahn,  referring 
to  the  possibility  a  paper  could  limit  its 
audit  to  the  wealthiest  neighborhood  in  its 
circulation  area. 

Payne  points  out,  however,  that  papers 
must  list  their  total  paid  circulation  fol¬ 
lowed  by  the  total  paid  circulation  in  the 
readership  survey  area,  totals  that  are 
shown  on  the  first  page  of  the  audit.  In 
addition,  the  second  page  of  the  audit  is 
covered  by  a  color-coded  map  that  shows 
both  the  readership  survey  area  and  the 
paper’s  entire  circulation  area.  As  a  result, 
Payne  says,  advertisers  can  easily  judge 
the  value  of  a  readership  survey. 

ABC  hopes  its  1,200  member  newspa¬ 
pers  across  the  country,  including  more 
than  1,000  dailies,  will  want  readership  as 
well  as  circulation  audits. 


CORRECTION 


Journal  News 
holding  steady 

An  article  in  last  week’s  E&P  Mar¬ 
keting/Sales/Advertising  department 
erroneously  reported  a  15%  circulation 
decline  for  The  Journal  News  of  White 
Plains,  N.Y.,  following  a  merger  of  10  pre¬ 
viously  separate  editions. 

An  Audit  Bureau  of  Circulations 
(ABC)  representative  incorrectly  provid¬ 
ed  E&P  with  the  combined  Sunday  circu¬ 
lation  from  September  1998  to  compare 
with  the  daily  circulation  in  March  1999. 

The  correct  comparison,  both  ABC  and 
The  Journal  News  agree,  is  151,693  daily 
circulation  in  September  1998  vs.  150,532 
in  March  1 999  —  a  drop  of  only  1  %. 

Research  conducted  for  the  paper  indi¬ 
cates  that  Sunday  readership  has 
increased  since  the  October  1998  merger. 

The  ABC  and  Editor  &  Publisher 
regret  the  error. 
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NAA  publishes  ‘How-To’ 
book  on  branding  papers 


by  Joe  Nicholson 

CHICAGO  —  The  Newspaper  Associ¬ 
ation  of  America  (NAA)  is  publishing  a 
109-page  book  to  teach  newspaper  execu¬ 
tives  how  to  brand.  The  book,  which  sells 
for  $34.95  to  NAA  members  and  $95.95  to 
non-members,  is  titled  “Newspaper  Brand 
Development/A  Practical  Guide  to 


Developing  Your  Identity  and  Managing 
Your  Brand/Leam  It,  Launch  It,  Live  It.” 

The  primer  was  developed  under  the 
leadership  of  Terrie  Robbins,  vice  president 
and  director  of  marketing  at  the  St.  Louis 
Post-Dispatch  and  outgoing  president  of 
NAA’s  Market  Development  Promotion 
Federation. 

During  a  presentation  at  the  NAA 
Marketing  Conference  here  last  week  and  in 
an  interview  with  Editor  &  Publisher, 
Robbins,  48,  said  most  large  U.S.  newspa¬ 
pers  have  begun  branding  campaigns,  but 
that  the  majority  of  smaller  papers  are  still 
at  the  stage  of  considering  whether  to  un¬ 
dertake  a  branding  campaign. 

“There  was  a  lot  of  resistance  at  first  in 
the  industry  because  no  editor  wants  to 
think  his  newspaper  is  like  a  tube  of  tooth¬ 
paste,”  says  Robbins.  “They  get  very  nuts 
sometimes  and  say,  'Wait  a  minute.  We’re  a 
lot  of  things  to  a  lot  of  people.’” 

Those  who  wish  to  buy  the  book 
can  contact  the  NAA  fulfillment  cen¬ 
ter  at  either  (800)  651-4NAA  or  (304) 
725-7050.  Those  who  belong  to  the 
NAA  Market  Development  Promotion 
Federation  can  buy  a  copy  at  the  fur¬ 
ther  discounted  price  of  $29.95. 


Resistance  has  abated  as  editors  see  that 
branding  can  strengthen  newspapers  and  that 
a  good  branding  campaign  has  no  downside, 
says  Robbins.  “Branding  allows  you  to 
focus  on  a  particular  element  of  what  you 
are  good  at  that  will  differentiate  yourself 
from  your  competition  to  sell  more  newspa¬ 
pers  and  other  company  products.”  she  says. 

Branding  should  include  various  prod¬ 
ucts,  such  as  a  print  newspa¬ 
per,  a  Web  site,  and  other 
company  publishing  and 
broadcast  properties. 

The  exception  to  company 
products  covered  by  the 
brand  should  be  those  that  do 
not  come  up  the  level  of  qual¬ 
ity  that  the  brand  promotes, 
says  Robbins,  who  adds  the 
subpar  products  can  be  added 
when  they  are  brought  up  to 
the  level  of  quality  that  the 
company  brand  is  promoting. 

And,  she  says,  a  branding  campaign 
should  include  an  array  of  means  of  com¬ 
munication  with  the  public,  including  a  tag 
line,  a  message,  promotion,  and  advertising. 

But  Robbins  concedes  there  are  pitfalls, 
too:  “The  worst  thing  you  can  do  is  say 
you’re  something  and  not  be  it.  That’s 
death.”  For  example,  she  says  that  a  news¬ 
paper  company  that  presents  itself  as  con¬ 
sumer-friendly  will  be  hurt  if  a  customer 
telephones  “and  gets  transferred  10 
times.”  When  that  happens,  she  says, 
“You’ve  Just  eroded  your  branding  state¬ 
ment.” 

Another  risk  is  “having  a  meaningless 
branding  statement,”  she  says,  such  as, 
“Your  daily  coverage  of  our  market,”  or, 
“Find  out  what  happened  yesterday.” 
Robbins  says  a  company  should  know  its 
message  is  a  dud  if  customers  react  by  say¬ 
ing,  “Of  course!”  or  “No  kidding!” 

Newspapers  have  had  few  bombs  be¬ 
cause  the  industry  is  too  conservative  to 
risk  trying  much  that  is  daring,  she 
explains.  A  newspaper  takes  an  even  bigger 
risk,  however,  if  it  does  no  branding. 

“Every  product  has  a  default  brand,” 
Robbins  points  out,  referring  to  advertising 
guru  Sergio  Zyman’s  example  of  Coca- 
Cola  and  Pepsi-Cola. 

Years  ago,  when  Pepsi  began  defining 


itself  as  a  product  for  youth,  Zyman  said 
Coca-Cola  became  branded,  by  default,  as  a 
product  for  old  people  —  not  what  marketing 
officers  want. 

Subsequently,  Zyman  became  the  top  mar¬ 
keting  officer  of  Coca-Cola  and  worked  to  cre¬ 
ate  its  own  brand.  "What  you  want  to  have  is  a 
brand  by  design,”  says  Robbins. 

Sears  will  bulk  up 
pre-prints  in  fall 

by  Mark  Fitzgerald 

CHICAGO  —  Newspapers  will  be 
bulging  this  fall  with  new  and  heavier  Sears, 
Roebuck  and  Co.  inserts,  the  Hoffman 
Estates,  Ill.-based  retailing  giant  says. 

Sears  is  replacing  its  aging  “Softer  side 
of  Sears”  branding  campaign  with  an  undis¬ 
closed  new  theme  and  advertising  that  will 
focus  far  more  on  price  and  products,  says 
Bill  Block,  its  manager  of  newspaper  media. 

“Pre-print  activity  is  going  to  be  up.  The 
frequency  will  be  at  a  higher  level  than  I’ve 
ever  seen  it  in  the  years  I’ve  been  at  Sears,” 
Block  says.  “On  the  negative  side,  from 
your  point  of  view,  some  of  the  expenses 
for  the  new  pre-prints  will  come  from  ROP 
[run  of  press].” 

Block  disclosed  Sears’  plans  in  round¬ 
table  discussions  with  newspaper  execu¬ 
tives  during  the  Newspaper  Association  of 
America’s  Marketing  Conference  here  July 
20.  He  wouldn’t  comment  on  how  much 
the  retailer  plans  to  spend  on  pre-prints  — 
or  take  away  from  ROP. 

Sears,  the  fifth-biggest  brand  advertiser 
in  newspapers  in  the  United  States,  has 
increased  its  newspaper  ad  spending  in  the 
past  two  years,  according  to  the  recent 
E&P/CMR  report  gathered  by  Competitive 
.Media  Reporting.  In  1998,  the  report  says. 
Sears  spent  more  than  $219  million,  or 
41.6%  of  its  advertising  budget,  in  newspa¬ 
pers.  In  1997,  the  report  says,  the  figure 
was  $2 1 5  million,  or  34.7%  of  its  ad  budget 
(fdfP,  July  17,  1999,  p.  36). 

Block  did  say  that  Sears  “didn’t  get  the 
results  ...  that  we  liked”  from  a  rash  of 
“last-minute  ROP”  run  in  late  1998  as  the 
Christmas  buying  season  started  out  slow. 

The  new  inserts,  which  will  begin  run¬ 
ning  in  the  third  quarter,  will  be  strikingly 
different  in  format  from  the  company’s 
current  circulars  —  and  higher  in  page 
counts  —  Block  says. 

"People  are  going  to  notice  it  is  different.  It 
will  be  cleaner,  fresher,  and  more  dominant  in 
product  and  price  than  the  format  we  have 
had  in  the  past,”  Block  says. 
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Sizable  ‘Simpsons’  strip  set 
for  syndication  in  September 


Newspapers  are  deciding 
if  they  have  room  to  run 
a  3/4-page  Sunday  comic 

by  David  Astor 

Universal  Press  Syndicate  is  offer¬ 
ing  a  late  20th-century  phenome¬ 
non!  in  an  early  20th-century  size. 
“The  Simpsons”  TV  show  has  spawned 
a  Sunday  comic  that’s  bigger  —  ’A-page 
broadsheet  or  full-page  tabloid  —  than 
most  strips  have  run  for  dec¬ 
ades.  That  means  some  newspa¬ 
pers  are  scrambling  to  find 
room  to  publish  it. 

The  comic,  available  Sept.  5, 
has  52  episodes  that  papers  can 
use  until  the  end  of  next  year, 
according  to  Universal  vice 
president/editorial  director  Lee 
Salem. 

Will  there  be  more  episodes 
after  that?  “It  depends  on  the 
response,”  says  Terry  Dele- 
geane,  managing  editor  of  the 
Bongo  Comics  Group,  an  eight- 
person  company  producing  the 
strip  with  the  help  of  freelance 
artists  and  writers.  “Simpsons” 
creator  Matt  Groening  oversees 
the  process. 

Groening,  whose  animated 
show  has  aired  on  Fox  for  10 
years,  founded  the  Los  Angeles- 
based  Bongo  in  1993  and  has 
seen  it  release  over  60  comic 
books  featuring  “Simpsons” 
characters. 

Salem  says  about  35  papers 
bought  the  newspaper  “Simp¬ 
sons”  by  mid-July.  One  is  the 
Los  Angeles  Times,  where  managing  edi¬ 
tor  for  features  and  design  John  Lindsay 
says  the  popularity  of  Fox’s  sitcom  con¬ 
vinced  the  paper  to  sign  on.  He  says  the 
Times  may  increase  its  Sunday  comic  sec¬ 
tion  from  six  to  eight  pages,  hopefully 
with  extra  ads,  to  fit  the  strip. 

The  Boston  Herald,  a  tabloid  with 
broadsheet  Sunday  comics,  also  hopes  to 


go  from  six  to  eight  pages.  Deputy  man¬ 
aging  editor  for  features  Linda  Kincaid 
says  the  paper  will  try  to  sell  a  'A-page  ad 
under  the  V4-page  “Simpsons.” 

She  adds  that  buying  the  strip  is  a  big 
commitment  for  the  Herald,  because  it 
was  asked  to  sign  a  contract  for  all  52 
episodes.  Usually,  newspapers  aren’t 
obligated  to  run  a  comic  for  that  long. 

But  Kincaid  thinks  it’s  worth  it.  “The 
comic  is  funny  and  has  the  potential  to 
draw  in  readers,”  she  says.  “It’s  ba.sed  on  a 
popular  show  that  has  originality,  consis¬ 


tently  good  writing,  and  longevity.  And  it 
appeals  to  both  adults  and  children.” 

Atlanta  Journal  and  Constitution  assis¬ 
tant  features  editor  Frank  Rizzo  says  the 
paper  hasn’t  yet  decided  whether  to  buy 
the  strip,  but  he  feels  the  samples  contain 
too  many  words  and  too  many  things  like 
magazine  and  coupon  parodies. 

“There  are  great  characters  in  ‘The 


Simpsons.’  I  expected  more  strips  showing 
the  characters  interacting  with  each  other,” 
Rizzo  says,  adding  that,  if  his  paper  does 
sign  on,  it  would  not  expand  its  eight-page 
Sunday  comic  section  and  would  thus  prob¬ 
ably  drop  some  strips. 

Salem  notes  that  papers  can  run  “The 
Simpsons”  outside  the  Sunday  comics  as 
long  as  it’s  in  color. 

National  Cartoonists  Society  president 
Daryl  Cagle,  who  admires  Groening’s 
work,  hasn’t  seen  “The  Simpsons”  strip. 
But  Cagle,  who  says  he’s  speaking  for 
himself,  not  the  NCS,  adds:  “I 
hate  to  see  the  comics  treated  as 
a  secondary  market.  The  great¬ 
est  and  most  successful  comics 
have  always  originated  in  the 
comics.” 

Some  strips  from  TV  do  bet¬ 
ter  than  others  {E&P,  April  4, 
1998,  p.  26).  One  of  the  most 
recent  is  “Rugrats.”  Creators 
Syndicate  president/chief  oper¬ 
ating  officer  Mike  Santiago  says 
it  ran  in  about  100  papers  after 
launching  last  year,  lost  some 
clients,  and  then  plateaued  at 
around  75  papers  starting  in 
early  1999. 

Early  1999  was  also  when 
“The  Simpsons”  strip  first  ran  in 
The  Times  of  London.  Salem  says 
Universal  —  which  had  previous¬ 
ly  queried  Groening  about  doing 
a  comic  —  saw  the  English  fea¬ 
ture,  thought  its  content  and  size 
were  “dynamic,”  and  suggested 
syndication. 

The  Los  Angeles-based 
Groening,  who  couldn’t  be 
reached  for  comment,  has  news¬ 
paper  roots.  He  still  does  the  22- 
year-old  “Life  in  Hell”  comic  that  Acme 
Features,  located  in  his  native  Oregon,  syn¬ 
dicates  to  about  200  papers. 


What  happened  when  Universal  Press 

Syndicate  offered  “Doonesbury”  and 

the  late  “Calvin  and  Hobbes"  in  large  t~> jMn 

formats?  See  E&P’s  Web  site  at  oOv  Jl 

www.mediainfo.com/ephome/news/ 

newshtm/webnews/syndicate.htm 


m 

mm 

Hit  TV  show  spawns  a  feature  distributed  by  Universal. 
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Heidelberg  designs  inserter 
for  speed,  volume,  and  flexibility 


Expandable,  servo-driven 
NP1280  aims  for  speed, 
volume,  and  on-the-fly 
hopper  change  to  support 
zoned  inserting 
by  Jim  Rosenberg 

For  the  centerpiece  of  a  huge  Nexpo 
exhibit,  Heidelberg  Web  Systems 
set  up  its  new,  NP1280  packaging 
system  for  high-volume  newspaper  insert¬ 
ing,  continuing  the  Do¬ 
ver,  N.H.,  company’s 
aggressive  campaign  of 
recent  years  to  recap¬ 
ture  newspaper  market 
share  after  decades  as  a 
big  commercial  print¬ 
ing  equipment  vendor. 

The  30,()00-copy- 
per-hour  inserter  bor¬ 
rows  the  circular  con¬ 
figuration  common  in 
high-volume  commer¬ 
cial  shops.  Its  hoppers 
are  independently  dri¬ 
ven  with  their  own  ser¬ 
vo  motors.  With  this 
shaftless  system,  timing 
and  positioning  can  be 
adjusted  on  the  fly  and 
hoppers  can  be  taken  in 
and  out  of  production 
for  different  zones  even  as  the  machine 
runs  at  full  speed,  says  the  company’s  re¬ 
gional  vice  president  for  sales,  Doug 
Gibson. 

The  shaftless  machine’s  multiple 
motors  also  contribute  to  simplified  mak- 
eready  and  setup.  And,  with  fewer  moving 
parts  (lineshafts,  gears,  couplings),  power 
consumption  and  noise  are  reduced, 
according  to  Heidelberg.  A  modular  sys¬ 
tem,  it  can  be  expanded  to  as  many  as  80 
hoppers,  with  up  to  four  deliveries. 

The  objective,  according  to  the  manu¬ 
facturer,  was  to  create  an  inserting  system 
that  could  serve  both  heavily  inserted  and 
zoned  Sunday  papers  and  the  high- 


throughput  demands  of  daily  editions. 

The  I280’s  automatic  electronic  cali¬ 
pers  sense  product  thickness  and  calibrate 
hoppers  accordingly. 

Its  differential  gripper  drums  reduce 
product  damage  and  misses,  and  facili¬ 
tates  setup  by  using  what  Heidelberg 
newspaper  technical  sales  director  Peter 
Tassinari  calls  “a  unique  mechanism  with¬ 
in  the  drum  that  stalls  the  motion  of  the 
gripper  seats  and  the  grippers  at  the 
moment  when  they  grab  the  paper.”  By 
doing  so.  he  explains,  it  reduces  “the  rela¬ 
tive  motion  between  the  paper  that  is  still 


in  the  feed  tray  and  the  gripper  drum  that 
is  spinning  underneath.” 

The  sealed  design,  he  adds,  also  elimi¬ 
nates  all  need  for  periodic  lubrication.  The 
drum  is  made  from  a  lightweight  injec¬ 
tion-molded  composite,  and  the  old  and 
heavy  spring-loaded  cam  systems  are 
replaced  by  a  lighter  box-cam  arrange¬ 
ment.  Those  changes,  says  Tassinari, 
reduce  by  as  much  as  50%  the  torque  re¬ 
quired  to  spin  the  drum  in  the  hopper. 

Tassinari  likens  the  new  carrier  system 
design  to  a  roller  coaster:  captive  wheels 
on  a  twin,  round,  steel  rails.  Its  urethane 
wheels  and  injection-molded  composite 
carrier  make  for  a  light,  strong,  and  quiet 


system  that  needs  no  maintenance, 
according  to  Tassinari. 

A  mechanism  in  the  bottom  of  the 
pocket  enables  opening  of  a  wide  variety 
of  jacket  sizes  by  raising  or  lowering  the 
bottom  of  the  pocket  while  the  machine  is 
running.  “With  one  simple  cam  adjust¬ 
ment.”  says  Tassinari,  an  operator  can 
switch  from  inserting  into  a  section  print¬ 
ed  on  the  newspaper’s  press  to  using  a 
commercially  supplied  Sunday  comics 
section  as  an  insert  jacket,  even  though  the 
comics  may  have  a  different  cutoff. 

Broadsheets  can  be  opened  by  vacu¬ 
um,  and  both  broad¬ 
sheets  and  tabloids  can 
be  opened  when  a  grip¬ 
per  falls  on  a  copy’s  ex¬ 
posed  edge  in  a  lappted 
stream  from  the  press. 
For  the  latter,  the  same 
dynamic  adjustment 
for  jacket  size  can  be 
used  to  cope  with  prob¬ 
lematic  variation  in 
the  copy-to-copy  dis¬ 
tances,  adjusting  the 
1 280  on  the  fly  to  com¬ 
pensate  as  changes  are 
observed  in  the  stream 
emerging  from  the  press 
folder. 

Together,  the  new 
carrier  and  pocket  de¬ 
signs  make  possible  a 
pocket  assembly’s  re¬ 
moval  from  or  attachment  to  the  carrier 
in  “about  10  .seconds,”  says  Tassinari. 
Rather  than  bolts  or  other  fasteners,  he 
adds,  a  “spring-plunger”  device  “locks 
into  the  bottom  of  the  carrier  and  just 
clips  onto  the  top.” 

Last  month  at  Nexpo,  Heidelberg  Web 
president  Robert  A.  Brown  remarked 
that  a  drawback  to  his  company’s  recog¬ 
nition  for  its  commercial  printing  tech¬ 
nology  is  that  “people  tend  to  overlook 
your  knowledge  and  expertise  in  the 
newspaper  production  process.”  But  it 
was  Heidelberg,  he  noted,  that  in  1944 
introduced  the  first  high-speed  inserter 
for  the  newspaper  industry. 


Heidelberg  says  its  NP1280  takes  as  many  as  80  hoppers,  sets  up  fast,  process¬ 
es  up  to  30,000  copies  per  hour,  adjusts  on  the  fly,  and  needs  little  maintenance. 
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PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

EXCLUSIVE  WEEKLY  in  growing 
upscale  southern  California  market. 
Gross  near  $600M.  Cash  Flow  to 
owners  30%.  Call  Jim  Hicks  (Bolitho- 
Cribb  &  Associates)  (307)  684-9407. 


VERMONT  WEEKLY.  Good  newspa¬ 
per.  Good  business.  Reply  to  Box  08894, 
Editor  &  Publisher. 

NEWSPAPERS  WANTED 

EXPERIENCED,  SUCCESSFUL  third- 
generation  newspaper  family  with  subs¬ 
tantial  resources  seeks  large  weekly  or 
small  daily.  All  locations  considered. 
Cash  or  terms.  Correspondence,  dis¬ 
cussions  confidential .  Reply  to  Box 08895, 
Editor  &  Publisher. _ 

FACKELMAN  NEWSPAPERS  SEEKS  to 
odd  quality  publications  to  our  family 
of  community  newspapers.  Thinking  of 
selling?  Please  consider  us.  Cash  or 
terms.  Confidential.  Call  Marc  A. 
Richard  (850)  785-7709  or  mail  Box 
2265,  Panama  City,  FL  32402. 

WE  HAVE  BUYERS 
for  Newspaper  and 
Other  Print  Media 

RANGING  FROM  $  1 OOK  to  $  1 OOM 
Knowles  Medio  Brokerage  Services 
Gregg  K.  Knowles,  President 
(909)  626-6440 
Fax  (909)  624-8852 

PUBLICATIONS  FOR  SALE 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  coll 
(727)  733-8053 

or  write  Box  31 29,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSCX:iATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561 )  368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


KAMEN  &  CO.  GROUP  SERVICES 
Appraisers/ Management  Consultants 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fax  (516)  379-381 2 


BOLITHO  MEDIA  SERVICE 
Community  Newspaper  Sales  & 
Appraisals.  (580)  421-9600 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


FOR  A  LIST  OF 

Publications  For  Sale  Go  To  ... 
WWW. mediamergers.com 


20  YEAR-OLD  niche  bi-monthly 
grosses  over  1 1 ,000  port  time.  Poten¬ 
tial  higher.  $3,500  cash  or  $4,000 
terms.  Will  train.  Serious  inquiries, 
please.  (727)  866-9856  or 

boxer55270@aol  .com 


PUBLICATIONS  WANTED 


n 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemar^MT  59715 
jcribb^mt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  828S4 
jfhicks(§>trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  34105 
tokis@mindspring.com 


For  a  listing  of  pubiications  for  sale,  go  to  www.crlbb.com 


Leader  in  Sale 
of  Community  II 
Newspapers 

cheek  our  Refcrcuees  EjlPtp 
f  265-9300  1-jj  Rickenbacher 
Rickenbacher  Media 
6731  Du.sco  Dr.,  Dallas.  V\  73223 
WAV  w.rickcnbachcrnicclia. coni 


ARE  YOU  SELLING  or  thinking  about 
it?  Larry  Ross  Advertising,  Inc.  is  look¬ 
ing  to  purchase  publications  and  direct 
mailing  programs.  Open  to  all  types 
and  frequencies.  Please  contact  Larry 
Ross  at  (732)  679-6488,  or  mail  sam¬ 
ples  to  Larry  Ross  Advertising,  Inc., 
2500  Route  9  South,  Old  Bridge,  NJ 
08857. 


Confidential  Appraisal  Bolitho-Cribb 

We  have  sold 

for  Estate,  ESOP,  ^  AsSOCistCS  thousands  of 
Partners,  Bank,  Tax,  Publication  Brokerage  publishing  companies 

Stock,  Assets  &  Appraisals  since  1923 

ast.1923 

Please  call  us  to  discuss  your  options  in  a  sale 
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EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

SOUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

MAILROOM 

ALLMAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fox  (256)  997-9656 

BUY -SELL -TRADE 
Contact  Dick  Swaney 
Pioneer  Equipment 
Phone  (21 7)  431 -0275 
Fax  (21 7)  431-0273 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kanso  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886  Fax  (8 1 6)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 


1 _ MAILROOM _ 

j  NEWSTEC,  INC. 

j  Sp^ializing  in  SLS/Muller  Martini  and 
I  Heidelberg  Inserting  Systems 
!  ‘Spare  Parts  ‘Training  ‘Installation 
!  ‘Mailroom  Systems 

‘Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Di  rector  of  Sales 
Phone;  (508)  850-7945 
;  Fax;  (508)  850-7951 

www.newstec.com 

PRE-OWNED  MAILROOM  Equipment 
I  Bill  Konipe,  ALTA  GRAPHICS,  INC. 
j  (770)  428-58 1 7  Fax  (770)  590-7267 

I  PRESSES 

i  COMMERCIAL  PRESSES  &  AUXlUARIES 
Brush  Dampener  Conversions 
(815)  648-461 1  Fax  (81 5)  648-2856  j 

METRO,  URBANITE,  COMMUNITY,  ' 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 

MOST  EXTENSIVE  SELECTON  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

PRESS  FOR  SALE 
1 3-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  high,  3-two 
highs,  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Cleon  &  in  excellent 
condition.  Con  be  seen  running. 
Inter-Continental  Graphics  Inc. 

(941 )  561  -6401  inter@sprintmail.com 


_ PRESSES _ 

PRESSES 

Goss  3;2  Folders  23  9/10",  22  3/4", 

22",21  1/2",21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  (older  22  3/ 4" 

Northeast  Industries,  Inc. 

Tel;  (800)  821-6257 
Fax;  (323)  256-7607 

SELUNG,  REBUILDING, 
CUSTOMIZING  and  INSTALUNG 
newspaper  presses  since  1910. 

INLAND  NEWSPAPER 
AAACHINERY  CORPORATION 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (91 3)  492-9050 
www.inlandnews.com 

USED  NEWSPAPER  PRESSES. 

Call  Henry  Cobb  @  ONE 
(404)  842-01 1 1 

USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  ‘  Rebuilding  ‘  Cylinders 
Installation  ‘  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 

WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  CaliJim  1  (800)  872-9990. 


WANTED  TO  BUY 

NEWSRACKS  WANTED.  Want  to  get 
rid  of  your  old  newsracks?  Call  me,  I 
will  buy  them.  John  (305)  225-3742. 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)997-9355 
Fax  (256)  997-9656 

WANTED;  Presses  -  Inserters 
Call;  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)428-5817 
Fax  (770)  590-7267 


FERAG  EQUIPMENT 


INDUSTRY 

SERVICES 


CIRCULATION  CONSULTANTS 

KAMEN  &  CO.  GROUP  SERVICES 
Evaluations  ‘  Expansion  ‘  Training 
Bulk,  Home  Delivery,  Single  Copy. 
(516)  379-2797/(727)  786-5930 

CIRCULATION  SERVICES  ~ 

III  1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
E-mail;  mnsl@metro-news.com 
www.metro-news.com 


!! Ill  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS ! !  I !  I 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)247-2338 
www.circulation.net 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES 

HEADUNE  PROMOTIONS,  INC. 

TELEAAARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 

_ (800)  260-9823 _ 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

TELE  DIREa  MARKETING,  INC. 

(9 1 2)  226-6 1 00  Fax  (9 1 2)  226-54 1 4 
“newspaper  telemarketing  experts” 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

Professional  Telemarketing  &  Database  Sen/ices 

PAID  IN  ADVANCE  TELEMARKETING 

Credit  Cards  or  FoneC/iex™-  Thousands  Processed  Weekly 
25%  Minimum  PIA  Guaranteed 
PrtMrams  Powered  By  INSOURCE™  -  Data  From  experian™ 

The  leading  source  of  consumer  marketing  into  available 
Great  Rates,  the  most  accurate  data  and  the  highest  quality  representation  available 

1  -888-343-0470  Offices  Nationwide 


CIRCULATION  SERVICES 

SPEaRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
‘Cold-call  projects 
‘Stop-saver  projects 
‘Up-grade  projects 
Cali  Doug  Reese  at  (800)  972-6778 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel;  (303)  791-3301 
http;//www.  fakebrains.com 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide;  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also;  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hour  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  (800)  657-21 1 0 


TRAINING 


NEWSPAPER  SALES  MAGIC.  Subscrip¬ 
tion  soles  training  tapes.  4  upbeat 
tapes  show  how  to  close/objections. 
Americon  Reoding  Association 
(888)  747-2949  soles  @magicm.coni 


NEWS 

Makes  The  Difference 


♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


www.mediainfo.com 
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HELP  WANTED 


_ ACADEMIC _ 

COMMUNICATION 
ACADEMIC  YEAR  1 999-2000 

Truman  State  University,  Missouri's 
public  liberal  arts  and  sciences  univer¬ 
sity,  has  two  temporary  positions  in 
Communication  for  the  1 999-2000 
academic  year,  both  at  the  Instructor 
or  Assistant  Professor  level,  both 
renewable  for  up  to  three  years. 
Desired  areas  of  expertise  include  one 
or  more  of  the  following:  basic  public 
speaking,  mass  media,  radio  produc¬ 
tion,  and  print  journalism.  Successful 
candidates  will  have  demonstrated 
excellence  in  teaching  at  the  college 
level  and  an  excellent  undergraduate 
and  graduate  record;  minimum  of  an 
M.A.  required.  Teaching  duties  will  be 
1 2  credit  hours.  Send  letter  of  applica¬ 
tion,  vita,  undergraduate  transcripts, 
graduate  transcripts  (copies  of  both 
acceptable  for  now),  three  recent  letters 
of  recommendation,  names  and  phone 
numbers  (and  E-mail  addresses  if  possi¬ 
ble)  of  three  references,  and  teaching 
evaluations  or  summaries  if  available 
to  Dr.  Heinz  Woehik,  Division  Head, 
Division  of  Language  and  Literature, 
Truman  State  University,  Kirksville,  MO 
63501 .  Use  E-mail  heinz@truman.edu 
and  fax  (660)  785-7486  whenever 
possible  in  order  to  facilitate  receipt  of 
documents.  Reviews  will  continue  until 
position  is  filled.  Truman  is  an  EEO 
institution  committed  to  cultural 
diversity  and  compliance  with  the 
Americans  with  Disabilities  Act  and 
welcomes  applications  from  minority 
candidates. 

ACCOUNTING 


11  W  19th  Street,  New;  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  micheiea@mediainfo.com 


_ ADMINISTRATIVE _ 

GENERAL  MANAGER 

Excellent  opportunity.  Prize-winning 
weekly  in  western  Massachusetts  city, 
looking  for  independent,  energetic, 
experienced,  self-starter  to  build  sales, 
j  Salary  plus  incentives.  Send  resume  to 
I  Box  08687,  Editor  &  Publisher. 

GROUP  CEO  WANTED.  Large  and 
j  growing  newspaper  company  is  seek- 
I  ing  a  revenue  producing  leader  who 
knows  how  to  control  costs  for  a  small 
i  group  of  its  daily  and  weekly  newspa¬ 
pers.  The  successful  candidate  must  be 
'  familiar  with  small  weeklies  and  small 
dailies  and  be  able  to  move  this 
'  already  successful  company  ahead. 
Direct  reports  will  include  several  pub¬ 
lishers.  The  ability  to  juggle  several 
locations  o  must.  We  are  looking  for  a 
multi-dimensional  candidate  who  likes 
to  operate  and  knows  how  to  build. 

I  This  is  not  a  “beginners”  position.  In 
■  your  cover  letter,  please  clearly 
indicate  why  you  should  be  considered 
for  this  important  role  and  describe 
your  salary  history  and  expectations.  A 
significant  portion  of  the  compensation 
program  is  based  upon  achieving 
budgeted  performance.  Please  send 
cover  letter,  resume  and  salary  history 
to  Box  08890,  Editor  &  Publisher. 

PUBLISHER 

Successful  Scottsdale,  AZ  monthly  busi¬ 
ness  magazine  seeks  publisher.  Grow¬ 
ing  market,  large  advertising  base,  con¬ 
sistent  cash  flow.  Previous  sales  and 
management  experience  required.  This 
j  is  a  tremendous  opportunity  for 
i  somebody  who  wants  to  grow  with  the 
i  company.  Excellent  salary  and  bene¬ 
fits.  Please  FAX  resume  to  (480)  991- 
9630,  or  call  Tony  at  (602)  991  -9057. 

ACCOUNTING 


Community  Newspaper  Holdings,  Inc.,  located  in 
Birmingham,  Alabama  is  seeking  candidates  for  the  position  of 
Assistant  Corporate  Controller.  Applicants  for  this  position  must  have  a 
Bachelor's  degree  in  accounting;  7  to  10  years  of  experience  in 
accounting  with  at  least  5  years  of  experience  in  an  accounting/finance 
management  position  in  the  newspaper  industry.  This  position  will  also 
require  strong  supervisory  skills  and  intermediate  to  advanced  Excel 
spreadsheet  and  general  computer  skills.  Experience  in  the  preparation 
of  consolidated  financial  statements  for  multiple  subsidiaries  is  a  plus. 

The  Assistant  Controller  directs  the  accounting,  finance  and  accounts 
payable  function  for  a  division  of  cnhi  that  consists  of  approximately 
1 00  newspaper  properties  and  supervises  a  staff  of  1 7.  Responsibilities 
will  include  financial  statement  preparation,  design  and  maintenance  of 
internal  control  systems,  review  of  monthly  financial  statements  and 
reconciliations  of  newspaper  properties,  coordination  and  preparation 
for  internal  and  external  audits  and  more. 

This  is  an  excellent  career  opportunity  to  join  a  dynamic  and  growing 
company,  cnhi  offers  a  competitive  compensation  and  benefits 
package  that  includes  health,  dental,  life,  long-term  disability  insur¬ 
ance  and  a  401  (k)  plan.  Qualified  applicants  should  forward  a 
resume  and  cover  letter  to: 

f'  Lynn  O.  Pearson,  Senior  Vice  President  and  Controller  ^ 


3800  Colonnade  Parkway,  Suite  450 
Birmingham,  AL  35243 


ADMINISTRATIVE _ 

PUBLISHING  DIREaOR 
Largest  publisher  of  regional  parenting 
magazines  in  U.S.  seeks  seasoned  pro¬ 
fessional  to  expand  sales  revenues  and 
oversee  operations  for  4  magazines  cov¬ 
ering  Long  Island,  New  York,  Con¬ 
necticut  and  Westchester  County.  Must 
have  a  proven  track  record  and  a  back¬ 
ground  in  soles  or  publishing.  Strong 
communication  and  management  skills 
required.  Based  in  Mamaroneck,  NY. 
Fax  resume  to  Attn:  K.P.  @  (972)  788- 
5499.  EOE 

ADVERTISING 

ADVERTISING  SALES 
Full  or  part-time  positions  available 
with  rapidly  growing  suburban  news¬ 
paper  chain.  Looking  for  self- 
motivated,  goal-oriented  individuals 
with  some  experience.  Will  train.  Com¬ 
petitive  wages  and  benefits  in 
exchange  for  hard  work.  Send  resume 
to  White  Publishing,  106  South  Street, 
West  Hartford,  CT  06 1 1 0. 

ADVERTISING/MARKETING 

DIREaOR 

Community  Publishers,  Inc.  seeks  an 
experienced  advertising  sales  and 
marketing  professional  for  our  growing 
family  of  community  newspapers  that 
are  based  in  Northwest  Arkansas  and 
committed  to  one  of  the  country's 
fastest  growing  and  most  desirable 
regionaf  markets.  Our  award-winning 
newspapers  are  experiencing  circula¬ 
tion  growth  and  an  increase  in  advertis¬ 
ing  customer  base  due  to  the  influx  of 
many  new  national  advertisers.  Be  a 
part  of  this  excitement  and  live  in  the 
glorious  Ozarks! 

The  ideal  candidate  has:  recent  history 
of  successful  newspaper  advertising 
sales  management  and  marketing 
strategy  in  a  competitive  marketplace; 
the  ability  to  manage  and  market  multi¬ 
ple  publications  and  staffs;  successful 
major  account  presentation  and  nego¬ 
tiation  skills;  excellent  communication 
and  interpersonal  skills;  and  a  high 
level  of  motivation  and  innovation. 

We  offer  lucrative  compensation, 
excellent  benefits  and  a  terrific  working 
environment.  Fax  your  resume  with  a 
cover  letter  to  (501 )  271  -3788. 

ADVERTISING  DIREaOR 

Ready,  Fire,  Aim! 

If  you  develop  sound  business  ideas 
overnight  and  want  to  implement  them 
the  next  day  without  a  lot  of  red-tape 
then  you  should  apply. 

Vast  untapped  revenues  await  the 
sales-oriented  Ad  Director  who  comes 
to  work  for  this  family  owned  daily  in 
beautiful  southern  Kentucky!  Every 
year  a  couple  new  major  chain  stores 
discover  our  growina  college  town,  but 
there's  still  plenty  of  locally  controlled 
advertising  left  to  sway  our  way. 

The  best  candidate  will  have  3-5  years 
newspaper  advertising  management 
experience  with  emphasis  on  sales 
training  and  development. 

This  is  a  good  opportunity! 

Apply  to  Mark  Van  Patten,  general 
manager.  Daily  News,  P.O.  Box 
9001 2,  Bowling  Green,  KY  42102. 

Fax:  (270)  781-0726 


_ ADVERTISING _ 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


ADVERTISING  DIREaOR 

Come  grow  with  us!  We  just  added 
our  seventh  day  and  are  looking  to 
grow  circulation  in  this  fast  growing, 
sunny,  southern  California  community. 
We  are  looking  for  an  experienced,  com¬ 
munity  minded,  advertising  pro¬ 
fessional  with  exceptional  people  skills 
to  lead  our  talented  staff  into  the  new 
millennium.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in  the 
community;  if  you  are  interested  in 
working  for  an  organization  where 
your  contributions  will  be  recognized 
and  rewarded;  if  you  are  able  to 
inspire  teamwork  and  cooperation 
among  the  advertising  sales  staff  and 
with  other  departments  of  the  newspa¬ 
per,  then  send  us  a  resume,  and  cover 
letter  that  demonstrates  your  sales  and 
marketing  skills,  and  your  passion  for 
excellence.  We  are  the  Antelope  Valley 
Press,  a  family  owned,  midsize, 
award-winning,  community  daily  serv¬ 
ing  the  rapidly  growing  communities  of 
the  Antelope  Valley  including 
Palmdale,  and  Lancaster,  CA.  Send 
your  application  material  to: 

William  C.  Markham 
Publisher 

The  Antelope  Valley  Press 
P.O.  Box  4050 
Palmdale,  CA  93590-4050 

ADVERTISING  DIREaOR 

Zone  2,  AM,  seven-day,  community 
newspaper  seeks  experienced  sales 
manager.  We  need  a  hands-on  pro¬ 
fessional  who  can  organize,  lead  and 
teach  a  young  staff  in  a  growth 
market.  Send  resume  to  Box  08892, 
Editor  &  Publisher. 


ADVERTISING  DIREaOR 
We  are  searching  for  an  Ad  Director 
I  to  lead  the  advertising  efforts  of  a  7 
day  AM  daily  newspaper  in  Marion, 

1  OH.  The  successful  candidate  will  be 
I  able  to  uncover  new  product  opportu- 
i  nities,  create  new  revenue  streams  and 
motivate  a  sales  staff.  This  1 6,500 
circulation  daily  is  part  of  Thomson 
Newspaper's  Central  Ohio  Strategic 
;  Marketing  Group,  which  could  lead  to 
future  opportunities.  We  want  someone 
I  who  is  interested  in  working  for  a 
progressive  organization  where  your 
contributions  will  be  recognized  and 
rewarded.  If  you  are  able  to  inspire 
teamwork  among  the  advertising  sales 
t  staff  and  with  other  departments  of  our 
I  newspaper,  then  send  us  a  resume, 
and  cover  letter.  We  offer  a  com¬ 
petitive  salary,  bonus  and  excellent 
benefits.  Please  mail,  fax,  or  E-mail 
your  resume  and  cover  letter  attention: 
Coreen  Fisher,  regional  advertising 
i  director,  P.O.  Box  25,  Mansfield,  OH 
44901.Cfisher@cosmg.com 
i  Fax:(419)521-7413 
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■CLASaiFlEH 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

This  is  an  opportunify  to  become  a  part 
of  0  team  that  is  making  a  difference! 

Work  with  a  respected  privately  owned 
media  organization  that  balances  qual¬ 
ity  product,  community  commitment 
and  bottom  line.  We  are  a  progressive 
minded  organization  located  in  an 
absolutely  beautiful  community  that 
values  our  newspaper's  role.  Our  news¬ 
paper  is  the  established  regional  news 
and  advertising  leader.  Circulation 
24,000  daily,  28,000  Sunday. 

We're  in  search  of  a  proven  leader  to 
direct  our  sales  team.  The  best  candi¬ 
date  will  have  3-5  years  of  newspaper 
management  experience,  strong  back¬ 
ground  in  major  accounts,  retail  and 
classified.  Strong  presentation  skills  are 
a  must.  Excellent  conceptual  and  ana¬ 
lytical  skills  desired. 

Apply  to  General  Manager,  The 
Quincy  Herald-Whig,  P.O.  Box  909, 
Quincy,  IL  62306-0909. _ 

ADVERTISING  MANAGER  for  well- 
respected  weekly  community  newspa¬ 
per  and  monthly  magazine.  Publication 
serves  high-tech  communities  in  Cali¬ 
fornia  wine  country.  Experience,  lead¬ 
ership  and  integrity  required.  Send 
resume  to  Publisher,  The  Independent, 
P.O.  Box  1 1 98,  Livermore,  CA  94551 . 


ADVERTISING  SALES 
3-year-old,  Ann  Arbor,  Michigan- 
based  Catholic  newspaper  seeking 
advertising  salespeople,  responsible  for 
securing  new  advertisers.  Advertising/ 
sales  experience,  organizational  skills, 
initiative  and  strong  sense  of  mission 
required.  Must  be  able  to  present  the 
Catholic  character  of  the  publication. 
Knowledge  of  Microsoft  Windows  95 
helpful.  Base  salary  and  generous  com¬ 
mission  structure.  Please  submit  your 
resume  to  Credo  Newspapers,  Attn: 
Clare,  P.O.  Box  504,  Ann  Arbor,  Ml 
48 1 06  or  fax  to  (734)  930-31 79. 


ADVERTISING  SALES 
1 1  year  old  Portland,  ME  alternative 
weekly  newspaper  seeks  account 
representative.  Established  client  base, 
commission,  bonuses.  Sales  experi¬ 
ence,  organization  and  initiative 
required.  Send  resume  to  Kelly 
Armstrong,  Casco  Bay  Weekly,  561 
Congress  Street,  Portland,  ME  04101. 

Fax:(207)775-1615 
E-mail:  kellya@maine.rr.com 


CLASSIFIED  ADVERTISING  MANAGER 
A  rare  opportunity  to  join  progressive 
over  100,000-K  circulation,  indepen¬ 
dent  daily  newspaper  with  state-of-the- 
art  sales  system,  technology  and  pro¬ 
duction  plant.  Candidates  preferably 
will  bring  both  classified  and  retail 
management  experience  to  the  assign¬ 
ment.  Job  features  include  beautiful 
NW  city,  nice  salary  and  employee 
benefit  package.  Please  respond  by 
sending  a  cover  letter,  resume  and 
salary  requirements  to  Dan  Grady, 
advertising  director.  The  Spokesman- 
Review,  999  W.  Riverside,  Spokane, 
WA  99201. 

Equal  Opportunity  Employer. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  DIREQOR 

The  Pittsburgh  Tribune-Review,  one  of 
the  nation's  fastest  growing  newspa¬ 
pers,  is  currently  recruiting  Tor  a  pro¬ 
ven  Classified  Advertising  Director. 
This  is  an  exceptional  opportunity  to 
join  a  growing  and  dynamic  organiza¬ 
tion  in  a  revitalized  region  that  has 
also  been  named  one  of  America's 
mast  liveable  cities.  We  are  seeking  an 
ambitious,  self-motivated  candidate 
that  displays  strong  leadership  and 
communication  skills  as  well  as  an 
extensive  knowledge  of  classified 
marketing.  Vision  to  develop  and  imple¬ 
ment  marketing  plans  to  grow  revenue 
and  market  share  is  essential.  Com¬ 
petence  to  coach  sales  staff  and  train 
them  on  new  print  and  Internet  market¬ 
ing  opportunities  is  also  beneficial. 

The  qualified  candidate  will: 

•Have  3  to  5  years  Classified  Advertis¬ 
ing  management  experience. 

•Be  detailed  oriented  with  the  ability  to 

handle  multiple  projects 

•Enjoy  a  competitive  fast-paced, 

changing  environment 

•Be  experienced  in  Internet  ad  sales 

We  offer  a  competitive  salary  and 
benefits  package  that  includes  a  choice 
of  healthcare,  dental  and  eye  care 
plans,  paid  vacation,  long  and  short 
term  disability  and  a  matching  401  (kj 
program.  Please  send  resume  and 
salary  requirements  to  Tribune-Review, 
Attn:  A.  Mroz,  622  Cabin  Hill  Drive, 
Greensburg,  PA  1 5601  or  E-mail  to: 
amroz@tribweb.com 
No  phone  colls,  please 


CLASSIFIED  ADVERTISING  DIREaOR 

1 1 6-year  old  award  winning  newspa¬ 
per  seeks  an  aggressive  individual  who 
possesses  strong  sales,  marketing,  and 
management  skills  as  well  as  dedica¬ 
tion  to  quality  customer  service  to  lead 
our  classified  advertising  department. 
Will  also  be  responsible  for  developing 
on-line  classified  opportunities. 
Lucrative  financial  package  for  the 
right  person.  This  position  reports 
directly  to  the  Publisher.  Minimum  5 
years  classified  advertising  back¬ 
ground.  Send  resume  to  Williford, 
The  Town  Talk,  P.O.  Box  /558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 

personnel@thetowntalk.com  EOE 
Drug  free  workplace 

ONE  OF  THE  fastest  growing  newspa¬ 
per  groups  in  the  country  is  in  need  of 
aggressive,  results  oriented  Advertising 
Directors  for  newspapers  in  the  10- 
35,000  circulation  range.  Successful 
candidates  must  be  able  to  lead,  train 
and  sell.  Rewards  commensurate  with 
results.  Good  benefits  program.  Pre¬ 
ferred  candidates  should  have  poten¬ 
tial  and  desire  to  eventually  assume 
Publisher  status.  Please  submit  resume, 
compensation  history,  and  cover  letter 
that  outlines  skills  and  experience  to 
Box  08891 ,  Editor  &  Publisher. 

CLASSIFIED  MANAGER 
Take  charge  leader  sought  to  jump 
start  classified  department.  Jain  the 
team  of  the  largest  shopper  in  the 
Washington  DC  area.  Minimum  5 
years  management  experience 
required.  Top  Salary,  Bonuses,  401  (k). 
Benefits  &  More.  Fax  resumes  only  The 
Merchandiser  Newspaper  (301)  258- 
0423,  Attn:  M.L.  Griswold,  Publisher. 


_ ADVERTISING _ 

CLASSIFIED  SALES  MANAGER 
The  Natchez  Democrat,  an  award  win¬ 
ning  1 3,000  circulation  newspaper 
located  in  historic  Natchez, 
Mississippi,  is  seeking  a  classified  sales 
manager.  Ideal  candidate  will  have 
experience  in  developing  and  imple¬ 
menting  successful  sales  campaigns 
and  a  proven  track  record  of  increas¬ 
ing  classified  word  and  display  sales. 
Must  be  hands  on  individual  as  you 
will  be  expected  to  generate  your 
share  of  revenue  and  manage  two 
other  inside  sales  representatives  to 
meet  and  exceed  their  goals.  Top 
performer  could  expect  to  earn  in 
excess  of  $40,000  per  year.  Excellent 
benefits  opportunity  for  advancement 
with  Boone  Newspapers,  Inc.  Please 
send  resume  with  salary  history  to  The 
I  Natchez  Democrat,  Attn:  Dennis 
I  Palmer,  P.O.  Box  1447,  Natchez,  MS 
391 20.  You  may  also  fax  your  resume 
i  to  (601)  442-731 5  or  E-mail  to: 

I  dennis.palmer@natchezdemocrat.com 


i  RECRUITMENT  ADVERTISING 
I  SALES  MANAGER 

I 

I  The  Hartford  Courant  is  looking  for  a 
I  seasoned  Recruitment  Advertising 
1  Sales  Manager  to  strategically  lead, 
manage  and  motivate  its  recruitment 
advertising  sales  team  to  exceed 
budget,  increase  market  share  and 
exceed  customer  expectations.  Take 
charge  of  a  category  facing  exciting 
challenges.  Lead  this  sales  team  into 
the  next  century,  and  through 
innovative,  out-of-the-box  thinking, 
provide  employers  and  job  seekers 
with  the  products  and  tools  they  will 
keep  coming  back  to  use. 

Qualified  candidates  should  possess  a 
vision  and  passion  for  this  critical 
Classified  category,  have  a  sense  of 
humor  and  run  on  high  energy  and 
enthusiasm. 

Preferred  work  experience:  direct  ad 
agency,  job  fair  or  recruitment;  niche 
experience.  Recruitment  management 
background  can  be  online  only,  print 
or  both.  Will  consider  manager  from 
other  advertising  categories  if  strong 
recruitment  advertising  sales  in  a 
I  senior  position  is  part  of  background. 

I  College  degree  or  equivalent  business 
I  experience  is  required. 

I  Position  requires  the  following  strong 
I  basic  management  skills:  excellent 
'  interpersonal  skills,  strong  oral  and 
written  communication  skills,  and  out¬ 
standing  leadership  skills  with  a  focus 
on  team  building,  budget  control,  busi¬ 
ness  plan/project  development  and 
prioritization.  A  commitment  to 
diversity,  staff  develapment  and  one- 
on-one  coaching  is  essential.  We  affer 
excellent  salary  and  compensation 
plan,  401  (k)  and  benefits  package. 
Please  send  resume,  cover  letter,  and 
salary  requirements  to: 

I  Hartford  Courant 

j  Employee  Services  Department 
!  285  Brood  Street,  Hartford,  CT  061 15 

E-mail:  hcresumes@courant.com 
Fax:  (860)  520-3000 
The  Hartford  Courant  is  an 
Equal  Opportunity  Employer 
Committed  to  Workforce  Diversity 


' _ ADVERTISING _ 

j  CLASSIFIED  SALES  MANAGER 

i  The  Cleveland  Free  Times, 

Ohio's  largest  news,  arts  & 
entertainment  weekly,  is  seeking  a 
Classified  Advertising  Sales  Manager. 

1 

I  Requires  proven  ability  to  be  a  pro- 
I  active  leader  with  excellent  communi- 
i  cation,  customer  service,  and  project 
management  skills.  Candidates  should 
have  at  least  3  years  of  management 
experience,  preferably  in  an  inbound 
classified  call  center  or  telemarketing 
i  environment.  We  offer  a  non- 
I  corporate,  high  energy  environment 
and  a  competitive  reward  package. 

Send  resume  and  salary  requirements 
to  The  Free  Times 
1 846  Coventry  Rd.,  #1 00 
Cleveland,  OH  441 18 
Attn:  Personnel 
EOE 


J  SALES  MANAGER 

The  Missoula  Independent,  Montana's 
premier  weekly  newspaper,  seeks  a  pro¬ 
fessional,  highly-motivated  Sales  Man¬ 
ager.  We're  looking  for  a  skilled 
leader  to  supervise  a  staff  of  three  sales 
reps  and  cultivate  vital  accounts  in  a 
rapidly  growing  market.  Missoula's  got 
it  all:  mountains  and  malls,  nightlife 
I  and  wildlife.  To  become  part  of  one  of 
*  AAN's  best  small-market  papers,  send 
1  a  resume  to  Sales  Manager,  P.O.  Box 
I  8275,  Missoula,  MT  59807. 


I  VICE  PRESIDENT,  SALES 

;  Nando  Media,  the  electronic  pub- 
<  lishing  division  of  the  McClatchy  Com¬ 
pany,  has  an  immediate  opening  for 
Vice  President,  Sales  to  oversee 
Internet  advertising  for  Nando  and 
partner  companies,  and  sales  of  other 
products  and  services. 

The  senior  management  position, 
which  reports  to  the  President  and  Pub¬ 
lisher,  requires  extensive  media  sales 
experience  at  the  national  level  and 
knowledge  of  publishing,  both  tradi¬ 
tional  and  electronic. 

1  Degree  in  marketing,  advertising  ar 
[  business  communication  is  required; 
MBA  helpful. 

!  Successful  candidate  will  have  a  solid 
j  knowledge  of  the  Internet  and  Internet 
I  sales,  computers  and  programs,  includ- 
:  ing  Excel  and  browsers. 

i  VP,  Sales  supervises  a  staff  of  seven, 
i  including  national  account  reps,  and  is 
I  responsible  for  coordinating  contracts 
I  with  national  ad  agencies,  maintaining 
[  good  relations  with  other  McClatchy  pro- 
'  perties,  managing  an  operating  budget 
j  and  working  with  technical  staff  to 
[  maintain  ad  delivery. 

!  Position  is  based  in  Raleigh,  NC,  the 
I  heart  of  the  Research  Triangle.  Salary 
plus  MBO,  plus  full  benefits  including 
j  medical,  pension,  401  (k). 

I  Reply  with  cover  letter  and  resume 
i  to:nandojobs@nandomail.com 
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CLASSIFIED 


L 


HELP  WANTED 


_ ART/GRAPHICS _ 

MARKETING  GRAPHIC  DESIGNER 

ARIZONA'S  LEADING  NEWSPAPER 
has  a  place  for  you  and  OUR  AWARD  } 
WINNING  MARKETING  TEAM  IS 
WAITING.  Abilities  must  include 
designing  ad  layouts  for  magazines, 
newspapers,  signage,  sales  support 
pieces  and  bro^ures.  Experienced  in  j 
production  methods,  illustration  and  | 
typography.  Macintosh,  QuarkXPress,  i 
Photoshop,  Illustrator  and  Word  expe-  i 
rience  required.  Power  Point,  Director  ; 
and  HTML  knowledge  a  plus.  Voca¬ 
tional  or  Associate's  art  degree  in 
graphic  design  and  two+  years  experi-  j 
ence,  as  a  graphic  artist  required.  Com¬ 
petitive  salary,  great  benefits,  won¬ 
derful  people  to  work  with.  No  reloca¬ 
tion  cost  reimbursement. 

Mail  resume  and  3  non-returnable  sam¬ 
ples  (may  be  photocopies)  to  The  Ari-  } 
zona  Republic  Marketing  Artist  -  M.  i 
Fox,  AD-43,  200  E.  Van  Buren,  Phoe-  | 
nix,  AZ  85004.  Fax  to  (602)  444-  i 
8813  or  E-mail  to  jobs@pni.com  All  j 
resumes  and  samples  MUST  be 
included  in  the  body  of  the  E-mail  -  no 
attachments.  NO  CALLS. 

CIRCULATION 

A  GREAT  OPPORTUNITY  to  take  a  step 
up.  Weekly  law  newspaper  in  New 
Jersey  needs  Circulation  Manager.  This 
is  a  hands-on  job.  Work  directly  with 
publisher  to  expand  10,000  circula¬ 
tion.  Minimum  two  years  experience  in 
publication  circulation.  Direct  mail 
marketing  helpful.  Send  resume  and 
salary  requirements  to  Publisher,  New 
Jersey  Lawyer,  485B  Route  1,  Suite  [ 
1 00,  lselin,NJ  08830. 


ADVANCEMENT  ! 

See  how  far  your  newspaper  career  j 
can  go  with  Boone  Newspapers,  Inc.  j 
See  the  JOBS  page  at  our  web  site: 
vww.boonenewspapers.com 


CIRCULATION  MANAGER  FOR  5  NC 
weeklies.  Ideal  apportunity  for  DM  or 
second  in  command  in  smaller  apera- 
tion  to  join  fastest  growing  newspaper  | 
group  today.  Promotions  for  the  right 
candidate  wha  can  handle  and  graw 
circulation  in  a  beginner's  situation. 
Well-rounded  from  single  copy  to 
marketing  home  delivery  very  helpful,  i 
Write/fax  with  letter,  resume  and  ! 
salary  expectations  to  C.F.  McClughan,  | 
Box  669,  Fuquay-Varina,  NC  27526.  i 
Fax:(919)552-7564. 


ASSISTANT  CIRCULATION  MANAGER 
Family-owned  group  of  daily  and 
weekly  newspapers  in  Loveland,  CO,  j 
gateway  to  the  Rocky  Mountains,  seeks  j 
professional,  sales-oriented  assistant 
circulation  manager.  Qualified  appli¬ 
cants  must  have  at  least  four  years 
experience  in  circulation  management. 
Excellent  pay,  benefits  package  includ¬ 
ing  health,  dental,  life  insurance,  paid 
vacation,  401  (k).  Send  resume  and  let¬ 
ter  to  Personnel,  Reporter-Herald,  P.O. 
Box  59,  Loveland,  CO  80539  or 
E-mail: 

vzimmerman@reporter-herald.com  I 
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_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Seven-day  community  newspaper  in 
Zone  2  is  seeking  a  results-oriented  pro¬ 
fessional  to  manage  its  circulation 
department.  The  ideal  candidate  has 
the  demonstrated  ability  to  closely 
manage  home  delivery  and  receiva¬ 
bles,  develop  a  strong  single  copy  pre¬ 
sence  and  implement  effective  market¬ 
ing  strategies. 

If  you  are  ready  to  take  your  career  to 
a  new  level,  have  a  minimum  of  five 
years  circulation  management  experi¬ 
ence  and  wish  to  join  an  organization 
that  will  challenge  you  to  your  full 
potential,  this  may  be  the  right  job  for 
you. 

We  provide  an  exceptional  starting 
salary  and  benefits  package  with 
unlimited  growth  potential.  Reply  in  con¬ 
fidence  to  Box  08718,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER 

Zone  5  newspaper  seeks  organized 
individual  to  lead  divisian  staff. 
Responsibilities  include  management  of 
circulation  staff:  carrier  recruitment,  col¬ 
lections,  and  delivery  management. 
Reports  to  Circulation  Director.  Must 
have  a  minimum  af  10  years  circula- 
tian  experience  with  a  minimum  5 
years  circulation  supervisory/ 
management  experience.  Salary  plus 
bonus,  401(k)  and  excellent  benefits 
package.  Send  resume  and  cover  letter 
with  salary  requirements  in  confidence 
to  Box  08897,  Editor  &  Publisher. 


CIRCULATION  SALES  AND 
MARKETING  REPRESENTATIVE 

P.C.F.  Inc.,  a  national  circulation  ser¬ 
vices  company,  seeks  a  Chicaga  based 
circulation  sales  and  marketing 
representative  to  oversee  single  copy 
sales  of  The  New  York  Times.  Candi¬ 
dates  must  be  sales  driven,  self- 
motivated  with  excellent  written  and 
verbal  cammunication  skills,  able  to 
handle  multiple  projects,  meet 
deadlines,  camputer  literate  with  salid 
organizatianal  skills.  Knowledge  of  the 
newspaper  industry  is  a  plus. 

To  excel  in  this  fast  paced  environment, 
the  candidates  should  have  the  ability 
to  create  and  execute  sales  plans  to 
drive  new  business,  develop  college 
sales  programs,  chain  store  promotions 
and  retail  merchandising.  This  position 
requires  interaction  with  local  newspa¬ 
pers  and  independent  newspaper 
wholesalers.  Regular  overnight  travel  is 
necessary.  College  degree  preferred. 

Good  starting  salary,  bonus,  company 
car  and  benefits.  Fax  cover  letter  and 
resume  to  (703)  403-8265  or  mail  to: 

Publishers  Circulation  Fulfillment 
1 5255  94th  Avenue,  Suite  500 
Orland  Park,  IL  60462 
Attn:  Dan  Lunnermann 


FAX  your  od  to 
212  4929  41259 


/  JULY  24,  1999 


_ CIRCULATION _ 

I  CIRCULATION  ZONE  MANAGER 

j  The  Ventura  County  Star  has  an 
immediate  apening  for  a  Circulation 
'  Zone  Manager,  who  is  highly 
motivated  with  management  experi¬ 
ence  in  hame  delivery,  promotians, 

;  and  collectians.  Previaus  experience 
with  independent  contractars  is  a  plus. 
Must  be  customer  service  oriented, 
possess  the  ability  to  train,  motivate, 
and  lead  home  delivery  staff.  Excellent 
cammunication  skills  required. 

We  offer  a  competitive  salary  and 
benefit  package.  Interested  applicants 
are  asked  to  apply  or  fax  resume  to: 
Ventura  County  Star 
Human  Resaurces  Department 
5250  Ralstan  Street 
Ventura,  CA  93003 

j  Fax:  (805)  644-5633 

No  phone  calls,  please 
I  Ventura  County  Star  is  an  EOE 


CIRCULATION 

MANAGEMENT  OPPORTUNITIES 

I  Scripps  Media  Access,  Inc.,  is  seeking 
I  experienced  newspaper  circulation 
j  individuals  to  join  our  progressive  dis- 
j  tribution  team  in  Boulder  County,  Col¬ 
orado  with  a  combined  circulation  of 
55,000. 

ZONE  MANAGER 

Primary  functions  and  duties  are 
supervising  the  home  delivery  service 
and  some  sales  operations  within 
defined  districts  to  achieve  both  the 
circulation  statistical,  revenue  and 
i  customer  satisfaction  goals  for  the 
j  zone.  The  ideal  candidate  should  have 
I  2-5  years  distribution  experience  and 
j  1-2  years  newspaper  marketing  expe¬ 
rience.  Strong  interpersonal,  verbal, 

{  written  and  analytical  skills  are  critical 
and  strong  management  and  lead¬ 
ership  skills  are  highly  desired.  A 
j  Bachelor's  degree  is  preferred.  A  gen- 
j  eral  knowledge  of  PCs  and  computer 
software  and  hardware  is  required. 

DISTRICT  MANAGER 
We  are  seeking  excellent  cam- 
municators  with  strong  leadership  skills 
and  the  ability  to  manage  multiple 
priorities  to  meet  and  exceed  projected 
customer  service  goals  in  your 
designated  district.  The  ideal  candidate 
I  will  have  1  -2  years  supervisary  experi- 
[  ence,  preferably  in  newspaper  circula- 
I  tion.  A  valid  drivers  license,  and  a 
I  reliable,  insured  vehicle  are  essential. 

I  The  ability  to  lift  50  lbs  and  to  get  in 
I  and  out  of  a  vehicle  frequently  is 
j  required. 

j  Scripps  Media  Access  is  a  part  of  the 
E.W.  Scripps  Company.  We  offer  a  com¬ 
petitive  salary,  excellent  benefits  pro¬ 
grams  and  outstanding  advancement 
j  opportunities. 

I  Please  contact  Chuck  Serracino,  train- 
j  ing  &  recruitment  manager  at  (303) 
892-2534  for  more  information  or  fax 
I  your  resume  to  SMA,  attn:  Chuck, 
i  (303)443-6465. 


! _ CIRCULATION _ 

I  CONSUMER  MARKETING  MANAGER 

j  The  Sacramento  Bee  is  seeking  a  Con- 
j  Sumer  Marketing  Manager  to  lead  our 
Consumer  Marketing  Department.  The 
individual  in  this  newly-created  posi¬ 
tion  will  develop  and  implement  market¬ 
ing  promotions  to  generate  new  home 
delivery  circulation.  Will  also  oversee 
and  coordinate  integrated  sales  efforts 
i  among  Customer  Service,  Telesales, 
Event  Sales  and  contracted  Door 
I  Crews,  and  will  develop  new  and  cost 
;  effective  means  of  increasing  home 
delivered  circulation.  We  are  seeking  a 
professional  with  the  following  qualities 
and  skills: 

•Exceptional  marketing,  management, 
leadership,  and  communication  skills 
•At  least  4  years  management  experi- 
I  ence  in  Sales  and  Marketing 
i  •Proven  success  in  sales  and  marketing 
j  background 

•Highly  organized  and  creative 
•College  degree  (Marketing/Business 
preferred) 

The  Sacramento  Bee  offers  a  com¬ 
petitive  salary  plus  an  extensive  bene¬ 
fits  package  including  401  (k)  and  fit¬ 
ness  and  child  care  centers.  Please  fax 
resume  and  cover  letter  to  (916)  321- 
1 984.  Or  mail  to  The  Sacramento  Bee, 
Human  Resources,  P.O.  Box  1 5779, 
Sacramento,  CA  95852. 


DIRECTOR  NEEDED  FOR  sharp,  grow- 
I  ing  morning  daily  in  No.  CA.  Paper  is 
I  solid  product,  with  clean  design,  mak- 
i  ing  it  attractive  ta  readers.  Staff  needs 
a  motivatar,  leader  and  mentor.  Part  of 
Freedom  Comm.  Inc.  Good  pay,  bene- 
I  fits.  Contact  Assistant  Publisher  M.  Olaf 
j  Frandsen,  1530  Ellis  Lake  Drive, 
Marysville,  CA  95901 . 

No  phone  calls,  please 


DISTRIBUTION  DIRECTOR 

I  The  successful  candidate  will  be 
j  responsible  for  managing  the  distribu- 
I  tion  and  delivery  of  our  daily  newspa- 
I  per  and  ather  publications.  Applicants 
!  must  have  prior  experience  in  newspa- 
!  per  distribution  with  a  strong  commit- 
I  ment  to  customer  service  excellence. 
This  position  reports  to  the  Vice  Presi¬ 
dent-Operations. 

Please  send  a  cover  letter  with  your 
accomplishments,  your  resume  and 
salary  requirements  to  Scott  Edgerton, 
VP  Operations,  Boca  Raton  News,  33 
S.E.  Third  Street,  Boca  Raton,  FL 
33432.  Fax:  (561)  338-4850. 

E-mail  (no  attachments) 
Lx}canews@Lxx:anews.  infi  .net 


HOME  DELIVERY  MANAGER 
Pennsylvania  newspaper  in  a  com¬ 
petitive  morket  is  looking  for  an  expe¬ 
rienced  Home  Delivery  Manager  with 
strong  service  skills.  Responsibilities 
include  supervising  a  field  staff  of  25 
managers,  maintaining  a  high  stan¬ 
dard  of  service  to  our  customers,  car¬ 
rier  contracting  and  bonding,  circula¬ 
tion  growth  and  accounts  receivable  con¬ 
trol.  Excellent  salary  and  incentives 
package.  Send  resume  and  salary  his- 
tary  to  Box  08888,  Editor  &  Publisher. 

www.mediainfo.com 
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HELP  WANTED 


_ CIRCUIATION _ 

DISTRIBUTION  DIREQOR 

The  Milwaukee  Journal  Sentinel,  a 
285,000  daily  and  460,000  Sunday 
circulation  newspaper  currently  has  a 
great  opportunity  for  a  Distribution 
Director.  This  position  will  manage, 
organize,  direct  and  provide  lead¬ 
ership  to  all  Journal  Sentinel  distribu¬ 
tion,  sales,  transportation  and  night 
circulation  management.  In  addition, 
the  Distribution  Director  will  work  with 
the  Marketing  Director  to  effectively 
implement  all  department  sales  and 
marketing  programs. 

The  qualified  candidate  will  have  a 
minimum  of  5-8  years  of  experience  in 
newspaper  circulation  distribution, 
sales,  marketing  and  operations  as 
well  as  supervision  in  these  areas, 
including  distribution  and  marketing 
plan  development  and  implementation. 

The  Milwaukee  Journal  Sentinel  is  one 
of  seven  subsidiaries  that  make  up 
Journal  Communications  Inc.,  an 
employee-owned  diversified  communi¬ 
cations  company.  We  offer  a  com¬ 
petitive  wage  and  comprehensive 
benefits  package,  including:  stock 
ownership,  health,  dental,  vision, 
401  (k),  pension  and  tuition  reimburse¬ 
ment. 

Milwaukee  Journal  Sentinel 

Attn;  Human  Resources 
333  W.  State  Street 

Milwaukee,  Wl  53203 
Fax;  (414)  224-2897 

OUR  CIRCULATION  DIRECTOR  has 
been  promoted  creoting  a  vacancy  at 
this  award-winning  30,000  seven 
morning  a  week  family  owned  news¬ 
paper.  Candidate  should  send  resume 
along  with  a  description  of  his  or  her 
vision  of  a  modern  day  circulation 
department.  Search  is  not  being  limited 
to  current  circulators.  Anyone  with  a 
strong  sales  managment  track  record  is 
encouraged  to  apply.  Send  resume  to 
David  T.  Lucey,  Record-Journal,  1 1 
Crown  Street,  Meriden,  CT  06450  or 
E-mail  dlucey@record-journal.com 

COMMUNICATIONS 

THE  WILDERNESS  SOCIETY'S  Wilder¬ 
ness  Support  Center  located  in 
Durango,  Colorado  Is  seeking  a  Com¬ 
munications  Coordinator  who  will  be 
responsible  for  spearheading  all  WSC 
media  training  and  outreach  efforts 
with  an  emphasis  on  providing  hands- 
on  assistance  and  strategic  media 
advice  to  groups  and  activists.  Must  be 
a  highly  motivated,  energetic  individ¬ 
ual  with  at  least  3  years  of  media  and 
communications  experience  on  con¬ 
servation-related  issues.  Knowledge  of 
ond  commitment  to  Wilderness  pro¬ 
tection  issues  critical.  Frequent  travel 
and  some  weekend  and  evening  work 
expected.  Salary  35-40K.  Excellent 
benefits.  Send  resume  and  cover  letter 
to  Wilderness  Support  Center,  P.O. 
Box  1 620,  Durango,  CO  81 301  or 

E-mail  mwatson@frontier.net 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 

ALABAMA  LIVE  SEEKS 
EDITOR-IN-CHIEF 

j  The  Editor-In-Chief  is  responsible  for 
j  management  of  the  content  for  Ala- 
I  bama  Live,  www.al.com  the  state's 
largest  and  fastest-growing  web  site. 
Duties  include  management  of  the 
editorial  team  and  ongoing  devel¬ 
opment  and  implementation  of  our  con¬ 
tent  strategy  for  the  site.  Key  rela¬ 
tionships  for  the  position  include  the 
editorial  staffs  at  our  affiliated  news¬ 
papers  and  other  content  affiliates 
including  TV,  radio  and  print  as  well 
as  coordination  with  our  corporate 
office  at  Advance  Internet  on  content 
related  matters.  The  position  reports  to 
the  President/CEO  of  Alabama  Live 
and  is  located  in  Huntsville,  AL. 

I  Requirements  for  the  position  include 
approximately  10  years  of  media 
experience,  ideally  with  a  mixture  of 
traditional  media  and  Internet  pub¬ 
lishing.  Degree  in  journalism  or  com¬ 
munications  is  desired.  Must  be  an 
avid  user  of  the  Internet.  Interest  in 
sports  is  a  plus.  Strong  leadership  skills 
are  needed  including  the  ability  to 
motivate  and  train  the  production 
team.  Excellent  teamwork  skills  are 
mandatory  as  well  as  ability  to  develop 
I  and  nurture  external  relationships. 

I  Please  forward  all  resumes  to 
jobs@al.com  or  fax  to: 

_ (256)  890-0046. _ 

ARE  YOU  READY  for  a  change? 
Award-winning  West  Texas  daily 
newspaper  (circ.  30,000)  neecis 
several  self-starters  who  are  ready  to 
report.  Business  reporter,  city  hall/ 
county  reporter  and  a  court  reporter 
are  needed.  Send  resumes  and 
references  to  Laura  Dennis,  P.O.  Box 
2942,  Odessa,  TX  79761. 

ASSIGNMENTS  EDITOR  -  Suburban 
PA  daily  needs  an  assignments  editor 
whose  key  role  is  to  get  interesting, 
well-written  stories  into  the  paper.  The 
successful  candidate  will  be  a  well- 
organized  idea  person  who  edits 
aggressively  and  is  good  with  people. 
Send  letter,  resume  and  clips  to  Lanny 
Morgnonesi,  The  Intelligencer,  The 
Record,  333  N.  Broad  Street, 
Doyleslown,  PA  1 8901 .  E-mail  at: 
lmorgnane$i@calkinsnewspapers.com 


_ EDITORIAL _ 

ASSISTANT  EDITOR 

Looking  for  a  chance  to  move  up? 
Prove  yourself  at  a  5,500  daily  North¬ 
east  Colorado  newspaper.  Assistant 
editor  needed  to  paginate  with  QuarkX¬ 
Press,  fill  in  for  editor  and  cover  a 
beat.  Great  potential  with  large  media 
group  for  good  reporter  who  wants  a 
career  as  an  editor  but  needs  experi¬ 
ence  to  move  up  the  ladder,  ^nd 
resume,  clips,  salary  requirements  to 
Todd  Hepler,  editor,  Journal-Advocate, 
P.O.  Box  1 272,  SteHing,  CO  80751 . 

(970)  522-1990  Fox  (970)  522-2320 

E-mail:  editor@journal-advocate.com 

ASSISTANT  EDITOR  WANTED  for 
10,000  circulation  daily  in  the  heart  of 
Colorado  ski  country.  3-5  years  expe¬ 
rience,  QuarkXPress,  strong  writing 
skills,  etc.  Resume  and  clips  to  Alex 
Miller,  editor.  Summit  Doily  News,  Box 
329,  Frisco,  CO  80443. _ 

EXPANDING  DAILY  and  weekly  news¬ 
paper  operation  accepting  applications 
from  experienced  personnel,  including 
reporters.  Send  resume,  references  and 
salary  expectations  to  Managing 
Editor,  Casa  Grande  Valley  Newspa¬ 
pers  Inc.,  Box  15002,  Casa  Grande, 
AZ  85230-5002. 


_ EDITORIAL _ 

i  ASSISTANT 

I  NEWS  PLANNING  EDITOR 

!  The  Savannah  Morning  News, 

I  Georgia's  Best  Newspaper,  has  an 
I  opening  for  an  Assistant  News  Plan- 
[  ning  Editor.  The  APNE  is  the  senior 
’  editor  at  night  and  is  responsible  for 
I  wire  coverage,  page  flow  and 
1  deadline.  We're  looking  for  a  rock  of 
{  calm  and  professionalism  in  an  ocean 
of  change  and  shifting  stories.  If  you 
believe  you  fill  that  bill,  send  page  sam¬ 
ples,  a  resume  and  a  letter  outlining 
your  philosophy  of  news  to  Steven  Aus- 
1  tin.  The  Savannah  Morning  News,  1 1 1 
j  W.  Bay  Street,  Savannah,  GA  3 1 402. 


1  DAILY  ENTERTAINMENT  PUB¬ 
LICATION  seeks  seasoned  reporter 
i  with  a  proven  track  record  covering  the 
TV  business  to  cover  segments  of  TV 
'  and  radio  industries.  Minimum  5  years 
’  of  doily  reporting  experience  pre¬ 
ferred.  Send  resume  and  clips  to  EE/ 
1  TV,  The  Hollywood  Reporter,  5055 
I  Wilshire  Blvd.,  6th  Floor,  Los  Angeles, 
I  CA  90036. 


ASSISTANT  EDITOR 

Kansas  State  University,  Dept,  of 
Communications,  is  searching  for  an 
effective  communicator  to  oversee  and 
coordinate  the  production  of  K-State 
Research  and  Extension  publications 
through  editing,  design,  printing  and 
distribution.  Publications  range  from 
four-color  books  to  brochures,  newslet¬ 
ters  and  fact  sheets.  To  apply,  send  a 
cover  letter,  resume  and  three 
references  by  August  1 ,  1 999  to  Gina 
Bingham,  Dept  of  Communications, 
301  Umberger  Hall,  Manhattan,  KS 
66506.  KSU  is  an  EEO/AA  employer. 


Editorial  Opportunities 

Kalmbach  Publishing  Co.,  one  of  the  most  successful  hobby 
magazine/book  publishers  in  the  country,  has  immediate 
editorial  positions  available.  Ideal  candidates  will  have  solid 
editing  and  writing  experience;  excellent  grammatical  skills, 
and  computer  proficiency  (Macintosh  experience  a  plus). 
Bachelor’s  degree  in  English,  Journalism  or  Liberal  Arts 
preferred. 

Managing  Editor,  FINESCALE  MODELER  -  The  #1  maga¬ 
zine  in  the  scale  modeling  field.  Individual  will  supervise  a 
staff  of  four.  Magazine  editorial  production  and  supervisory 
experience  required.  Knowledge  of  scale  modeling  is  a  plus. 

Associate  Editor,  ASTRONOMY  -  The  world's  largest 
English-language  magazine  for  astronomy  hobbyists. 
Duties  include  editing,  writing,  reviewing  manuscripts,  and 
producing  material  for  the  web  site.  An  interest  in  astronomy 
or  other  sciences  is  desirable;  web  experience  a  plus. 

Associate  Editor,  DOLLHOUSE  MINIATURES  •  The  #1 
magazine  in  the  miniatures  field.  An  interest  in,  or  familiarity 
with,  the  miniatures  hobby  and  photography  skills  are  pluses. 
Some  weekend  travel  to  shows  required. 

We  offer  an  excellent  benefits  package  that  includes 
401  (k)/profit  sharing  and  relocation  assistance.  Our  offices 
are  located  in  a  beautiful  western  suburb  of  Milwaukee, 
Wisconsin.  Qualified  candidates  should  submit  a  resume 
and  cover  letter  detailing  related  experience  AND  SALARY 
REQUIREMENTS  to;  Human  Resources  Department, 
EDT-S,  Kalmbach  Publishing  Co.,  21027  Crossroads 
Circle,  P.O.  Box  1612,  Waukesha,  Wl  53187-1612.  Fax: 
(414)  796-0739.  E-mall:  hr@kalmbach.com. 

Visit  our  website:  www.kalmbach.com 
L  Equal  Opportunity  Employer  A 
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HELP  WANTED 


_ EDITORIAL _ 

ASSOCIATE  EDITOR 

www.WineToday.com  a  growing  New 
York  Times  Co.  Internet  publicotion 
based  in  Northern  California,  is  seek¬ 
ing  a  tenacious  wordsmith  who  is  hip 
to  the  fast-paced  “entertoin-me-now" 
needs  of  Internet  readers.  The  candi¬ 
date  must  be  highly  organized  and 
detail  oriented.  Responsibilities  include 
working  with  staff  writers  and  freelan¬ 
cers,  tracking  and  copy-editing  stories, 
assigning  photos  and  illustrations,  and 
coordinating  daily  publishing.  Keen 
editing  skills  are  a  must  and  3-5  years 
daily  journalism  experience  preferred. 
Knowledge  of  wine  and  the  Internet  a 
plus.  Send  resume  by  Aug.  1  to  Tim 
Fish,  WineToday.com,  858  Fourth 
Street,  Suite  B,  Santa  Rosa,  CA  95404. 

E-mail  tfish@winetoday.com 


COPY  DESK  CHIEF 

Peninsula  Daily  News  on  Washington's 
beautiful  Olympic  Peninsula  seeks 
experienced,  take-charge  wordsmith 
and  pagination  wiz.  16,000  AM,  6- 
day  editorially  oriented  newspaper  in 
garden  spot.  Half  the  rain  of  Seattle; 
national  park  and  Canada  ferry  at 
doorstep.  Three  years  newspaper 
experience,  degree.  Starting  salary  in 
$30,000$.  Letter,  resume,  nonreturna- 
ble  samples  to  Rex  Wilson,  executive 
editor.  Peninsula  Doily  News,  P.O.  Box 
1 330,  Port  Angeles,  WA  98362. 

Fax  (360)  4 1 7-352 1  or  E-mail 
rex.wilson@peninsuladailynews.com 


_ EDITORIAL _ 

COPY  EDITOR/PAGE  DESIGNER 


I 


The  Observer- Dispatch  in  Utica,  NY,  o 
50,000  Gannett  doily,  is  seeking  a 
news  copy  editor/page  designer  who 
possesses  strong  editing  and  pres¬ 
entation  skills.  Responsibilities  include 
selecting  local  and  wire  stories  that 
reflect  reader  interests;  editing  stories 
for  thoroughness,  clarity  and  accuracy; 
and  designing  and  paginating  visually 
appealing  pages.  Please  send  resume 
and  a  half-dozen  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 


AWARD-WINNING,  mid-sized  NW 
Ohio  daily  (36,000d/46,000S)  seeks 
two  ambitious  reporters  who  can  pro¬ 
duce  enterprise  work  and  write  on 
deadline. 

CRIMINAL  JUSTICE  REPORTER:  Covers 
!  news  from  police  departments  through 
court  system.  Must  like  to  dig. 
Accuracy,organizational  skills  required. 

I  COUNTY/STATE  POLITICS  REPORTER: 
Cover  news  of  county  agencies  os  well 
as  county  and  state  governments. 
Enterprise  skills,  ability  to  cultivate 
sources  required.  Send  cover  letter, 
'  resume  and  8  to  10  clips  showing  a 
'  variety  of  work  to  Diane  Pacetti,  city 
editor.  The  Lima  News,  3515  Elida 
Rood,  Lima,  OH  45807.  Experience 
preferred,  college  grads  with  internship 
will  be  considered. 


EDITORIAL  EDITORIAL 


Editorial 


Financial  Newswire 
Reporters/Editors 


Dow  Jones  NewswIres  is  seeking  reporters  and  editors  with 
varied  levels  of  experience,  preferably  but  not  essentially,  in 
business  journalism.  Recent  college  graduates  will  also  be 
considered  for  entry-level  positions.  Most  positions  are  located 
at  our  Jersey  City,  NJ  headquarters.  Qualified  candidates  for 
this  real-time  news  wire  must  have  strong  Journalism  skills. 
Speed  and  accuracy  a  must. 

Dow  Jones  &  Company  is  the  world's  premier  publisher  of 
business  news  and  information.  Dow  Jones  Newswires  delivers 
up-to-the-second  news  and  analysis  of  corporate,  financial 
and  political  events  to  financial  and  media  subscribers. 

We  offer  responsible  positions  with  a  prestigious  publication 
that  is  expanding  its  staff,  career  advancement  opportunities, 
competitive  salaries  and  excellent  benefits. 

Send  resume  and  clips  with  salary  history  in  confidence  to: 

DOW  JONES  NEWSWIRES 
Debra  Callff,  Harborside  Financial  Center 
800  Plaza  Two,  Jersey  CKy,  NJ  07311,  Fax:  201-938-4466 
E-mail:  debra.callff@dowjones.com  e  www.dj.com/careers 


M/F/H/V 


_ EDITORIAL _ 

BUSINESS  REPORTER 
The  Orange  County  Business  Journal 
wants  to  upgrade  an  already  outstand¬ 
ing  staff  by  adding  an  exceptional  busi¬ 
ness  journalist.  Reporters  with  a  desire 
to  truly  shine  are  urged  to  inquire  - 
i  pay  is  commensurate  with  the  position. 

What  can  the  Orange  County  Business 
Journal  offer  you? 

•A  desirable  place  to  live  -  the 
southern  California  coast. 

•Great  stories  in  one  of  the  world's  hot- 
I  test  economies,  the  "Tech  Coast.” 
Orange  County  is  a  multi-cultural  com¬ 
munity  filled  with  high-growth  com¬ 
panies,  creative  individuals  and  risk- 
i  taking  entrepreneurs. 

•High  pay. 

i  •Excellent  career  development.  OCBJ 
j  staffers  have  gone  on  to  Forbes,  Bloom- 
'  berg,  Reuters,  Bridge,  Investor's  Busi- 
I  ness  Daily,  the  Los  Angeles  Times,  The 
I  Orange  County  Register,  the  Min- 
I  neapolis  Star  Tribune  and  many 
I  editorships. 

■  CONTACT  Editor  Rick  Reiff  at  the 
i  OCBJ,  2600  Michelson  Drive,  Suite 
i  170,  Irvine,  CA  92612.  Phone  (949) 

I  833-8373.  Fax  (949)  833-8751 . 

1  reiff@ocbj.com  www.ocbj.com 


I  BUSINESS  REPORTER  NEEDED  by 
;  Thoroughbred  industry's  leading 
i  weekly  magazine  based  in  Lexington, 
I  KY.  Send  resume  to  The  Blood-Horse, 
P.O.  Box  4038,  Lexington,  KY  40544- 
4038.  rp>aulick@bloodhorse.com 


COPY  EDITORS 

The  Anchorage  Daily  News,  a 
McClatchy  newspaper,  is  looking  for 
copy  editors  to  join  its  lifestyles  desk 
and  news  desk.  If  you  ore  one  of  the 
best  at  what  you  do,  please  send  your 
best  work  samples,  resume  and  a  list  of 
references  to  the  Anchorage  Daily 
News,  Attn:  HR,  P.O.  Box  149001, 
Anchorage,  AK  99514-9001 .  A  mini¬ 
mum  of  three  years  experience  is 
required  and  QuarkXPress  knowledge 
preferred. _ 


CITY  EDITOR,  SPORTS  REPORTER 
The  Delta  Democrat  Times,  a  small  but 
gutsy  national  award-winning  daily 
'  newspaper  in  a  Mississippi  River  city 
known  for  Southern  charm  and  being 
the  cradle  of  blues  music,  has  an 
immediate  opening  for  a  city  editor 
;  savvy  enough  to  develop  and  assign 
^  stories,  edit  copy,  paginate  and 
1  perform  light  administrative  duties.  We 
i  also  need  a  sports  reporter  industrious 
j  enough  to  cover  three  colleges,  prep 
I  and  community  sports,  minor  league 
'  baseball,  and  to  lay  out  and  paginate 
1  the  sports  section  twice  o  week.  Our 
I  reporting  has  been  recognized  with 
more  than  50  national,  regional  and 
state  awards  in  the  past  three  years 
I  alone.  If  you  have  what  it  takes  to  con¬ 
tribute  to  that  success  story,  send  a 
;  resume,  clips,  references  and  salary 
I  requirements  to  Dan  E.  Way,  editor. 
Delta  Democrat  Times,  P.O.  Box  1618, 
Greenville,  MS  38702. 

Or  call  (662)  378-0711 


_ EDITORIAL _ 

I  CITY/TOPIC  EDITOR 

REPORTERS 

From  West  Point  to  Woodstock,  The 
Times  Herald-Record  (90,000-circ. 
daily,  100,000  Sunday)  is  the  domi¬ 
nant  newspaper  for  New  York's  beauti¬ 
ful  Hudson  River  Valley.  The  region 
offers  the  best  of  both  worlds:  We're  an 
hour's  drive  to  New  York  City,  yet 
i  we're  also  brimming  with  history  and 
'  outdoors  activities.  The  newspaper 
offers  the  same  uncommon  blend: 
We're  both  a  hard-charging  tab  and  a 
community  leader.  We  have  a  re¬ 
energized  newsroom  and  have  just 
implemented  a  cutting-edge  redesign. 

I  We've  sent  many  staffers  directly  to  the 
I  big  metros;  many  more  have  stayed 
j  because  of  what  the  paper  and  region 
i  offer. 

i  We're  looking  for  a  topic  editor, 

'  someone  on  the  level  of  a  city  editor 
j  who  reports  to  the  assistant  managing 
I  editor/daily.  Our  topic  editors  each 
i  lead  a  team  of  reporters  focused  on  a 
particular  subject  area,  such  as  educa¬ 
tion.  The  successful  candidate  will  be 
an  inspiring,  flexible  leader  committed 
to  producing  top-flight  journalism  and 
helping  reporters  continue  to  improve. 

We're  also  looking  for  talented, 
energetic  reporters  with  a  drive  to  pro¬ 
duce  and  a  thirst  for  learning. 

Samples  and  resume  to  Executive 
I  Editor  Bill  Steinauer,  Box  2046,  40 
'  Mulberry  Street,  Middletown,  NY 
'  10940.  The  Record  is  the  largest 
I  member  of  Ottaway  Newspapers,  a 
I  division  of  Dow  Jones. 


i  COPY  EDITOR  -  Come  to  one  of 
America's  most  beautiful  places  -- 
Hilton  Head  Island 

The  Island  Packet,  a  McClatchy-owned 
daily  newspaper,  is  seeking  a  copy 
editor.  We're  interested  in  candidates 
I  who  can  aggressively  handle  copy, 

•  spot  holes  and  inconsistencies  in 
stories,  write  headlines  that  ore  clear 
I  and  crisp,  and  design  pages  creatively. 

Knowledge  of  QuarkXPress  is  a  plus. 

^  The  McClatchy  Co.,  the  nation's  eighth 
largest  newspaper  group,  emphasizes 
high  journalistic  standards.  Send  cover 
letter  and  resume  to  Fitz  McAden, 
executive  editor,  P.O.  Box  5727,  Hilton 
j  Head  Island,  SC  29938. 
j  Fax:(843)842-8314 

I  E-mail:  fmcaden@islandpacket.com 


;  COPY  EDITOR 

!  The  Daytona  Beach  News-Journal,  a 
j  100,000-plus  daily  in  a  highly  com- 
I  petitive  market,  is  looking  for  an  expe- 
j  rienced  and  motivated  copy  editor.  The 
I  ideal  candidate  for  our  quality  driven 
i  news  desk  will  possess  strong  editing 
1  and  graphic  skills  and  must  be  willing 
I  to  learn  Harris  pagination.  Versatility 
i  and  enthusiasm  are  as  important  as 
experience.  We  offer  a  competitive 
salary,  401  (k)  plan  and  excellent  bene- 
I  fits.  Send  resume  and  work  samples  to 
j  Troy  Moore,  managing  editor/News, 
j  The  Daytona  Beach  News-Journal, 
P.O.  Box  2831,  Daytona  Beach,  FL 
I  32120-2831. 
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HELP  WANTED 


COPY  EDITOR 

The  Daily  Times,  a  growing  and 
energetic  paper  serving  states  in  the 
Four  Corners  region,  seeks  a  copy 
editor  with  layout  skills. 

Our  attraction  is  that  we  offer  one  of 
the  most  fascinating  spots  in  the  coun¬ 
try  with  the  Rocky  Mountains,  desert 
monumenfs,NavajoNation,whitewater, 
fishing,  biking  and  the  fun  town  of 
Durango,  CO,  all  within  an  hour's  drive. 

Yours  is  the  skill  to  edit  and  design, 
including  help  on  our  20K  Sunday  edi¬ 
tion.  Send  clips  and  resume  to  Troy 
Turner,  editor.  The  Daily  Times,  P.O. 
Box  450,  Farmington,  NM  87499. 

COPYEDITOR 

The  Environmental  News  Netwark,  the 
No.  1  environment  daily  news  service 
on  the  Internet  www.enn.com  has  an 
immediate  opening  for  a  wordsmith  to 
join  its  editorial  staff.  This  hybrid  editor 
must  be  able  to  copy  edit  to  several  dif¬ 
ferent  sets  of  editorial  styles,  make 
jargon-ridden  prose  sing  like  a  James 
Taylor  ballad,  write  enticing  headlines 
and  have  a  working  knowledge  of 
HTML.  Each  day  will  include  work  on 
breaking  news  stories  and  features 
stories.  Please,  only  apply  if  you  have 
at  least  five  years  of  deadline  daily 
news  editing  experience.  Send  resumes 
and  samples  to  ENN  Human 
Resaurces,  P.O.  Box  1 996,  Sun  Valley, 
ID  83353,  jobs@enn.com 


If  excellence  and  risk  taking  in  design 
are  your  mantra;  if  you  value  your 
failures  as  much  as  your  successes.  The 
Savannah  Morning  News  may  be  the 
place  for  you.  We  are  already  the  best 
paper  in  Georgia.  We  don't  plan  to 
stop  at  the  state's  border.  We  have  an 
opening  for  a  news  designer.  Send 
page  samples,  a  resume  and  a  letter 
telling  us  why  you'd  be  perfect  for  the 
job  to  Steve  Austin,  news  planning 
editor,  1 1 1  West  Bay  Street,  Savan¬ 
nah,  GA  31 402. 

EDITORIAL  UAISON 

CNSNews.com  one  of  the  fastest  grow¬ 
ing  original  news  sites  on  the  Internet, 
is  looking  for  an  Editorial  Liaison  to 
work  with  think  tanks,  policy  groups 
and  news  media.  Demancis  oroad 
knowledge  of  national  policy,  solid 
background  in  promotions,  keen  eye 
for  news.  Pay  commensurate;  health, 
dental,  retirement  and  more.  Join  a 
solid,  growing  news  group  by 
E-mailing  resume  to: 

dcooke@cnsnews.org  EOE 

ENTRY  LEVEL  REPORTER  WANTED 
Nationally  acclaimed  weekly  Jewish 
newspaper  seeks  entry-level  reporter  to 
join  its  award-winning  staff.  Candidate 
should  be  energetic  and  well-versed  in 
Jewish  custom  and  life  to  work  in 
active,  diverse  100,000+  Jewish  com¬ 
munity.  No  phone  calls,  please.  Send 
cover  letter,  resume  and  clips  to: 

THE  BALTIMORE  JEWISH  TIMES 
21 04  N.  Charles  Street 
Baltimore,  MD  21218 
Attn:  Phil  Jacobs,  Editor 
EOE 


EDITORIAL  PAGE  EDITOR 

The  Portland  Press  Herald/Maine  Sun¬ 
day  Telegram,  Maine's  largest  news¬ 
paper,  is  seeking  an  editorial  page  ' 
editor  to  lead  the  editorial  board  and 
to  guide  and  articulate  the  newspa¬ 
per's  viewpoints.  The  editor  writes 
editorials  and  a  weekly  column,  con¬ 
ducts  daily  editorial  meetings,  meets 
with  the  community  and  manages  a 
staff  of  three.  This  is  a  high-visibility 
job  that  requires  at  least  five  years' 
experience  in  editorial  or  commentary 
writing  or  related  newspaper  experi¬ 
ence.  Qualified  candidates  should  I 
send  a  resume  and  writing  samples  to 
Jeannine  A.  Guttman,  editor,  390  Con¬ 
gress  Street,  Portland,  ME  04101. 

EDITOR  WANTED  for  rapidly  growing 
suburban  newspaper  chain.  Full  or 
part-time,  competitive  wages  and 
benefits,  flexible  work  schedule.  Must 
have  experience  in  community  journal¬ 
ism,  editing,  reporting  and  photog¬ 
raphy.  Send  resume  to  White  Pub- 
lisning,  106  South  Street,  West 
Hartford,  a  06 110. 

EXPANDING  DC  AREA  daily  paper 
group  seeks  editors,  writers  all  sec¬ 
tions.  All  experience  levels.  Join  us  in 
an  exciting  period  of  expansion.  Send 
cover,  resume,  clips  to  Jim  Farrell, 
9410  Annapolis  Road,  Lanham,  MD 
20706.  E-mail:  jfarrell@jrnl.com  or 
Fax  to  (301 1731 -8363. 

No  calls.  EEO  Employer 

FEATURES  EDITOR 

Mid-sized  daily  in  historic  river  city 
close  to  Kansas  City  seeks  a  creative 
editor  to  make  our  lifestyles  section  the 
best  of  its  size  in  the  nation.  Resume, 
samples  and  cover  letter  explaining 
your  vision  to  Executive  Editor  Ken  j 
Fortenberry,  The  News-Press,  P.O.  Box  | 
29,  St.  Joseph,  MO  64502. 

FEATURE  WRITER  wanted  for  23,000 
doily,  named  best  paper  of  its  size  in 
Maryland,  Delaware,  DC  Press  Associ¬ 
ation.  Must  demonstrate  innovative,  1 
creative,  insightful  writing  and  ability 
to  create  feature  stary  package.  Must 
be  able  to  work  independently  and  as 
part  of  team.  Submit  resume  and  clips 
to  Ellen  Cornelius,  features  editor,  Car¬ 
rol  County  Times,  P.O.  Box  346, 
Westminster,  MD  21 1 58  by  July  30. 

FEATURE  WRITER  AND  BEAT 
REPORTER:  The  Monitor,  a  fast¬ 
growing  daily  on  the  Texas-Mexico 
border,  has  two  openings,  for  a 
features  writer  and  a  county  beat 
reporter.  The  feature  writer's  position 
requires  versatility  and  the  ability  to 
write  about  almost  anything.  Creativity  [ 
is  encouraged.  This  reporter  will  write  | 
stories  about  religion,  teen  issues,  fine 
arts,  and  a  variety  of  topics  affecting  ; 
residents  of  the  Rio  Grande  Valley  and  ] 
northeastern  Mexico.  The  county  beat 
reporter  will  cover  local  government 
and  state  courts  at  the  courthouse  of 
Hidalgo  County,  as  well  as  issues  affect¬ 
ing  this  county  of  almost  half  a  million 
people.  Both  reporters  will  also  write 
page  one  centerpieces  and  have  the 
opportunity  to  develop  special  projects 
and  series.  Reply  with  resume  and  pub¬ 
lished  writing  samples  to  Managing 
Editor  Paul  Binz,  c/o  The  Monitor,  P.O. 
Box  1 578,  McAllen,  TX  78505. 


FEATURE  WRITER 

If  you're  an  engaging  writer,  a 
sensitive  observer,  a  probing  reporter, 
there's  a  place  for  you  at  The  Daily 
Gazette,  a  60,000-circulation  daily  in 
New  York  state's  Capital  Region. 
We're  looking  for  a  feature  writer  to 
contribute  to  the  Lifestyles  and  Arts  sec- 
tians  of  our  daily  and  Sunday  editions. 
Extensive  daily  newspaper  experience 
required.  Send  resume  and  work  sam¬ 
ples  to  Thomas  Woodman,  managing 
editor.  The  Daily  Gazette,  2345 
Maxon  Road  Extension,  Schenectady, 
NY  12308. 

FIELD  REPORTER 

Full-time  bureau  position  with  Capital 
Press,  a  weekly  38,000-circulation 
agricultural  newspaper  covering  the 
Northwest  and  Northern  and  Central 
CA.  Fastest-growing  ag  newspaper  in 
the  West.  Person  must  live  in  Northern 
California,  preferred  Sacramento  area, 
work  out  of  their  home,  communicate 
with  home  office  in  Salem,  OR,  by 
modem.  Company  provides  computer, 
fax,  camera  equipment.  We  cover 
production  agriculture,  food  processing 
and  a  variety  of  ag-related  issues. 
Qualifications:  At  least  3  years  news 
reporting,  photo  ond  computer 
expertise,  journalism  education,  ag 
background  or  familiarity  with  ag. 
Must  be  willing  to  travel  throughout 
Northern  California  to  cover  an  interest¬ 
ing,  diverse  industry.  Send  letter  of 
application,  resume,  writing  samples  to 
Carolyn  Homan,  managing  editor, 
P.O.  Box  2048,  Salem,  OR  97308. 


FOOTBALL  BEAT  WRITER 
Aggressive  Southeast  PM  daily  has  an 
opening  for  a  football-basketball  beat 
reporter.  We  value  work  ethic  ond 
enthusiasm  and  are  consistent  APSE 
award  winners.  Con  you  help  us  excel? 
Send  resume,  clips  to  Chet  Fussman, 
Birmingham  Post-Herald,  P.O.  Box 
2553,  Birmingham,  AL  35202. 


GENERAL  ASSIGNMENT  REPORTER 
Join  our  aggressive  news  team  as  a 
General  Assignment  Reporter  position 
opens.  Monday- Saturday  PM  located 
in  North  Central  Illinois.  Editing  and 
layout  experience  helpful.  Previous 
newspaper  experience  and  knowledge 
of  local  government  helpful.  Excellent 
benefits.  Send  clips  and  resume  to 
Joyce  McCullough,  NewsTribune,  426 
Second  Street,  La  Salle,  IL  61 301 . 


GOVERNMENT  REPORTER 
The  Porterville  Recorder,  on  1 1 ,500 
circulation,  6-day  PM  paper  in  Cali¬ 
fornia's  San  Joaquin  Valley  has  an 
]  opening  for  a  government/general 
I  assignment  reporter.  We  want  stories 
I  on  issues  important  to  readers'  lives 
from  o  reporter  who  can  explain  com¬ 
plicated  issues  simply  and  concisely. 
Ability  to  speak  and  write  in  English 
and  Spanish  preferred.  Schedule 
includes  weekends,  some  evenings. 
Send  resume  and  clips  to  City  Editor  S. 
Mallory,  115  E.  Oak  Avenue, 
1  Porterville,  CA  93257. 


EDITORIAL 


“add  Cleveland 

two  more 

experienced  writers  to  the  staff  of  its 
newest  weekly,  Cleveland  Scene.  The 
paper  publishes  hard-hitting,  magazine- 
style  news  stories  as  well  as  provocative 
music  and  arts  coverage.  This  work  goes 
beyond  mere  fact-finding-we  want  writers 
who  can  craft  compelling  narratives, 
analyze  complex  subjects  and  put  the 
city’s  news  in  perspective. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 
should  send  cover  letter,  resume  and 
clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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_ EDITORIAL _ 

GRAPHIC  ARTIST:  We're  looking  for  o 
talented,  energetic  graphic  artist  to  join 
our  award-winning  art  department. 
We  serve  two  dailies  {1 50,000]  and  a 
Sunday  (200,000),  Strong  illustration 
skills  a  must,  along  with  experience 
with  Freehand,  QuarkXPress  and 
Photoshop.  Daily  newspaper  experi¬ 
ence  creating  and  designing  charts, 
infographics,  maps  and  news  pages  a 
plus.  Send  resume  and  best  work  sam¬ 
ples  to  Richard  A.  Sullivan,  The 
Syracuse  Newspapers,  P.O.  Box  491 5, 
Syracuse,  NY  1 3221 . 

rsullivan@syracuse.com 

HARRIS  PUBLISHING  SYSTEMS  COR¬ 
PORATION  is  seeking  high  energy, 
talented  professionals  to  develop  next 
level  user's  manuals  for  the  publishing 
industry.  The  successful  candidote  will 
interact  regularly  with  design  engineers 
and  product  managers  to  develop 
these  manuals.  This  position  requires  a 
background  in  copy  editing  and/or 
writing  and  a  Bachelor's  degree  in  an 
appropriate  discipline.  Experience 
utilizing  QuarkXPress,  Newsmaker 
editorial,  or  similar  prepress  software 
is  a  plus.  Individuals  with  interest 
encouraged  to  apply  to: 

Human  Resources 

Harris  Publishing  Systems  Corporation 
P.O.  Box  8700,  Building  1 
Mailstop  R1  /6610 
Melbourne,  FL  32902 

E-mail  a  scannable  resume  to 

ilightha@harris.com  or 
Fax  it  to  (407)  242-5151 


_ EDITORIAL _ 

HIGHER  EDUCATION  REPORTER 
The  Register-Guard  newspaper  in  i 
Eugene,  OR,  has  an  immediate  open-  I 
I  ing  for  a  higher  education  reporter.  j 

[  The  reporter  will  be  responsible  for  cov- 
j  ering  the  University  of  Oregon, 

;  Oregon  State  University,  Lane  Com-  | 
j  munity  College,  other  area  colleges 
!  and  local/ regional/state  higher  educa¬ 
tion  issues.  The  job  requires  balanced 
and  consistent  coverage  on  topics  as 
diverse  as  campus  life,  political  and 
financial  concerns,  academic  freedom 
and  university  research.  The  job  also  ; 
j  encompasses  regular  perspective 
pieces  that  offer  broader  context  to  an 
issue  of  the  day.  The  aim  is  to  give 
readers  an  informed  and  focused  idea 
of  what  it  means  to  have  a  major  Pac-  i 
10  university  in  our  midst.  Must  have  o  ! 
four-year  college  degree  with  at  least 
j  two  years  of  daily  newspaper  experi- 
j  ence.  Further  information  available  at 
:  www.registerguard.com 

'  Submit  a  cover  letter,  resume  and  six 
1  non-returnable  clips  by  Monday, 

:  August  2,  1999  to  HIGHER  EDUCA¬ 
TION  REPORTER,  The  Register-Guard, 
3500  Chad  Drive,  Eugene,  OR  97408. 

An  Equal  Opportunity  Employer  [ 

i  KEY  JOBS  -  Feisty  tabloid  voice  in  2-  j 
paper  capital  market  seeks:  i 

EDITORIAL  PAGE  EDITOR  | 

I  Insightful  writer  to  cut  through  the  i 
,  politics,  take  a  stand;  crisp,  clear,  blue-  | 
I  collar  style.  i 

NIGHT  CITY  EDITOR  i 

Main  gatekeeper  for  local  content  must  \ 
be  both  wordsmith,  skilled  assignment  j 
editor. 

Resume,  samples,  current  salary  to  I 
Norm  Bell,  Editor,  The  Trentonian,  600  | 
Perry  Street,  Trenton,  NJ  08602.  j 


EDITORIAL 


EDITORIAL 


Houston 


New  Times  is 
looking  for  a 
dynamic  arts 
and  features 

editor  to  manage  its  124-page  Houston 
Press,  a  news  and  entertainment  weekly 
(110,000  circulation).  The  managing  editor 
works  directly  with  writers  to  help  shape 
local  arts  coverage  and  to  edit  magazine- 
length  feature  stories.  The  managing  editor 
also  supervises  the  day-to-day  operations 
of  the  editorial  department.  Fine  writing 
and  editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to:  _ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  leam  more  about  New  Times,  visit  our  website  at  www.newt)mes.com. 


_ EDITORIAL _ 

LAS  VEGAS  STRIP  REPORTER 
The  Las  Vegas  Review- Journal  is  look¬ 
ing  for  an  energetic  and  self-motivated 
reporter  to  cover  the  Las  Vegas  Strip. 
Daily  stories  could  include  anything 
from  entertainment  announcements, 
restaurant  and  store  openings,  and 
special  events  to  hotel  renovations,  con¬ 
sumer  news,  and  personality  profiles. 
We  are  looking  for  someone  who  can 
dig  up  news  on  a  daily  basis,  covering 
the  Strip  as  though  it  were  a  city  of  its 
own.  This  position  will  augment  our 
regular  entertainment  and  gaming  cov¬ 
erage.  One  of  the  most  exciting  streets 
in  the  world,  the  Las  Vegas  Strip  pro¬ 
vides  a  myriad  of  opportunities  for 
interesting  stories.  We  ore  seeking  a 
reporter  with  at  least  three  years  of 
experience  and  unlimited  drive.  Send  a 
resume  and  work  samples  to  Frank 
Fertado,  features  editor.  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Los 
Vegas,  NV  891 25-0070. 

Or  Fax  to  (702)  383-4676 


LOOKING  TO  WORK  IN  THE 
WASHINGTON,  DC  AREA? 

Join  the  reporting  staff  of  The  Gazette, 
a  rapidly  growing,  award-winning 
chain  of  weekly  newspapers  in  the 
Maryland  suburbs.  The  Gazette,  a  sub¬ 
sidiary  of  The  Washington  Post  Co.,  is 
committed  to  outstanding  local  news  cov¬ 
erage,  publishing  30  community 
newspapers  in  three  counties,  plus  two 
monthly  magazines  on  business  and 
technology. 

We  are  looking  for  reporters  with  2-3 
years  experience  to  cover: 

•The  state  legislature  during  its  three- 
month  session,  and  transportation,  law 
and  politics  when  the  session  is  fin¬ 
ished 

•Social  issues  in  Montgomery  County 
and  statewide 
•Business  and  technology 

If  you  have  less  experience,  we  have 
openings  for  community  reporters  cov¬ 
ering  breaking  news,  crime,  schools 
and  features  for  our  local  newspapers 
in  Montgomery,  Prince  George's  and 
Frederick  counties. 

All  positions  require  some  evening  and 
weekend  work. 

We  offer  competitive  salaries,  good 
benefits  and  a  congenial  workplace. 
The  Gazette  is  committed  to  diversity, 
and  encourages  minority  applicants. 

E-mail  resumes  to 

mlecomte@gazette.net 
Or  mail  to  Michelle  LeComte,  deputy 
managing  editor/Regional  News,  The 
Gazette,  1 200  Quince  Orchard  Boule¬ 
vard,  Gaithersburg,  MD  20878. 


MACON  TELEGRAPH  ACCEPTS 
applications  for  news,  business 
reporters.  Prefer  2-5  years  doily  expe¬ 
rience.  We  are  a  newsy  Knight  Ridder 
daily,  75,000  daily/1 00,000  Sundav, 
in  Middle  GA,  near  Atlanta.  Also  seex- 
ing  assistant  metro  editor  to  lead 
young  staff.  Resume,  clips  to  James 
Palmer,  metro  editor,  P.O.  Box  4167, 
Macon,  GA  3 1 208. 


_ EDITORIAL _ 

MANAGEMENT  OPPORTUNITY 
IN  MINNEAPOLIS/ST.  PAUL 

The  Star  Tribune  is  seeking  a  very 
special  editor  to  manage  several  of  our 
news  teams.  This  person,  currently 
called  a  Teams  Editor  (name  may 
change),  will  work  with  team  leaders  to 
produce  aggressive  beat  coverage  for 
all  sections  that  is  timely,  thought- 
provoking,  entertaining,  informative 
and  well-written.  This  editor  will  be  a 
member  of  the  newsroom  leadership 
group,  reporting  directly  to  the  manag¬ 
ing  editor  and  providing  strategic  direc¬ 
tion  in  journalism  and  operational  mat¬ 
ters. 

The  ideal  candidate  might  be  a  manag¬ 
ing  editor  of  a  smaller  paper,  an  AME 
at  a  medium-sized  paper,  or  an  expe¬ 
rienced  supervisor  ready  for  o  promo¬ 
tion  at  a  large  paper.  Must  have 
demonstrated  excellence  in  developing 
news  coverage,  enthusiasm  for  devel¬ 
oping  new  products  and  initiatives, 
excellent  news  judgment  and  col¬ 
laborative  leadership  skills. 

The  Star  Tribune  is  owned  by 
McClatchy  Newspapers  of  Sacra¬ 
mento,  CA.  It  is  the  1 6th  largest  daily 
paper  in  the  country  with  a  circulation 
of  400,027  and  the  1 3th  largest  Sun¬ 
day  paper  at  674,066.  The  370- 
person  newsroom  staff  has  a  long¬ 
standing  history  of  editorial  excellence 
and  award-winning  journalism,  includ¬ 
ing  a  1990  Pulitzer  Prize  for 
investigative  reporting.  See  our  website 
startribune.com  Apply  by  August  4. 

Send  letter  and  resume  to: 

Brenda  Rotherham 
Recruiting  Coordinator 
Star  Tribune 
425  Portland  Avenue 
_ Minneapolis,  MN  55488 _ 

MANAGING  EDITOR  -  The  Honolulu 
Advertiser,  Hawaii's  largest  newspaper 
seeks  an  accomplished  leader  with  the 
highest  reporting  and  editing  stan¬ 
dards.  This  is  an  exceptional  opportu¬ 
nity  for  a  dedicated  journalist  to  moke 
an  impact  in  a  major  market. 

Excellent  benefits  package,  including 
competitive  salary,  401  (k),  paid  reloca¬ 
tion  to  the  world's  most  beautiful  island 
chain. 

We  are  a  Gannett  newspaper,  1 06,0(X)- 
circulation  AM/ 189,000  Sunday,  an 
equal  opportunity  employer  that  values 
workplace  diversity. 

Send  a  cover  letter  that  describes  your 
career  and  leadership  style,  plus  a 
resume  and  work  samples  to  Jim  Gatti, 
editor.  The  Honolulu  Advertiser,  605 
Kapiolani  Boulevard,  Honolulu,  HI 
96813.  E-mail  jgatti@aloha.net 

WE  ACCEPT 

MASTERCAROMSA/AMERICAN  EXPRESS 
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HELP  WANTED 


_ EDITORIAL _ 

MANAGING  EDITOR  -  The  Enterprise 
Mountaineer,  a  Western  North  Caro¬ 
lina  tri-weekly  newspaper  is  looking  for 
on  experienced  leader  for  its  award 
winning  10-person  news  staff.  Position 
requires  strong  writing,  editing  and  com¬ 
munity  oriented  leadership  skills.  Pho¬ 
tography,  layout/design  skills  a  plus. 
Excellent  work  environment  with  good 
salary  and  benefit  package.  Send 
resume  and  references  to  Editor  Posi¬ 
tion,  The  Enterprise  Mountaineer,  P.O. 
Box  1 29,  Waynesville,  NC  28786. 

MANAGING  EDITOR 
EXECUTIVE  COAAMUNICATIONS 

The  Coca-Cola  Company  is  currently 
seeking  a  Managing  Editor  of  Execu¬ 
tive  Communications  at  Global  Head¬ 
quarters  in  Atlanta,  GA. 

This  pasition,  under  the  direction  of  the 
senior  manager.  Executive  Communi¬ 
cations,  will  provide  communications 
support,  such  as  speech  writing  and 
written  communications,  to  members  of 
the  Company's  senior  management 
team,  including  the  CEO  and  Group 
Presidents,  as  well  os  contribute  to  the 
development  of  other  executive  com¬ 
munications  projects. 

Qualified  professionals  should  possess 
a  Bachelor's  degree  in  Journalism, 
English  or  related  areas,  and  a  mini¬ 
mum  of  five  years  professional  com¬ 
munications  experience  in  corporate 
communications,  journalism  or  politics. 
Speech  writing  experience  is  preferred. 

Coca-Cola  offers  the  opportunity  to 
work  in  an  exciting  team-based 
environment  with  excellent  compensa¬ 
tion  and  benefits.  Qualified  candidates 
may  send,  fax  or  E-mail  resumes  to  The 
Coca-Cola  Company,  Attn:  BOLONDA, 
USA  602A,  P.O.  Drawer  1 734,  Atlanta, 
GA  30301. 

Fax  (404)  51 5-8897  or 
E-mail  sbolonda@na.ko.com 
No  phone  calls  or  agencies,  please 

An  Equal  Opportunity  Employer  which 
values  the  diversity  of  employees, 
customers  and  consumers 


MANAGING  EDITOR 
Six  day  community  daily  newspaper  in 
one  of  Colorado's  most  livable,  afforda¬ 
ble  and  progressive  hometowns  is 
accepting  applications  for  its  top  news 
position.  Applicants  should  be 
wordsmiths  and  successful,  results- 
oriented  managers  who  are  able  to 
train,  lead  and  inspire  an  award¬ 
winning  news  staff.  Applicants  should 
be  particular  about  spelling,  style, 
deadlines,  scheduling  and  assigning 
news  stories.  It  is  a  visible  position  in 
the  community  and  working  with  the 
public  is  a  must.  Pagination,  layout 
and  QuarkXPress  skills  are  necessary. 
Our  first  and  foremost  commitment  is 
to  local  news  coverage.  Send  cover  let¬ 
ter,  resume,  a  copy  of  your  current 
newspaper  to  Box  08893,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Take  over  the  newsroom's  top  spot  at 
the  Idaho  State  Journal,  SE  Idaho's 
20,000  daily.  We're  growing  after  7- 
day,  AM  canversion  in  May.  Seeking 
experienced  journalist  to  bring  strong 
leadership  skills,  innovation  and 
marketing  savvy.  Enjoy  the  outdoors 
lifestyle,  2  1/2  hours  from  Jackson, 
WY,  Sun  Valley,  ID  and  Salt  Lake  City, 
UT,  and  a  community  based  on  family 
values.  Please  send  resume,  work  sam¬ 
ples  and  salary  requirements  to  Pub¬ 
lisher,  Idaho  State  Journal,  P.O.  Box 
431,  Pocatello,  ID  83204-1510  or 
send  E-mail  to  spressly@journalnet.com 
A  Pioneer  Newspaper 

MANAGING  EDITOR 
Looking  for  opportunity,  the  chance  to 
run  your  own  show  and  to  make  an 
impact  with  a  newspaper  committed  to 
quality?  The  Miami  News-Record,  a  six- 
day  daily  in  northeast  Oklahoma, 
needs  a  managing  editor.  The  suc¬ 
cessful  candidate  will  lead  an  award¬ 
winning  newsroom  and  be  a  key  man¬ 
ager  at  the  News-Record.  We  provide 
opportunities  for  advancement  here  or 
at  one  of  our  other  properties  to 
qualified  candidates.  Send  a  letter 
explaining  why  you  are  the  right 
person  for  the  job,  your  resume,  salary 
history  and  references  to: 

miamirec@mmind.net 
Floyd  Jernigan,  Publisher 
Miami  News-Record,  14  First  Avenue 
NW,  Miami,  OK  74355 

Fax  (91 8)  542-1903 

MANAGING  EDITOR 

A  Crain  Communications'  weekly  news 
publication  covering  the  solid  waste 
and  recycling  industries  is  seeking  a 
managing  editor.  The  successful  candi¬ 
date  will  possess  strong  managerial, 
editing,  design  and  people  skills.  The 
person  also  should  have  several  years 
of  daily  newspaper  experience,  a 
strong  news  sense  and  a  desire  to  be 
part  of  a  quality-minded  team  and  a 
fulfilling  work  environment.  Top  notch 
benefits,  including  generous  profit  shar¬ 
ing,  pension  and  year-end  banus. 
Send  or  fax  your  resume,  clips  and 
references  to  Allan  Gerlat,  editor. 
Waste  News,  1 725  Merriman  Road, 
Akron,  OH  44313.  Fax:  (330)  836- 
1692.  EOE/M/F/D/V 

Visit  us  at  www.wastenews.com 

MANAGING  EDITOR  TO  write,  edit, 
and  teach  in  talented  newsroom  at  com¬ 
munity  daily  in  Liberal,  Kansas.  Prefer 
experienced  community  editor,  but 
open  to  someone  in  #2  slot  in 
newsroom  looking  to  move  up.  Good 
pay,  benefits  and  career  growth.  Fax 
resume  to  Barney  White,  publisher,  at: 

(316)  624-0735  or 
E-mail  white@swdtimes.com 

METRO  REPORTER 

Aggressive  Southeast  PM  daily  needs  a 
metro  reporter  who  enjoys  political 
stories  and  can  explain  how  gov¬ 
ernment  actions  affect  average  people. 
Send  resume,  cover  letter,  clips  to 
Tabitha  Sparkes,  Birmingham  Post- 
Herald,  P.O.  Box  2553,  Birmingham, 
AL  35202. 


NEWS  &  RECORD  ^ 

COME  GROW  WITH  us 

The  News  &  Record,  a  1 00,000  daily  in  Greensboro,  North  Carolina, 
is  expanding  its  news  coverage  and  we're  adding  to  our  talented 
news  and  sales  staff.  We  invite  you  to  learn  more  about  one  of  the 
South's  best  newspapers  and  the  leading  multimedia 
communications  company  in  central  North  Carolina.  We've  built  a 
reputation  on  customer  service  and  staff  development.  Now  we're 
getting  bigger  and  better. 

We're  making  room  on  our  team  for: 

•NEWS  REPORTERS:  Cover  government,  public  safety, 
criminal  justice,  education,  sports.  Require  at  least  two  years'  daily 
newspaper  experience  and  solid  portfolio  of  deadline  news  clips 
reflecting  depth,  breadth  and  enterprise. 

•PRINT  AND  ONLINE  ADVERTISING  REPRESENTATIVES: 

Aggressively  prospect  and  sell  advertisers  into  print  and  online  pro¬ 
ducts.  Deliver  multimedia  presentations  driven  by  customer  needs. 
Requires  sales  experience,  excellent  communication/presentation 
skills,  solid  online/computer  skills  and  demonstrated  success 
meeting  revenue  goals. 

•COPY  EDITORS:  Word  editing,  headline  writing,  and  page 
layout.  Requires  at  least  two  years'  daily  newspaper  experience 
and  demonstrated  copy  editing  and  layout/design  skills. 

•ONLINE  CONTENT  PRODUCER:  Support  news  content  and 
develop  features  for  our  online  site  and  related  sites.  Requires 
HTML  fluent,  PC  and  Mac  literate.  World  Wide  Web  intimate. 

•ARTISTS:  Work  with  reporters  and  editors  to  provide  a  visual 
interpretation  of  news  stories.  Must  know  Mac-based  systems  and 
Adobe  Illustrator  and  Freehand. 

•ECONOMIC  DEVELOPMENT  WRITER:  Coverage  issues 
include  corporate  community  leadership,  growth  and  development, 
public-private  relationships.  Requires  a  self-starting,  resourceful 
journalist  with  a  minimum  of  5  years'  daily  newspaper  experience 
covering  business  or  city  government. 

•ASSISTANT  CITY  EDITORS:  Drive  intensively  local  news 
coverage,  help  set  news  direction,  coach  and  develop  news  staff. 
Requires  minimum  six  years'  daily  news  reporting  and  editing 
experience  and  demonstrated  leadership  skills. 

•PHOTOJOURNALISTS:  Provide  a  visual  report  of  daily 
events.  News/feature  packages.  Requires  minimum  3  years' 
experience  in  newspapers.  Knowledge  of  digital  photography 
preferred. 

•COPY  DESK  CHIEFS:  Supervise  copy  editors,  assist  News 
Editor,  help  set  editing  and  design  direction.  Requires  minimum  5 
years'  experience  in  newspapers. 

•GENERAL  ASSIGNMENT  FEATURE  WRITER:  Cover  a 
range  of  lifestyle,  arts,  entertainment  issues  and  in-depth 
enterprise.  Requires  minimum  of  5  years'  experience.  Prefer  hard 
news  background. 

We  seek  goal-oriented  people  who  are  nimble  in  a  fast-paced 
environment  and  who  can  contribute  to  a  team-based  company 
culture  with  1 09  years  of  tradition  behind  it.  The  News  &  Record,  a 
division  of  Landmark  Communications,  offers  a  competitive 
salary/benefits  package,  an  excellent  staff-development  program 
and  an  energizing  work  environment  that  fosters  professional 
growth  and  achievement. 

To  apply,  send  a  cover  letter,  resume,  salary  history  and  appropriate 
work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 

News  &  Record 

^  200  E.  Market  Street,  Greensboro,  NC  27420  a 
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HELP  WANTED 


_ EDITORIAL _ 

MID-SIZE  ZONE  5  PM  is  accepting 
applications  for  anticipated  reporter 
openings  this  fall.  The  ideal  candidate 
will  have  at  least  one  or  two  years 
experience.  We  also  will  consider 
recent  graduates  who  have  completed 
internships  at  daily  newspapers. 
Respionsioilities  include  breaking  news 
and  enterprise  stories,  with  an  empha¬ 
sis  on  coverage  of  education  or  busi- 
ness/personaf  finance  issues.  We  are 
an  independently  owned  newspaper 
offering  an  excellent  compensation 
packoge.  Reply  to  Box  08896,  Editor 
&  Publisher. 


MOVING  to  San  Francisco?  We  have 
two  full-time  openings  -  Copy  Editor 
ond  Writer/Reporter.  Each  requires 
newspaper  and  Mac  experience  plus 
Jewish  knowledge.  Editor  needs  solid 
rewrite  skills.  Layout  ability  helpful  for 
writer.  Send  clips,  resume  to  Jewish 
Bulletin,  225  Bush  Street,  Suite  #1480, 
San  Francisco,  CA  94104. 

E-mail:  woody@jbnc.com  or 
Fax  (41 5)  263-7223 


PAGE  DESIGNERS,  REPORTERS 
New  England  daily  welcomes  editors 
with  creative  design  and  editing  talent. 
We  also  seek  reporter  candidates  with 
some  daily  newspaper  experience.  We 
offer  good  stories,  big  Macs  and  full 
color.  Mail  resume  and  samples  to  Bob 
Veillette,  managing  editor,  Waterbury 
Republican-American,  389  Meadow 
Street,  Waterbury,  CT  06722. 


_ EDITORIAL _ 

NEWS  EDITOR 

If  you  have  the  judgment  for  what's 
news,  the  talent  to  design  attractive 
pages  and  the  ability  to  supervise  a 
fully  paginated,  10-member  news  and 
copy  desk.  The  Albany  Herald  has  a 
place  for  you.  Send  your  resume,  letter 
and  references  to  Jim  Hendricks, 
managing  editor.  The  Albany  Herald, 
P.O.  Box  48,  Albany,  GA  31702.  E- 
!  mail  jim@albanyherald.surfsouth.com 
Pre-employment  drug  screening 
'  required 


NEWS  REPORTER 

Small  Central  New  Yark  daily  newspa¬ 
per  is  seeking  a  county  legislature 
reporter.  We  need  someone  who  is 
curious,  aggressive,  accurate,  creative, 
and  has  strong  language  and  people 
skills.  Experience  is  preferred,  but 
we're  willing  to  work  with  someone 
who  is  committed  to  good  community 
journalism.  Send  resume,  best  clips, 
and  caver  letter  to  Kevin  Conlon, 
managing  editor,  Cortland  Standard, 
P.O.  Box  5548,  Cortland  NY  1 3045, 
fax  to  (607)  758-7001  or 
E-mail  cortsta@odyssey.net 

PAGE  DESIGNER:  Employee-owned 
27,000  daily  with  a  tradition  of 
excellence  needs  a  page  designer/ 
copy  editor  to  produce  mainly  sports 
pages.  Knowledge  of  QuarkXPress  a 
must.  Enjoy  Yellowstone,  Jackson  Hole, 
world-class  flyfishing  and  skiing  on 
days  off.  Send  letter,  resume  and  clips 
to  Jared  Johnson,  Post  Register,  333 
Northgate  Mile,  Idaho  Falls,  ID  83401 . 

Or  jjohnson@idahonews.com 


EDITORIAL 


EDITORIAL 


Phoenix 


New  Times  is 
looking  for  a 
dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation).  The  managing  editor  works 
directly  with  writers  to  help  shape  local 
arts  coverage  and  to  edit  magazine-length 
feature  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the 
editorial  department.  Fine  writing  and 
editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


_ EDITORIAL _ 

I  PEKIN  DAILY  TIMES,  an  award- 
I  winning  15,000  six-day  daily  near 
j  Peoria,  IL  needs  an  assistant  city  editar. 

!  We  seek  a  highly-motivated,  detail- 
oriented  person  with  excellent  gram- 
j  mar  and  punctuation  skills  to  handle 
'  wire  copy  and  proofreading.  The 
erson  also  would  be  responsible  for 
andling  electronic  downloads  and 
maintain  the  newspaper's  Web  site. 

I  Applicants  may  be  recent  graduates  or 
j  veteran  journalists.  Superior  English 
I  and  editing  skills  are  a  must.  A 
I  Master's  degree  in  journalism  or 
related  field  is  preferred  but  not 
i  required.  Send  resume,  writing  sam- 
!  pies  and  salary  requirements  to  Editor 
Joel  Steinfeldt,  Daily  Times,  P.O.  Box 
430,  Pekin,  IL  61 555. 


POLICE  REPORTER 

You're  wanted  -  if  you're  hard-nosed 
and  willing  to  dig  for  stories  that  go 
beyond  the  daily  grind  of  the  police 
beat.  The  award-winning  Daily  News 
of  Longview,  WA,  has  an  immediate 
opening  for  a  full-time  reporter  to 
cover  two  city  police  departments  and 
one  county  sheriff's  office.  Must  be  a 
1  self-starter  with  good  news  judgment, 
punchy  writing  style  and  intense 
1  curiosity.  Send  resume,  clips  and 
references  Andre  Stepankowsky,  city 
editor.  The  Daily  News,  P.O.  Box  1 89, 
Longview,  WA  98632. 


PUBLIC  JOURNALISM  EDITOR 
The  Herald,  a  55,000-circulation  daily 
in  Everett,  WA,  is  seeking  candidates 
to  lead  civic  journalism  projects  and 
other  community-building  activities. 
Great  opportunity  for  an  innovative 
risk-taker  who  wants  to  make  a  dif¬ 
ference.  Applicants  should  have  at 
least  five  years  newsroom  experience, 
strong  organizational  skills  and  enjoy 
working  and  speaking  in  public  set¬ 
tings.  To  apply,  send  resume  and  cover 
letter  to  Stan  Strick,  executive  editar. 
The  Herald,  Attn:  99/6/56-EP,  P.O. 
Box  930,  Everett,  WA  98206-0930. 

Or  E-mail  to  strick@heraldnet.com 
Calls  welcome,  (425)  339-3480 


REPORTER  FOR  BUSY  Lake  Placid 
news  bureau.  Previous  reporting  expe¬ 
rience  required.  Coverage  includes  3 
I  state  agencies,  3  communities,  school 
I  issues.  Monday  to  Friday  flexible 
[  schedule;  including  some  nights.  Top 
I  benefits.  Resume  and  clips  to  News 
1  Editor  Lois  Clermont,  Press-Republican, 
I  P.O.  Box  459,  Plattsburg,  NY  12901. 

!  REPORTER  WANTED:  3-year-old,  Ann 
Arbor,  Michigan-based  Catholic 
I  newspaper  seeking  experienced 
I  reporter.  High  level  of  organizational 
!  skills,  initiative  and  strong  sense  of 
I  mission  required.  Knowledge  of  Win- 
j  dows  95  helpful.  Salary  dependent  on 
:  experience.  Submit  your  resume  and 
!  letter  of  intent  to  Credo  Newspaper, 
Attn:  Clare,  P.O.  Box  504,  Ann  Arbor, 
Ml  48106  or  Fax  to  (734)  930-31 79. 


REPORTER 

For  twice  weekly  Scripps  Howard 
newspaper  in  resort  area  on  Florida 
gulf  coast.  Must  be  energetic,  show 
initiative  and  be  part  of  a  team. 
Excellent  benefits.  Send  resume  to  Jim 
Wagner,  The  Destin  Log,  P.O.  Box 
957,  Destin,  FL  32540.  Fax  (850)  654- 
8455.  E-mail  wagner@destin.net 


i _ EDITORIAL _ 

i  REPORTER/WRITER 

www.WineToday.com  a  growing  New 
York  Times  Co.  Internet  publication 
based  in  Northern  California  Wine 
j  Country,  is  seeking  a  writer  who  knows 
j  how  to  weave  a  good  story  and  turn 
j  out  crisp  copy  on  a  daily  deadline, 
j  Chief  responsibility  would  be  writing  a 
steady  flow  of  feature  stories,  but  we 
I  are  looking  for  a  team  player  who  can 
j  report  breaking  news  and  make  the 
accasianal  database  entry.  Prefer  can¬ 
didates  with  3-5  years  af  writing  expe¬ 
rience  with  print  or  Internet  pub- 
;  lications.  Knowledge  of  wine  and  the 
[  Internet  a  plus.  Send  resume  and  clips  by 
I  Aug.  1  to: 

i  Tim  Fish,  WineToday.com,  858  Fourth 
Street,  Suite  B,  Santa  Rosa,  CA  95404. 
E-mail  tfish@winetoday.com 


REPORTER 

Immediate  opening  at  13,000  circula- 
[  tion  daily  on  the  beautiful  southeastern 
seaboard.  Ideal  candidate  will  be  look- 
I  ing  to  cover  hard  news,  work  a  beat, 
j  and  handle  some  general  assignment 
!  work.  One  year  professional  experi- 
[  ence  preferred,  but  sharp  recent  jour- 
1  nalism  graduate  welcome.  Join  our 
I  team  and  be  only  3  hours  from  Wash- 
]  ington  D.C.  Send  your  resume  along 
with  clips  to  Ronnie  Bell,  Daily  Herald, 

;  P.O.  Box  520,  Roanoke  Rapids,  NC 
i  27870. 

!  - 

i  REPORTERS 

j  Business,  courts  reporters  for  23,000 
I  PM  in  foothills  of  the  Appalachians. 
Degree  required,  reporting  experience 
preferred.  Looking  for  articulate, 
j  inquisitive  writers  vmo  enjoy  busting  a 
:  good  story.  Send  clips,  resume  to  P. 

!  Gottbrath,  P.O.  Box  311,  Ashland,  KY 
i  41 1 05.  Questions?  (800)  955-5860. 


REPORTER 

j  The  Daytona  Beach  News-Journal,  an 
award  winning  100,000-plus  daily  in 
a  competitive  market,  seeks  a  top-notch 
general  assignment  reporter  to  take 
;  over  our  highly  demanding  “Heart 
j  Beat”.  The  challenge  each  day  is 
I  simply  to  develop  a  quick  hit,  front 
j  page  story  that  will  be  the  buzz  in  the 
community  tomorrow.  Inspiration  might 
be  drawn  from  the  morning's  lead 
story,  something  observed  on  the  way 
.  to  work  or  even  a  peculiar  classified 
ad.  The  right  candidate  will  be  both  an 
energetic  digger  and  a  polished  writer 
able  to  produce  well-crafted  stories  on 
a  tight  deadline.  We  offer  a  com¬ 
petitive  salary,  401  (k)  plan  and 
I  excellent  benefits.  Please  send  resume 
I  and  clips  to  Mike  Czeczot,  managing 
J  editor/Metro,  The  Daytona  Beach 
I  News-Journal,  P.O.  Box  2831, 
I  Daytona  Beach,  FL  321 20-2831 . 


!  THE  CHRONICLE-TELEGRAM 
I  A  32,000  circulation  daily  west  of 
!  Cleveland,  is  looking  for  a  copy  editor 
I  who  can  write  bright  headlines,  lay  out 
i  a  page,  and  polish  stories  with  care  on 
deadlines.  We  want  a  real  wordsmith 
j  who  takes  pride  in  clean,  clear  lan- 
i  guage.  Pagination  experience  a  plus. 
j  Send  a  resume  along  with  writing  and 
j  layout  samples  to  Managing  Editor, 
!  The  Chronicle-Telegram,  225  East 
:  Avenue,  Elyria,  OH  44035. 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

The  Day  Publishing  Company,  The 
New  England  Newspaper  of  the  Year, 
has  an  opening  for  a  Community 
Reporter.  The  Day,  a  45,000- 
circulation  daily,  based  in  New 
London,  CT,  covers  the  shoreline  and 
urban  and  rural  southeastern  Con¬ 
necticut. 

Applicants  must  have  at  least  one  year 
of  experience  with  a  daily  newspaper. 
Hard  news  and  feature  writing  is 
required. 

This  is  a  full-time  position  that  offers  a 
competitive  salary  and  an  excellent 
benefits  package.  Send  resume,  clips 
and  references  to: 

The  Day  Publishing  Company 
P.O.Box  1231 
New  London,  CT  06320 
ATTN:  Human  Resources 
Department  HC031 1 
FAX:  (860)443-6322 

We  are  an  Equal  Opportunity 
Employer  committed  to  diversity  in  the 
workplace.  M/F/D/V 


REPORTER 

The  Vindicatar,  a  90,000  PM  daily,  is 
looking  for  an  experienced,  self- 
motivated  reporter  to  tackle  a  highly 
energized  news  environment  of  north¬ 
east  Ohio.  If  you've  got  solid  reporting 
and  writing  skills,  an  interest  in  data- 
based  reporting  and  a  knack  for  meld¬ 
ing  words  with  graphics  and  pictures, 
send  cover  letter,  resume  and  clips  to 
Anthony  G.  Paglia,  senior  regional 
editor.  The  Vindicator,  P.O.  Box  780, 
Youngstown,  OH  44501  -0780. 

No  phone  calls,  please 


SPORTS  EDITOR 

The  Duluth  News  Tribune,  an  award¬ 
winning,  Knight  Ridder  newspaper  on 
the  shores  of  Lake  Superior  that  serves 
northwestern  Wisconsin  and  northern 
Minnesota  with  daily  readership  of 
over  1 29,000  people,  is  seeking  an 
experienced  journalist  to  lead  our  10- 
person  sports  staff.  We  think  of  sports 
as  news  and  regard  the  sports  depart¬ 
ment  as  a  full  partner  in  the  paper's 
local  news  efforts.  We  want  a  sports 
section  that  sparkles,  that  owns  the 
local  sports-coverage  franchise  and 
that  offers  our  reaoers  a  comprehen¬ 
sive  sports  report.  The  successnil  can¬ 
didate  is  likely  to  have  at  least  three 
years  experience  in  supervision  and  a 
oackground  that  includes  sports  report¬ 
ing,  copy  editing,  and  design.  It 
wouldn't  hurt  to  know  something  about 
bcx:key,  too. 

Applicants  should  send  a  resume  and 
appropriate  clips,  along  with  a  one- 
page  essay  that  outlines  their  thoughts 
on  sports  coverage  ta  David  Halwerk, 
editor,  Duluth  News-Tribune,  424  W. 
First  Street,  Duluth,  MN  55802. 

(218)723-5239 


_ EDrrORIAL _ 

RCX)M  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriea  fact-finding  of  doily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland,  St.  Louis, 
Denver  and  Dallas.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
and  acknowledges  the  needs  of 
employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits... and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  COPY  EDITOR 
The  Palm  Beach  Post  is  seeking  a  skep¬ 
tical  editar  who  reads  copy  with  a 
passion,  con  detect  holes  in  stories, 
isn't  afraid  to  ask  questians  and  writes 
snappy  headlines  (minus  the  cliches). 
Contact  Tim  Burke,  executive  sports 
editor.  The  Palm  Beach  Post,  P.O.  Box 
24700,  West  Palm  Beach,  FL  3341 6. 

E-mail:  tburke@pbpost.com 

SPORTS  WRITER/EDITOR:  Are  you 
equally  content  covering  high  schools 
and  major  league  baseball?  Can  yau 
sell  editors  on  stories  and  make  the 
public  read  them  start  to  finish?  Do 
your  headlines  and  page  design  entice 
readers?  The  Press  Journal,  a  vibrant, 
ambitious  Scripps  Howard  newspaper 
needs  a  well-rounded  journalist.  Send 
resume,  clips  and  letter  ASAP  to  Jim 
Saturday,  sports  editor.  The  Press 
Journal,  1801  U.S.  1,  Vero  Beach,  FL 
32961  or  E-mail  them  to: 

saturday@veropress.com 


SPORTS  REPORTER 

The  Palm  Beach  Post  is  seeking  an 
aggressive  reporter  to  cover  the  Miami 
Heat  (home,  away,  All-Star  Game, 
playoffs)  and  the  NBA  in  an  ultra- 
competitive,  major  metropolitan 
market.  College  and/or  pro  beat  expe¬ 
rience  is  preferred.  Contact  Tim  Burke, 
executive  sports  editor,  P.O.  Box 
24700,  West  Palm  Beach,  FL  33416. 

E-mail:  tburke@pbpost.com 


_ EDITORIAL _ 

SPORTS  COPY  EDITOR/DESIGNER 
The  Tulsa  World  is  seeking  copy  editor 
for  Sports  rim.  Job  is  combination  of 
editing,  design  and  pagination.  Prefer 
two  years  of  editing  experience.  QuarkX¬ 
Press  or  Sll  pagination  experience  is 
helpful.  Send  resume  and  page  sam¬ 
ples  to  Phil  Parrish,  executive  sports 
editor,  Tulsa  World,  P.O.  Box  1770, 
Tulsa,  OK  741 02.  E-mail: 

phil.parrish@tulsaworld.com 
The  Tulsa  World  is  an  Equal 
Opportunity  Employer  M/F 

SPORTS  COPY  EDITOR.  Award¬ 
winning  Midwest  daily  is  looking  for 
an  experienced  sports  copy  editor. 
Applicants  should  have  editing  and 
page-design  experience,  preferably  in 
QuarkXPress.  Submit  resume  and  clips 
to  Chuck  Woodling,  sports  editor, 
Lawrence  Journal-World,  609  New 
Hampshire,  Lawrence,  KS  66044  or: 
cwoodi  ing@l  j  world .  com 


SPORTS  COPY  EDITOR 

The  Lincoln  Journal  Star,  an  80,000- 
circulatian  AM  located  right  down  the 
street  from  Nebraska's  Memorial 
Stadium,  needs  a  sports  copy  editor. 
All  we  want  is  someone  who  loves 
sports  (especially  college  football), 
someone  who  can  make  good  stories 
reat,  someone  who  can  write  catchy 
eadlines,  someone  who  knows  the 
importance  of  keeping  errors  out  of  the 
paper,  someone  who  knows  how  to 
design  dynamic  sports  fronts  and 
sameone  who  can  write  interesting 
stories  when  called  upon.  Familiarity 
with  NewsMaker  and  QuarkXPress  a 
plus.  Please  send  a  cover  letter,  resume 
and  samples  of  pages  you've  designed 
to: 

Human  Resources 
Lincoln  Journal  Star 
P.O.  Box  8 1609 
Lincoln,  NE  6850 1  - 1 609 

Application  deadline:  August  1 3,  '99 
Pay  range:  $26,728  ta  $46,488 


SPORTS  COPY  EDITOR  -  The  Stuart 
News  is  looking  for  a  copy  editor  for 
its  sports  department.  Candidate 
should  be  familiar  with  AP  style,  be 
ready  to  challenge  wire  and  local  copy 
and  have  some  pagination  experience. 
The  Stuart  News  is  a  50,000- 
circulation  Scripps  Howard  paper 
located  on  the  Treasure  Coast  of  Flor¬ 
ida.  Send  resume  and  5  of  your  best 
pages  to  Kevin  Conway,  sports  editor. 
The  Stuart  News,  P.O.  Box  9009, 
Stuart,  FL  34995.  EOEDFWP 


SPORTS  EDITOR 

Zone  2  AM  seeks  o  proven  leader  who 
can  motivate  the  sports  staff  to  produce 
the  kinds  of  stories  that  cannect  with  all 
readers  -  not  just  rabid  fans.  Show  us 
how  you've  brought  issues  and 
personalities  to  your  sports  pages,  not 
just  scores  and  stats.  We're  home  to 
several  minor  league  professianal 
franchises  and  some  of  the  country's 
most  spirited  high  school  football  com¬ 
petition.  Send  resume,  cover  letter 
detailing  your  philosophy  on  what 
separates  a  good  sports  staff  from  a 
great  one  and  your  five  best  work  sam¬ 
ples  to  Box  08900,  Editor  &  Publisher. 


_ EDITORIAL _ 

SPORTS  WRITER/EDITOR:  Are  you 
equally  content  covering  high  schools 
and  major  league  baseball?  Can  you 
sell  editors  on  stories  and  make  the 
public  read  them  start  to  finish?  Do 
your  headlines  and  page  design  entice 
readers?  The  Press  Journal,  a  vibrant, 
ambitious  Scripps  Howard  newspaper 
needs  a  well-rounded  journalist. 
Sendresume,  clips  and  letter  ASAP  to  Jim 
Saturday,  sports  editor.  The  Press 
Journal,!  801  U.S.  1,  Vero  Beach,  FL 
32961  or  E-mail  them 
tosaturday@veropress.com 


i  SPORTSWRITER/COPY  EDITOR  -  The 
j  Daily  Press,  a  30,000-circulation  doily 
morning  newspaper  located  in 
I  Southern  California  is  looking  for 
j  someone  to  fill  a  writing  and  desk  posi¬ 
tion.  Candidate  must  be  willing  to  write 
and  design  pages,  have  strong  editing 
and  writing  skills  and  knowl^ge  of 
QuarkXPress.  Experience  helpful,  but 
will  consider  entry-level.  Send  cover  let¬ 
ter,  resume  and  clips  to  Tom  Fay, 
sports  editor.  Daily  Press,  13891  Park 
j  Avenue,  Victorville,  CA  92393.  E-mail: 

I  tfay@link.freedom.com 

! - 

j  SUNDAY  EDITOR  -  Pennsylvania's  best 
1 6,500  daily  seeks  pro  to  shepherd  its 
!  flagship  product.  Use  the  latest  G3 
Macs  in  a  great  community.  Send 
resume,  clips  to  Carol  Talley,  editor. 
The  Sentinel,  P.O.  Box  1 30,  Carlisle, 
PA  17013.  Learn  more  about  us  ond 
our  community  at 

www.cumberlink.com 


SUNDAY  EDITOR:  The  Saginaw  News, 
52,000  daily,  62,000  Sunday,  seeks  a 
solid  news  professional  with  exemplary 
news  judgment  for  the  key  position  of 
Sundoy  editor.  The  successful  candi¬ 
date  will  work  with  the  editor  and 
news,  sports,  photo,  features  and 
metropolitan  editors  to  ensure  consis¬ 
tent  improvement  in  the  paper's  largest 
i  circulation  edition.  Responsibilities 
include  coordinating  production  of 
Sunday  section  pages  as  well  as  daily 
copy  desk  layout,  headline  writing, 
paginating  and  editing.  This  position 
mayespecially  interest  a  news  editor  or 
assistant  city  editor  at  a  smaller 
paper.QuarkXPress  experience  helpful. 
Great  pay  and  benefits.  Resume  to  Brian 
Hlovaty,  news  editor.  The  Saginaw  News, 
203  S.  Washington,  Saginaw,  Ml  48607- 
1283. _ 

THE  BAKERSFIELD  CALIFORNIAN,  an 
award-winning  94,000/76,000  fam¬ 
ily-owned  daily  in  central  California,  is 
looking  for  on  experienced,  energized, 
organized  and  wildly  creative  Features 
Editor.  Our  team-oriented  paper, 
judged  the  state's  best  for  its  size  last 
year  by  CNPA,  focuses  on  local  news 
for  a  metro  population  of  350,000. 
The  features  department  produces  a 
daily  lifestyle/entertainment  section 
and  weekly  TV  book  and  is  gearing  up 
for  a  new  monthly  parenting/family 
magazine.  Visit  our  website 
www.bakersfield.com  -  to  learn  more 
about  us  and  our  area.  If  interested, 
send  cover  letter,  resume  and  work 
samples  to: 

The  Bakersfield  Californian 
Attn:  Human  Resources 
P.O.  Bin  440 
Bakersfield,  CA  93302 
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HELP  WANTED 


_ EDITORIAL _ 

THE  CHICAGO  SUN-TIMES,  a  great 
newspaper  in  a  great  city,  is  accepting 
resumes  for  the  following  positions: 
Deputy  Metro  Editor,  Deputy  Features 
Editor,  Deputy  Business  Editor  and 
Assistant  Photo  Editor.  We're  looking 
for  high-energy,  quick-thinking  people 
who've  hod  success  nurturing  talented 
reporters  and  photographers.  For  Assis¬ 
tant  Photo  Editor,  we  specifically 
require  expertise  in  digital  photog¬ 
raphy.  Send  resumes  to  Joycelyn  Win- 
necke,  managing  editor,  Chicago  Sun- 
Times,  401  N.  Wabash  Avenue,  Chi¬ 
cago,  IL6061 1 . 

winnecke@suntimes.com 
(312)  321-2582 

THE  GAINESVILLE  (FL)  SUN,  a 
56,000-circulation  New  York  Times 
Regional  Newspaper  daily  recently 
named  one  of  the  World's  Best 
Designed  Newspapers  by  the  Society 
for  News  Design,  has  an  opening  for 
page  designer/copy  editor.  Candi¬ 
dates  must  be  energetic  and  creative  and 
be  equally  versed  in  the  elements  of 
design  and  AP  style.  Two  years  of  edit¬ 
ing  and  design  experience  preferred. 
Working  knowledge  of  Photoshop, 
Illustrator,  QuarkXPress  or  other  design 
programs  a  plus.  Macintosh  proficient. 
Send  cover  letter  and  resume  to  Sean 
McCrory,  news  editor.  The  Gainesville 
Sun,  P.O.  Box  147147,  Gainesville,  FL 
3261 4-71 47.  Fax  (352)  338-3128  or: 

E-mail  mccrors@gvillesun.com 


THE  LEWISTON  TRIBUNE,  a  25,000 
AM  seeks  a  copy  editor  to  join  our 
news  desk.  Excellent  word  skills  and 
experience  writing  headlines, 
designing  pages  required.  We're 
locally  owned  and  are  regularly 
judged  as  the  best  of  our  size  in  the 
region.  ESOP,  good  benefits,  mild 
climate,  low  crime,  good  schools  and 
reasonable  cost  of  living.  Resumes, 
work  samples,  reference  to  Poul 
Emerson,  Lewiston  Tribune,  P.O.  Box 
957,  Lewiston,  ID  83501 . 


THE  LONGVIEW  NEWS-JOURNAL  - 
in  the  heart  of  the  East  Texas 
Pineywoods  -  is  looking  for  top-notch 
editors  and  reporters  to  help  continue 
our  quest  for  improvement.  We  are  a 
great  newspaper,  but  we  aim  to 
become  better.  The  openings  include 
NIGHT  EDITOR,  CITY  EDITOR  or 
NEWS  EDITOR,  and  two  STAFF 
WRITERS.  For  job  descriptions,  go  to: 
www.coxnews.com/ careers/ 

We  are  a  Cax  Newspaper  offering  com¬ 
petitive  salaries,  excellent  benefits, 
great  opportunities  for  advancement 
and  an  environment  where  enterprise, 
hard  work  and  high  aspirations  are 
both  recognized  and  rewarded.  Send 
resume,  clips  and  a  letter  which  out¬ 
lines  why  you  believe  you  can  help 
make  this  a  better  newspaper.  Send 
ASAP  to  Pete  Litterski,  editor,  Longview 
News-Journal,  P.O.  Box  1792, 
Longview,  TX  75606.  E-mail: 

plitterski@coxnews.com 


_ EDITORIAL _ 

THE  MUSKOGEE  PHOENIX,  a  19,000  ' 
circulation,  AM  daily,  is  fully  i 
paginated  and  offers  an  excellent  learn¬ 
ing  environment.  Our  newspaper,  a 
I  regular  top  finisher  in  state  and 
!  national  contests,  offers  competitive 
;  pay  and  benefits.  Current  openings 
j  include  a  city  editor  for  a  staff  of  7 
I  reporters.  Five  years  experience 
I  required.  Good  people  skills.  A  copy  ! 
i  editor,  experienced  or  entry  level  i 
wanted  for  our  four  person  desk.  A  | 
features  editor  responsible  for  content 
i  design  and  production  of  our  daily  and  j 
I  Sunday  life  sectians  and  the  weekly 
entertainment  section. 

:  College  degree  is  preferred  but  verifia- 
;  ble.  Work  experience  is  considered. 
Computer  skills  a  must  with  excellent 
grammar  and  spelling.  Experience  with  ' 
Mac  helpful,  but  not  required.  Please  | 
I  send  cover  letter,  resume  and  nan 
j  returnable  work  samples  to  Kristi  Fry, 
executive  editor,  Muskogee  Daily 
Phoenix,  P.O.  Box  1 968,  Muskogee, 
OK  74402-1968.  The  Phoenix,  a 
I  member  of  the  Gannett  group  is  an 
I  Equal  Opportunity  Employer  that 
values  diversity. 


THE  TUSCALOOSA  NEWS,  a  40,000  ; 
New  York  Times  daily  in  the  hame  of 
I  the  University  of  Alabama  is  looking  ' 
I  for  talented  journalists: 

PAGE  DESIGNER:  Versatility  is  a  must,  i 
as  well  as  proficiency  with  QuarkX¬ 
Press  and  MicrasoftWord.  We  produce 
news,  lifestyle  and  business  pages,  just 
introduced  new  computer  pagination 
system  and  redesign  is  upcoming. 

ENTERPRISE  REPORTER:  We're  looking 
for  a  hard-hitting,  productive  reporter 
with  ability  to  cover  health  care  and 
I  government.  We  want  stories  that  dig  . 
^  into  issues,  yet  tell  them  in  human  < 
j  terms.  Computer-assisted  reporting 
knowledge  is  a  plus. 

GRAPHIC  ARTIST:  Applicants  should 
be  proficient  with  Adobe  Illustrator, 
Adobe  Photoshop  and  QuarkXPress, 
and  should  be  visual  jaurnalist  first  and 
artists  second.  Want  this  person  ; 
involved  in  overall  presentation  of  i 
pages. 

Send  resume  and  work  samples  to 
Bruce  Giles,  executive  editor.  The 
Tuscaloosa  News,  P.O.  Box  20587, 
Tuscaloosa,  AL  35402-0587.  ; 


TRAVEL  EDITORS.  The  Los  Angeles 
Times  has  editing  opportunities  in  our 
Travel  Section,  including  Deputy  Travel 
Editor  and  Assistant  Travel  Editor.  Pro¬ 
ven  line  editing  and  rewriting  skills  - 
preferably  in  reatures  -  are  required, 
as  is  the  ability  to  conceptualize  stories 
and  generate  creative  ideas.  Interest  in 
travel  is  essential.  Applicants  who  have 
run  a  newspaper  feature  section,  or 
who  have  top-level  magazine  experi¬ 
ence,  are  preferred.  Send  cover  letter, 
resume  and  work  samples  to  Randy 
Hagihara,  recruiter/editorial  hiring 
and  development,  Los  Angeles  Times, 
Times  Mirror  Square,  Los  Angeles,  CA 
90053. 


_ EDITORIAL _ 

WANTED:  Aggressive  reporters  and 
copy  editors.  The  Tribune-Star,  an 
award-winning,  34,000-circulatian 
daily  in  Terre  Haute,  IN,  has 
immediate  openings  for  talented, 
motivated  journalists.  Send  clips  and 
resume  to  Trevis  Mayfield,  editor.  The 
Tribune-Star,  P.O.  Box  149,  Terre 
Haute,  IN  47808.  EOE 


WE  ARE  LOOKING  for  energetic, 
aggressive  journalists  to  work  in  a  com¬ 
petitive,  Sunny  newspaper  environ¬ 
ment.  The  Bradenton  Herald,  a  Knight 
Ridder  newspaper,  on  the  Gulf  Coast 
of  Florida  has  the  following  openings: 

EDUCATION  REPORTER:  Looking  for 
an  aggressive  reporter  to  make  a  mark 
on  education  coverage.  This  is  a  high 
profile  beat.  Minimum  of  three  years  of 
daily  newspaper  experience. 

ASSISTANT  METRO  EDITOR/NIGHTS: 
Looking  for  a  strong  line  editor  to  han¬ 
dle  late  breaking  capy  plus  someone 
with  strong  planning  skills  and  broad 
journalism  experience  to  oversee 
weekend  coverage.  Four  years  af 
daily  newspaper  experience. 

SPORTS  DESIGNER:  Looking  for  a 
strong  visual  journalist  to  work  with  our 
sports  department  in  creating  high 
impact  sports  covers  and  special  sec¬ 
tions.  Three  years  of  experience. 

SPORTS  COPY  EDITOR:  Looking  for  a 
strong  word  editor  with  strong  layout 
skills  to  work  on  an  aggressive  sports 
team.  Minimum  two  years  of  experi¬ 
ence. 

Send  resumes,  work  samples, 
references  to  Joanne  Mamenta,  manag¬ 
ing  editor,  Bradenton  Herald,  102 
Manatee  Avenue  West,  Bradenton,  FL 
34205.  Or  E-mail  inquiries  to: 

j  mamenta@bradenton  .com 


WEB  ONUNE  CONTENT  EDITOR 
For  40,000  daily  newspaper  in  South 
Texas;  Build,  design  and  edit  daily  edi¬ 
tion  of  newspaper;  journalism  degree 
with  background  in  web  page  design, 
news  editing  and  HTML  coding  skills. 
Skills  in  Freehand,  and  Phatoshop  a 
plus.  Excellent  benefit  package  includ¬ 
ing  401  (k)  and  medical,  dental,  and 
life  insurance.  Fax  resume  to  Penny 
Swan,  Victoria  Advocate,  (361)  574- 
1 202  or  E-mail  to  pswan@vicad.com 


WRITER  WANTED 

Think  business  journalism  is  dull?  We 
can  change  your  mind.  The  Des 
Moines  Business  Record  is  looking  for 
a  writer  at  the  top  of  his/her  game. 
We're  a  weekly  magazine-style  busi¬ 
ness  paper  that  long  ago  tossed  our 
beat  systems,  the  AP  stylebook  and  the 
inverted  pyramid.  Experienced  writers 
will  find  room  to  practice  their  craft. 
Send  clips  and  a  resume  to  Bill  Day, 
Business  Record,  100  4th  Street,  Des 
Moines,  lA  50309.  Or  fax  to: 

(515)  288-0309 


_ ENTRY  LEVEL _ 

ENTRY  LEVEL  REPORTER  WANTED 
Nationally  acclaimed  weekly  Jewish 
newspaper  seeks  entry-level  reporter  to 
join  its  award-winning  staff.  Candidate 
should  be  energetic  and  well-versed  in 
Jewish  custom  and  life  to  work  in 
active,  diverse  1  00,000-k  Jewish  com¬ 
munity.  No  phone  calls,  please.  Send 
cover  letter,  resume  and  clips  to: 

THE  BALTIMORE  JEWISH  TIMES 
21 04  N.  Charles  Street 
Baltimare,  MD  21218 
Alt:  Phil  Jacobs,  editor 
EOE 


I  GENERAL  ASSIGNMENT  REPORTER 
I  for  regional  weekly.  Great  opportunity 
'  for  recent  graduate  to  gain  career 
experience.  Send  resume/clips  to  J. 
Monachino,  The  Advocate,  87 
I  Marshall  Street,  North  Adams,  MA 
i  01 247.  Fox  (41 3)  664-7900. 


I  REPORTER 

j  Immediate  opening  at  1 3,000  circula- 
I  tion  daily  on  the  beautiful  southeastern 
seaboard.  Ideal  candidate  will  be  look- 
I  ing  to  cover  hard  news,  work  a  beat, 

:  and  handle  some  general  assignment 
j  work.  One  year  professional  experi- 
:  ence  preferred,  but  sharp  recent  jour- 
’  nalism  graduate  welcome.  Join  our 
:  team  and  be  only  3  hours  from  Wash- 
;  ington  D.C.  Send  your  resume  along 
I  with  clips  to  Ronnie  Bell,  Daily  Herald, 
I  P.O.  Box  520,  Roanoke  Rapids,  NC 
i  27870. 

i  FINANCE 


CHIEF  FINANCIAL  OFFICER 

I  Rapidly  growing  small  newspaper 
I  group  headquartered  in  beautiful 
I  northwest  Arkansas  seeks  Chief  Finan- 
'  cial  Officer.  Must  have  education  and 
experience  necessary  to  manage  Busi- 
I  ness  and  Finance  functions  for  13  pro- 
'  perties  including  dailies,  weeklies,  and 
commercial  printi.-ig  by  a  talented  staff 
of  professionals.  We  are  willing  to  pay 
I  top  dollar  for  the  right  person,  plus 
I  good  benefits  and  possible  future  stock 
!  options.  Please  send  cover  letter  and 
resume  to  Steve  Trolinger,  resident.  Com¬ 
munity  Publishers,  Inc.,  P.O.  Box  1049, 
Bentonville,  AR  7271 2.  Or  fax  to 
(501)464-1540 

INFORMATION  SYSTEMS 

I  BASEVIEW  INTERNATIONAL,  a  lead- 
:  ing  provider  of  newspaper  publishing 
systems,  is  seeking  individuals  with 
newspaper  productian  ar  systems 
experience  to  join  our  team  in  the  role 
of  installer/trainer.  The  position  would 
be  based  in  Arnhem,  The  Netherlands, 
and  involve  travel  both  inside  and  out¬ 
side  of  Europe.  For  more  information 
about  Baseview  and  its  products,  take 
a  look  at  www.baseview-intl.com 
Interested  parties  should  contact  our 
offices  via  E-mail: 

piet@baseview-intl.com 


Your  wealth  is  where  your  friends  are 

Plautus 
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HELP  WANTED 


INFORMATION  SYSTEMS 

PUBUSHING  SYSTEMS  ANALYST 

The  Sarasota  Herald-Tribune,  a  New 
York  Times  company,  has  an 
immediate  opening  for  a  publishing 
systems  analyst. 

The  successful  candidate  must  be  able 
to  work  as  part  of  a  support  team  to 
optimize  and  maintain  publishing 
systems.  A  minimum  of  5  years  experi¬ 
ence  in  UNIX  and  Windows  NT  is 
required.  Knowledge  of  Oracle  data¬ 
base  administration  and  experience 
with  Unisys  publishing  systems  is  pre¬ 
ferred.  Individual  will  be  instrumental 
in  leading  efforts  to  install  new  pub¬ 
lishing  systems. 


We  offer  an  excellent  salary  and  bene¬ 
fits  cxickage,  including  meciical,  dental, 
and  life  insurance  coverage  os  well  as 
pension  and  retirement  plans. 

Forward  resumes  including  salary  his¬ 
tory  to: 

Sarasota  Herald-Tribune 
Attn:  Information  Systems  Manager 
P.O.Box  1719 
Sarasota,  FL  34230 

SYSTEMS  EDITOR 

Fast  paced  Systems  department  has 
immediate  opening  for  a  Systems 
Editor  to  provide  technical  support  to 
the  editorial  and  prcxfuction  depart¬ 
ments.  Responsibilities  will  include,  pro¬ 
viding  formal  and  informal  training  on 
editorial  and  production  systems, 
monitoring  operation  of  both  systems 
and  answering  user  questions  and 
resolving  user  problems.  Must  have  at 
least  1  year  experience  with  QuarkX¬ 
Press  and  MS  Word.  Also  required  1 
year  experience  with  newspaper  edit¬ 
ing,  desktop  publishing  and  systems  or 
network  administration.  Must  have 
excellent  interpersonal  skills  and  strong 
anal)4ical  problem  solving  abilities  and 
be  able  to  juggle  multiple  priorities 
while  handling  many  interruptions. 
Degree  in  Journalism  or  Computer 
Technology  preferred.  Salary  mid  30K- 
low  40K.  Send  resume  and  cover  letter 
to  Box  08898,  Editor  &  Publisher. 


MAILROOM 

MAILROOM/PACKAGING 


A  GREAT  FUTURE  AHEAD  IN  PHOE¬ 
NIX,  ARIZONA...  The  Arizona  Repub¬ 
lic,  Arizona's  leading  information 
company  is  currently  seeking  experi¬ 
enced  Mailroom/Packaging  Manager 
ta  work  at  its  Deer  Valley  ar  Mesa 
production  center. 

As  the  individual  selected  for  this  posi¬ 
tion,  you  will  be  responsible  for  lead¬ 
ing,  directing,  and  supervising  all  day 
and  night  mailroom  operations.  You 
will  develop,  recommend  and  imple¬ 
ment  ideas  and  projects  that  will 
improve  productivity,  efficiency,  quality 
and  operational  savings. 

Solid  leadership,  interpersonal,  com¬ 
munication,  organization,  problem¬ 
solving,  and  decision  making  skills  are 
required,  as  is  the  ability  to  effectively 
work  in  a  high-pressure,  deadline 
oriented  environment. 

Qualifications  include  an  Associate  of 
Arts  or  Vocational  degree.  A 
Bachelor's  degree  in  Operations  Man¬ 
agement,  Business  Administration  or 
similar  field  is  preferred,  but  not 
required.  Requires  6-10  years  in  man¬ 
agerial  or  supervisory  capacity. 

The  Arizona  Republic  offers  a  com¬ 
petitive  salary,  with  excellent  benefits 
and  401  |k)  plan. 

j  Qualified  candidates  should  send  their 
resume  and  salary  history  to: 

J.Lund-PD16 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85004 
Fax:  (602)  256-7334 

The  Arizona  Republic  is  an  Equal 
I  Opportunity  Employer  and  supports  a 


drug-free  workplace. 


Use  the  best  read  Classified 
Ad  Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who’s  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  11  West  19th  Street,  New  York,  10011 


_ MARKETING _ 

CREATIVE  MARKETING  WRITER 

ARIZONA'S  LEADING  NEWSPAPER 
has  a  place  far  you  and  OUR  AWARD 
WINNING  MARKETING  TEAM  IS 
WAITING.  Applicant  must  be  able  to 
generate  copy  for  ads,  brochures, 
presentations  and  sales  material  target¬ 
ing  both  consumers  and  advertisers, 
also  partner  with  designers  and 
research  analysts  to  produce 
innovative  print  pieces  supporting  sales 
goals.  Requirements:  Excellent  gram¬ 
mar,  spelling,  proofreading  skills,  posi¬ 
tive  and  professional  attitude,  also  B.S. 
in  communication,  marketing  or  related 
field.  Minimum  2  years  experience  in 
print  and/or  broadcasting  copy  writ¬ 
ing.  Candidates  will  take  writing  and 
proofreading  tests  at  time  of  interview. 
We  offer  a  competitive  salary  and 
great  benefits.  No  relocation  cost  reim¬ 
bursement. 

Mail  resumes  and  3  non-returnable 
samples  to  The  Arizona  Republic, 
Marketing  Writer,  M.  Fox,  AD-43, 
200  E.  Van  Buren,  Phoenix,  AZ 
85004.  Fax  to  (602)  444-8813  or  E- 
mail  to  jobs@pni.com  All  resumes  and 
samples  MUST  be  included  in  the  body 
of  the  E-mail-no  attachments.  NO 
CALLS. 

MARKET  RESEARCH 

RESEARCH  MANAGER 

The  San  Antonio  Express-News 
(370,000  Sunday)  is  seeking  an  expe¬ 
rienced  Research  Manager.  Position  is 
responsible  for  primary  and  secondary 
studies,  sales  materials  and  major  sales 
presentations,  and  manages  three 
Research  Analysts. 

Qualified  candidates  must  have  a  B.A. 
degree  in  a  relevant  field,  plus  a  mini¬ 
mum  of  5  years'  research  experience. 
Media  marketing  and  management 
experience  preferred.  Literate  in  Win¬ 
dows  NT,  market  segmentation 
systems,  mapping  and  presentations. 

We  offer  a  competitive  salary  and 
comprehensive  benefits  package. 
Qualified  applicants  are  encouraged 
to  send  a  resume  with  cover  letter  to 
San  Antonio  Express-News,  Attn: 
Research  Manager,  Human  Resources 
Department,  P.O.  Box  2171,  San 
Antonio,  TX  78297-2171.  You  may 
also  fax  your  resume  to  (210)  250- 
3977  or  E-mail  to: 

bellison@expressnews.net 

Equal  Opportunity,  Drug-Free 
Employer 


E&P’S  Classified 

- ►  - 
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I  MARKET  RESEARCH 

SAUS  PRESENTATION  ANALYST 

The  Arizona  Republic,  Phoenix,  Ari¬ 
zona's  leading  information  company. 
We  are  currently  looking  for  a  full-time 
Sales  Presentation  Analyst  in  the 
Research  department.  Individual  will 
work  with  the  sales  team  to  create 
effective  marketing  and  advertising 
presentations.  Strong  presentation  and 
copy  writing  skills.  Macintosh  and  PC 
proficient.  Software  applications 
include  MS  Office,  Prime,  Dart,  Adobe 
Acrobat,  GIS,  SPSS  and  various  on¬ 
line  databases.  Familiarity  with  the 
internet  and  data  use  in  a  media 
environment,  plus  excellent  mathematical 
and  analytical  skills.  Bachelor's  degree. 
Two  to  four  years  experience 
insales/marketing/research  or  related 
field.  Salary  $541  -$846/week. 

i  We  offer  excellent  health  benefits  and 
401  (k)  plan  and  competitive  compensa¬ 
tion.  Please  send  a  resume  with  cover 
letter  and  salary  requirements  to: 

Ellen  Jacobs -RSI  7 
Manager  of  Research 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85004 


_ NEW  MEDIA _ 

WEBDEVELOPER 
API  SEMINARS  ONUNE 

Leading  national  online  learning  pro¬ 
gram  for  newspapers,  based  in  Wash¬ 
ington,  DC  metro  area,  seeks  Web 
Developer  to  create  interactive  applica¬ 
tions  and  provide  technical  support. 
Must  be  able  to  program  in  HTML  and 
other  tools  to  create  database  applica¬ 
tions  with  Web  front  end.  Bachelor's 
degree  and  excellent  communication 
and  writing  skills  required;  journalism 
experience  desirable.  Great  opportu¬ 
nity  for  growth  and  innovation.  Modest 
relocation  fee  available.  Excellent 
employer-funded  retirement  plan  and 
other  benefits.  Salary  to  $50K  com¬ 
mensurate  with  experience.  Send  cover 
letter  and  resume  (ACII  or  Word)  to 
jobs@apireston.org  Complete  job 
description  atwww.apixl.org/jobs.htm 
No  phone  calls  please 
American  Press  Institute 
1 1 690  Sunrise  Valley  Drive 

Reston,VA20191 

PHOTOGRAPHY 


PHOTOGRAPHER 

Full-time  photographer  needed  at 
1 3,000  afternoon  daily  on  the  beauti¬ 
ful  southeastern  seaboard.  Must  have 
an  eye  for  feature  photos  as  well  as 
everyday  community  and  hard  news 
photos.  Newspaper  experience  pre¬ 
ferred,  working  knowledge  of 
Photoshop  very  helpful  -  we  run  color 
everyday.  Join  our  team  and  be  only  3 
hours  from  Washington  DC.  Send  your 
resume  along  with  samples  of  your 
work  to  Ronnie  Bell,  Doily  Herald,  P.O. 
Box  520,  Roanoke  Rapids,  NC  27870. 
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HELP  WANTED 


_ PHOTOGRAPHY _ 

PHOTOGRAPHER 

For  twice  weekly  Scripps  Howard 
newspaper  in  resort  area  on  Florida 
gulf  coast.  Must  hove  Photoshop  and 
QuarkXPress  knowledge.  Excellent 
benefits.  Send  resume  to  Jim  Wagner, 
The  Destin  Log,  P.O.  Box  957,  Destin, 
FL  32540.  Fax  (850)  654-8455 
E-mail  wagner@destin.net 

PREPRESS 

PRE-PRESS  MANAGER 

The  Yakima  Herald-Republic  offers  a 
rore  opportunity  in  its  ad  production 
department.  Successful  candidate  will 
be  responsible  for  a  MAC  based 
department,  which  creates  ads  and 
produces  pages  for  reproduction  in  the 
newspaper.  The  candidate  we  seek 
must  have  extensive  knowledge  and 
technical  expertise  with  ad  building 
software  and  related  hardware.  Must 
have  strong  monogement  obilities  to 
coach,  develop  and  support  a  stoff  con¬ 
sisting  of  approximately  1 5  employees. 

The  chosen  candidate  will  be  provided 
a  challenging  career  opportunity  sup¬ 
ported  with  an  attractive  benefits 
package. 

Send  resume  and  cover  letter  with  work 
history  and  salary  requirements  to: 

Yakima  Herald-Republic 
Human  Resources  Deportment 
P.O.  Box  9668 
Yakima,  WA  98909 
FAX:  (509)  577-7722 

An  Equal  Opportunity  Employer 


_ PREPRESS _ 

LEAD  PRESS  OPERATORS 

Daily  newspaper  In  central  Florida  with 
j  active  commercial  printing  department 
has  openings  for  Leod  Pressmen.  Must 
'  have  at  least  five  years  Goss  Urbanite 
or  Harris  VI 5  press  experience.  Send 
resume  and  salary  history  to  Opero- 
I  tions  Director,  News  Chief,  P.O.  Box 
j  1440,  Winter  Haven,  FL  33882-0998. 

I  PRESSROOM 

PRESSROOM  SUPERVISOR 

i  The  San  Jose  Mercury  News  is  looking  j 
for  a  pressroom  supervisor  with  offset 
Pressroom  experience.  Must  have 
experience  as  a  manager/supervisor 
working  in  a  newspaper  production 
atmosphere.  Ability  to  establish  rapport 
with  pressroom  employees,  other 
'  department  managers.  Solid  interper- 
I  sonal  skills.  Good  organization  ability. 

I  Ability  to  manage  several  pro- 
i  jects  at  one  time.  Must  be  flexible  in 
i  work  hours.  Must  have  good  writing 
skills  for  report  preparation.  Some  PC 
1  knowledge  desired. 


I  through  additional  education  and  train- 
I  ing.  Must  be  able  to  create  and  sustain  | 
an  atmosphere  of  cooperation  and  job  | 
satisfaction  through  employee  involve¬ 
ment.  Ability  to  analyze  and  trou- 
i  bleshoot  mechanical  and  personnel 
I  problems.  Send  resume  and  salary 
requirements  to: 

Attn:  Human  Resources 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
Son  Jose,  CA  95190 
I  (RE:  Pressroom  Supervisor) 

A  Knight  Ridder  Newspaper  EOE 


PRODUaiON/MAINTENANCE 

I  MAILROOM  SUPERVISOR 

I  Daily  newspaper  in  South  Michigan  is 
seeking  an  experienced  well  rounded 
supervisor.  We  have  a  7  day,  3  shift 
operation  that  we  are  looking  to  take 
to  o  new  level.  Successful  candidate 
will  have  experience  in  a  newspaper 
mailroom,  have  worked  with  GMA  or 
similar  equipment,  be  familiar  with  pre¬ 
print  and  casual  labor  scheduling  and 
must  be  computer  literate. 

BUILDING  MAINTENANCE  MANAGER 

We  are  also  looking  for  an  experi¬ 
enced  building  maintenance  manager. 
Successful  candidate  will  be  experi- 
!  enced  with  general  building,  HVAC, 
I  electrical,  plumbing  and  graunds  main¬ 
tenance. 

Both  positions  offer  an  excellent  salary 
and  benefits  package. 

Send  resume  and  salary  history  to: 

The  Jackson  Citizen  Patriot 
2 1 4  S.  Jackson  Street 
Jackson,  Ml  49201 
Attn:  Production  Manager 

No  phone  calls,  please 


PRODUaiON/TECH 

NETWORK  ENGINEERS 
Systems  integration  firm  has  opening 
for  network  installation  and  service 
engineers.  Applicants  must  have  expe¬ 
rience  with  NT  and/or  Novell. 
Nationwide  travel  required.  Please 
include  salary  requirements  and 
include  name  an  subject  line  with  E- 
mail.  Email  jobs@cnicorp.com  or 
Fax  (603)  672-6633 


PRODUCnON/TECH 

!  PRODUaiON  MANAGER 

j  The  Jerusalem  Post,  one  of  the  world's 
most  prestigious  newspapers,  seeks  a 
I  Production  Manager  for  its  Jerusalem 
facility.  Your  proven  and  effective 
management  capability  will  be  key  to 
implementing  cost  controls,  improving 
production  efficiency  while  reducing 
waste  and  increasing  press  output  and 
evaluating  staff  reports-both  finan¬ 
cially  and  professionally. 

Ideal  candidate  will  possess  at  least  10 
years  experience  in  either  daily  news¬ 
paper  production  environment  or  a 
cold-set  web-offset  commercial  printing 
operation  as  well  as  5  to  7  years  in  a 
I  production  management  position, 
j  Demonstrable  “hands-on"  press  run- 
I  ning  or  pressmen  experience  essential 
as  well  as  press-related  computer  skills 
and  editorial  and  advertising  page 
processes  including  scanning,  color 
j  production  and  quality  control  proce- 
I  dures. 

Competitive  compensation  and  bene- 
j  fits.  If  you  are  prepared  for  a  pro- 
j  fessional  and  personal  opportunity  of  a 
lifetime,  please  send  resume  and 
references  to: 

Thomas  A.  Rose 
Publisher  and  CEO 
The  Jerusalem  Past 
401  N.  Wabash  Avenue,  Suite  740 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary,  if 
you  know  prepress,  SQL,  or  NT,  like 
travel,  and  want  out  of  deadline 
dilemmas,  send  resume  to  Managing 
Editor,  Inc.,  Attn;  Peter,  1 01  Greenwood 
Avenue,  Suite  330,  Jenkintown,  PA 
!  19046  or  fax: 
j  (215)886  5681 

1  E-mail:  pkelts@maned.com 
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Use  the  best  read  Classified  Ad  Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equipment  you  need,  discover  new  employment  opportunities,  get  a  feel  for 
who's  hiring  where,  find  the  key  professionals  to  make  your  newspaper  run,  sell  your  used  equipment,  locate  industry  service  providers, 
even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  11  West  19th  Street,  New  York,  10011 
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www.mediainfo.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date:  camera  ready  copy  5  days  prior  to  publication  date. 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 

HELP  WANTED  POSITIONS  WANTED 

(includes  online  posting)  (includes  online  posting) 

1  week  . $11.75  1  week  . $5.50 

2  weeks  . $10.35  2  weeks  . $4.60 

3  weeks  . $9.05  3  weeks  . $3.80 

4  weeks  . $7.85  4  weeks  . $3.40 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $121  pci 

2  weeks . $110  pci 

3  weeks . $104  pci 

4  weeks . $100  pci 


PAYMENT 

Make  ctieck  payable  to  Editor&  Publisher 
Or  Charge  to  your  American  Express, 

VISA  iiij'fgwyi  MasterCard  or  Visa.  Please  supply  name 

■■■■  *llPlilr  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  Intemattonal  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
lisad@mediainfo.com 

QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS 

WANTED 

ADVERTISING 

ADVERTISING  SALES  and  Circulation 
Marketing  Experience,  Proven  Sales 
Producer,  seeks  small  to  medium  size 
publication  to  build.  (Zones  7,8,9) 

E-mail:  matman@mlaonline.net 

CIRCULATION 

CIRCULATION  CONSULTANT, 

weeklies,  dailies,  small  to  metros.  Over 
35  years  campetitive  experience.  Dis¬ 
tribution,  Home  Delivery,  Single  Copy, 
Mailrooms,  Circulation  Computer 
Systems,  Promotions,  Sales,  Service, 
Trucking  and  Office  Pay  Systems.  Long 
or  Short  Term.  Coll  Vince  Fusco  at: 

(21 0)661 -571 2  or 
E-nrail  vincefusco@yahoo.com 

EDITORIAL 

AWARD-WINNING  editor,  semi¬ 
weekly,  seeks  daily  spot.  Ideal  is  col¬ 
umnist,  humor/opinion,  and/or  man¬ 
agement.  Steve  Snyder,  P.O.  Box  70, 
Jacksboro,  TX  76458.  (940)  567-5464 

AWARD-WINNING  SPORTS  writer 
with  7  years  experience  about  half  in 
sports,  seeks  spot  with  1 00K+  circula¬ 
tion  paper.  Strong  in  features, 
enterprise,  columns  and  editing.  Will 
welcome  feature  or  beat  slot.  Reply  to 
Box  08901 ,  Editor  &  Publisher. 


EDITOR  OF  NATIONALLY  distributed, 
32-edition,  1-million-^  circulation,  4- 
color  magazine  in  the  field  of  higher 
education  seeks  greener  pastures  (that 
is,  a  new  challenge)  in  New  England. 
Also  production-  and  Internet- savvy, 
reliable,  experienced,  articulate 
speaker  and  writer.  A  find,  frankly. 
Looking  for  position  as  editor,  educa¬ 
tion  correspondent,  ombudsman,  writer 
-  preferably  with  small  company  or 
start-up.  Interested?  Hope  so.  Contact 
meatcxppcu@tiac.net 


EXPERIENCED  DESIGNER  seeks  posi¬ 
tion  with  newpaper  or  magazine. 
Experienced  in  editorial  and  ad 
design.  Great  with  QuarkXPress  and 
Photoshop.  Coll  (406)  543-9222  or 
E-mail  nhobbins@everyweek.com 


UNITED  STATES  OF  AMERICA, 
Plaintiff, 


THE  KANSAS  CITY  STAR  COMPANY, 
Defendant. 


LONDON  stringer  available  for  steady 
work.  Experienced.  Journalism  degree. 

I  Specialist  or  general  european  issues, 
j  Phone  01 1-44-171-630-5535 
'  Email  mbell@unomail.com 

NEWS  REPORTER  WITH  4  1/2  YEARS 
j  experience  in  competitive  markets,  all 
beats.  Seeking  reporter  position  with 
10,000-E  circulation  daily.  Zone  9, 
Idaho  and  North  Carolina.  Reply  to 
Box  08867,  Editor  &  Publisher. 


I  HAVE  THE  EXPERTISE  and  the  experi¬ 
ence  to  be  a  productive  team  member 
immediately.  Eighteen  years  in  the 
newspaper  industry,  the  lest  ten  as  con¬ 
troller,  including  all  facets  of  account¬ 
ing.  Experience  includes  two  successful 
computer  conversions,  A/P,  A/R,  GL, 
payroll,  F/A,  EOM  closing,  capital  and 
annual  operating  budget  submissions. 

Telephone:  (217)442-6813 

E-mail:  rmoore50@worldnet.att.net 

TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers! 

Targets  newspaper  travel  sections! 

Jeff  (973)  575- 1005 

Attention: 

Positions  Wanted 
Advertisers 

For  quicker  placement, 

you  con  Fox  or  e-mail  your 
Positions 

Wanted  ad  along  with  your 

Visa/ MasterCard/ American 
Express  card 

number  and  expiration  date. 

(212)  929-1259  or 

E-mail: 

micheleci@mediainfo.cofn 


Civ.  Action 
No.  53-7989 


TAKE  NOTICE  that  defendont  in  this  action  Kansas  City  Star  Company  (the  'Stor^)  has  filed 
a  nx>tion  to  modify  the  Final  Judgment  entered  herein  on  NDvember  1 5,  1 957  (the  'Judgment). 
The  proposed  modification  terminates  the  existing  Judgment  in  its  entirety  and  substitutes  on 
Amended  Finol  Judgment  that  requires  that  the  Star  provide  the  Antitrust  Division  of  the  United 
States  Department  oT  Justice  with  advance  notification  of  ocquisitions  valued  at  $5  million  or  more 
but  not  subject  to  the  Hart-Scott-Rodino  Antitrust  Improvements  Act  of  1976,  os  amended,  15 
U.S.C.  §18a.  The  Amended  Judgment  will  expire  in  ten  years. 

The  Complaint  in  this  case  was  filed  on  Jar>uary  6,  1953,  ollegir>g  that  the  Star  domirKited 
the  sale  of  news  and  advertising  in  Kansas  City,  ar>d  engaged  in  a  variety  of  practices  desigr>ed 
to  exclude  competition,  in  violation  of  Section  2  of  the  Snerman  Act,  1 5  U.S.C.§2. 

The  Government  has  filed  with  the  Court  a  memorarKlum  setting  forth  the  reasons  why  it 
believes  that  modification  of  the  Judgment  would  be  in  the  public  interest.  Copies  of  the 
Complaint,  the  proposed  modified  Final  Judgment,  the  Star's  nrx^on  pc^>ers,  the  Stipulation  con¬ 
taining  the  Gov^menYs  tentative  consent,  the  Deportment's  memororxJum,  and  oil  Kirlher  papers 
filed  with  the  Court  in  connection  with  this  motion,  will  be  available  for  inspection  at  Room  215, 
Antitrust  Division,  Department  of  Justice,  325  7th  Street,  N.W.,  Washington,  DC  20530 
(TeleplKxie:  (202)  514-2481),  orxJ  at  the  Office  of  the  Clerk  the  United  States  District  Court  for 
the  Western  District  of  Missouri,  in  Kansas  City,  Missouri.  Copies  of  anv  of  these  materials  may 
be  obtained  from  the  Antitrust  Division  upon  request  and  payment  of  the  copying  fee  set  by 
Department  regulations. 

Interested  persons  may  submit  comments  to  the  Department  regarding  the  proposed  modifi¬ 
cation  of  the  Final  Judgment.  Such  comments  must  be  received  within  sixty  do^  of  tne  dote  of  this 
publication,  ond  will  be  filed  with  the  Court  by  the  Deportment.  Comments  should  be  oddressed 
to  M.J.  Mohertbrey,  Chief,  Civil  Ibsk  Force,  Antitrust  Division,  Department  of  Justice,  325  7th 
Street,  N.W.,  Washington,  DC  20530  (teM^one:  (202)  616-5935). 
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by  Robert  Bohler 


The  Kennedy  tragedy  —  and  us 

I  count  among  my  friends  some  who,  if  so  the  Kennedy  clan's,  as  it  dealt  with  the  in  large  part  based  on  allegations  of  prurient 

talk  were  to  turn  to  George  Wallace  extended  dread  and  uncertainty  of  the  situa-  excess  by  a  privileged  set,  and  it’s  hard  to 

standing  on  the  steps  of  the  University  of  tion?  Had  the  press  been  too  insensitive  in  say  in  such  times  who  is  more  to  blame  for 

Alabama,  or  the  year  Ford  introduced  the  continually  questioning  flight  experts  as  to  the  resulting  news  coverage  —  the  news 

Mustang,  or  when  the  Beatles  played  “The  whether  JFK  Jr.’s  decision  to  fly  solo  with-  media  that  provides  it  or  the  public  that 

Ed  Sullivan  Show,’’  would  know  exactly  out  certified  experience  was,  in  the  univer-  demands  it. 

where  the  other  was  coming  from.  sal  parlance,  “reckless”?  And,  all  in  all,  was  In  contrast,  the  press  was  invited  into 

There  is  a  common  thread:  We’re  all  in  the  press  coverage  overblown,  turning  once  American  homes  last  weekend  to  share  its 

our  late  40s,  those  events  occurred  in  the  again  towards  sensationalism  despite  sur-  news  with  restraint  and  compassion.  Like  a 

mid-1960s.  and.  until  about  five  years  ago,  veys  that  regularly  reveal  the  public’s  cyni-  friend  who  refrains  from  mentioning  the 

none  of  us  had  ever  met.  cism  towards  the  media?  unmentionable,  the  news  reports  essentially 

But  our  memories  are  collective  because  The  answer  to  all  of  the  above  is  “No.”  told  us  that  in  all  likelihood  JFK  Jr.  was 
we  were  at  the  right  age  at  the  right  time.  Yes,  JFK  Jr.  was  not  royalty  and  he  was  not  dead  without  spelling  it  out,  at  least  until  the 

and  we  saw  most  of  those  events  through  in  public  office,  the  usual  justifications  that  announcement  that  the  search  had  turned 

the  same  filters,  nev/spapers  and  TV.  precede  the  media  circus.  And  yes,  had  any  from  a  rescue  to  a  recovery  effort  set  the 

Perhaps  the  most  indelible  memories  we  other  media  mogul,  much  less  a  magazine  table  for  it.  The  emotional  response  of  CBS 

share  are  the  assassination  and  burial  of  publisher,  gone  missing  under  similar  cir-  News  anchor  Dan  Rather,  who  as  a  young 

John  F.  Kennedy.  Anybody  our  age  or  older  cumstances,  the  coverage  would  have  been  reporter  covered  the  Kennedy  assassination 

knows,  as  the  saying  used  to  go,  where  they  much  less  comprehensive,  and  David  Cone  and  who  briefly  lost  his  composure 

were  when  Kennedy  was  killed.  or  the  30th  anniversary  of  the  moon  launch  Saturday  evening  in  some  closing  remarks. 

Fast  forward  to  July  1999,  when  the  might  have  made  the  covers  of  Time  and  was  both  a  stark  departure  from  an  institu- 

death  of  the  son  of  the  man  who  died  in  Newsweek.  tion  whose  professional  detachment  has 

1963  obscures  other  major  stories  of  the  But  what  John  F.  Kennedy  Jr.  was  was  been  both  a  blessing  and  a  curse,  and  a 
day.  On  another  summer  weekend.  New  the  living  link  who  bound  Americans  reminder  of  Walter  Cronkite’s  halting 

York  Yankees  pitcher  David  Cone’s  perfect  together  through  their  shared  memories  of  announcement  in  1963  that  the  president 

game  on  Sunday,  a  masterpiece  created  on  this  nation’s  lowest  point  in  the  past  50  was  dead. 

the  day  Yogi  Berra  returned  from  self-im-  years,  if  not  its  nadir,  the  murder  of  a  presi-  Yes,  the  rumble  of  the  fleet  of  sound 

posed  exile  to  Yankee  Stadium,  would  dom-  dent  of  United  States,  an  act  committed  by  trucks  and  the  miles  of  transmission  cables 

inate  much  of  the  following  day’s  news  one  individual  against  the  nation.  strung  alongside  the  white  picket  fences  of 

coverage.  Editors  with  a  more  erudite  audi-  And  we  knew  the  son  of  JFK  from  the  Hyannisport  are  incongruous  sights  and 

ence  might  have  chosen  the  3()th  anniver-  time  he  could  crawl  under  his  father’s  Oval  sounds,  and  the  chaotic  orchestrations  of 

sary  of  the  space  launch  that  led  to  the  first  Office  desk,  and  interrupt  him  during  inter-  the  news  horde  must  be  an  annoyance  to  the 

moon  landing  as  their  Sunday  centerpiece.  views,  and  do  the  other  spontaneous  things,  village’s  inhabitants.  And  the  competitive 

These  are  .stories  of  celebration,  the  tri-  in  the  absence  of  pretension,  that  infants  do.  pressures  of  the  news  business  may  indeed 

umphs  that  readers  and  viewers  yearn  to  see  We  watched  him  heed  his  mother’s  call  and  prompt  its  own  excesses.  But  the  press  cov- 

as  an  affirmation  of  the  human  experience,  stand  straight  at  salute  as  his  father’s  horse-  erage  of  JFK  Jr.’s  disappearance  and  death 

as  reminders  that  the  front  pages  and  6  drawn  casket  passed.  And  we  watched  him  has.  for  now,  provided  the  public  with  not 

o’clock  news  are  not  always  signs  that  our  as  he  grew  up  and  mingled  with  the  soci-  only  a  shared  experience  but  a  healing  one 

world  has  gone  to  hell  in  a  handbasket.  ety’s  beautiful  people  who  were  sought  by  by  making  possible  what  New  York  Daily 

But  early  Saturday  morning,  the  die  was  the  public  eye.  We  took  note  as  he  entered  News  columnist  Mike  Baniicle  called  on 

cast.  The  light  plane  piloted  by  John  F.  law  school,  as  he  handled  with  self-depre-  NBC’s  “Today  Show”  Wednesday  a  “virtu- 

Kennedy  Jr.  was  missing  en  route  to  a  fam-  eating  humor  his  difficulties  in  passing  the  al  wake”  by  which  the  public  can  grieve  and 

ily  wedding,  and  a  massive  air-and-sea  bar.  at  his  eloquence  during  times  of  public  recover.  The  coverage  of  the  son’s  unex¬ 
search  was  launched,  first  to  rescue  any  sur-  focus  and  private  grief,  and  at  the  overall  pected  death  has  linked  Americans  much  as 

vivors,  and  then  to  reclaim  their  remains.  grace  with  which  he  seemed  to  handle  his  his  father’s  did  through  a  media  role  the 

By  Wednesday,  the  wreckage  had  been  celebrity.  People  felt  they  knew  him,  and  Founding  Fathers  could  never  have  con- 

located,  confimiation  of  the  deaths  of  JFK  they  liked  him.  ceived.  and  it  has  shown  the  public  the 

Jr.,  his  wife,  and  his  sister-in-law,  and  the  When  all  is  said  and  done,  the  news  affimiing  power  of  the  press  in  an  era  in 
news  media,  in  providing  comprehensive,  if  media  coverage  of  his  death  is  less  about  which  that  evidence  is  most  sorely  needed. 

not  round-the-clock,  coverage  of  the  devel-  him  as  a  Kennedy  and  more  about  our  own  - 

opments,  had  turned  to  self-scrutiny  after  humanity.  The  media  has  given  us  Kennedy  Bohler  is  an  assistant  professor  of 

questioning  the  wisdom  of  his  flight  and  the  coverage  before,  and  it  has  not  always  been  journalism  at  Georgia  Southern 

credibility  of  a  Kennedy  curse.  the  best  of  times.  The  William  Kennedy  University  in  Statesboro,  Ga. 

Had  the  press  unjustly  invaded  the  priva-  Smith  trial  coverage  attracted  the  nation  An  abbreviBted  version  of  this  articlG  appeared  in  a 

cy  of  Hyannisport  residents,  and  even  more  much  as  a  car  wreck  does.  Its  attraction  was  weekend  edition  of  the  Atlanta  Journal-Constitution. 
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boi^^ountries.  Beij^^reacted  angrily  to  reports 


Pentagon  was  ji^idering  allowing  Tmwa 
cess  to  upgraded'Fatriot  missiles,  which  would  ,  _ 
deployed  underlie  TMD.  The  Beijing  government 
regards  Taiwan  as  a  renegade  province  and  has  threap 
ened  to  recover  it  by  force.  A  Pentagon  report  tl^ 
month  said  “China  is  engaged  in  an  intense  bi 
T  ballistic  and  missile  forces  '411  giv  ^ 


JJ  3  d 

vj  t  renegade  \re-ni-gacl\  rr.  one  who  haslleserted  a  cause, 

iM'''-  principle  or  allegiance  for  a  hostile  one. 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 
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